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Southern Man Pedigree of 4‘
“Tournament junkie” Russ Myers hosts a Pesticide

his first Major.

By David Frabotta It takes a lot of time, money, research and test- '
- ing to bring a new active ingredient to market.

By Nick Hamon (

<

Taking Up
the Cause

Ample donation from Carolinas

«
\
j
superintendents will help New Orleans ;
By Larry Aylward

golf course survive.
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The golf course
maintenance industry
must get more engaged
in building its own
business.

8 Pin High
Help Rebuild a Golf
Course — And Lives

18 Shades of Green
The Rain Game
Goes to Extremes

20 Designs On Golf

It Sounds to Good
; to Make Sense
' 60 Turf M.D.
Routines Help Isolate
: Turf Troubles
1 About the cover
, Golfdom Art Director Kristen Morabito 72 “Ilt ﬂ' Bﬂ"“ds
; used photographs from Mike Klemme Kiiisatime
. and IStock International Inc. to help get -
. our cover story's point across.
l 10 Big Picture
News with a hook 3 BPAURICR(I]!
{ 13" Dealing with Dreaded S [ 111¥ 8174 (1111
Disease
. Talk It Up 10 Leaders

b Clear communication is crucial to carry out
a successful golf course renovation project.

By Lloyd von Scheliha

Less Is More

Frequent, light irrigation works best for fairways.
By Anthony Pioppi

11 Classifieds

Turfgrass Trends

This month, Golfdoms practical
research digest for turf man-
agers discusses curative control
of take-all patch, among other
topics. See pages 49-58.

Online Exclusive

Listen to this podcast
only at www.golfdom.com/

onlineexclusive

» Dave Johnson, Rain Bird's direc-
tor of corporate marketing, talks
about the golf industry's role in the
intelligent use of water.
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