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Course openings decline
They don't make ‘em like they used to.

According to the National Golf Founda-
tion, only 124.5 golf courses (in 18-hole
equivalents) opened in 2005, less than the
150.5 that opened in 2004. The number is
substantially down from the all-time-high golf
course opening number of 3985 that
occurred in 2000, according to NGF.

The last time so few golf courses opened
as did in 2005 was in the mid-1980s, the as-
sociation says.

The NGF also said there were 98 clo-
sures (in 18-hole equivalents) in 2005. That
means the net addition the industry was only
26.5 18-hole courses. Several of those clos-
ings have occurred in Michigan, once the hot
bed of golf course openings.

Foley takes over at GCBAA
Paul Foley, the new executive director of the
Golf Course Builders Association of America,
may not know the inner workings of the golf
course building industry — yet — but he knows
plenty about association management. Foley,
who replaces Lee Hetrick, comes to the
GCBAA from the Motor Equipment Manufac-
turers Association (MEMA) and the Automo-
tive Aftermarket Suppliers Association (AASA),
where he served as vice president for the past
five years. Foley previously worked for the
Goodyear Tire and Rubber Co. for 34 years.

Foley says he'll be able to utilize his busi-
ness and association experience to help the
GCBAA grow. ‘Associations must be member
driven, and | look forward to working with the
membership to determine their needs and
translate that into services the GCBAA will
provide; he said.

Briefs continue on page 16
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NEWS WITH A HOOK

Hughes Not Thrilled
About Gulf Bill

NGCOA LEADER SAYS LAW, WHICH EXCLUDES GOLF COURSES
AND CLUBS FROM TAX BENEFITS, IS OUTRAGEOUS

ike Hughes is not
happy that golf fa-
cilities have been
grouped with
booze, bets and
backrubs by U.S. lawmakers. Hughes,
the CEO of the National Golf Course
Owners Association (NGCOA), is
even angrier that lawmakers have ex-
cluded golf courses and clubs from tax
benefits created by the Gulf Opportu-
nity Zone Act of 2005.

In December, lawmakers passed a
bill that creates about $8 billion in tax
benefits and relief to Gulf Coast busi-
nesses affected by recent hurricanes.
However, golf courses and clubs are ex-
cluded from those benefits. The law
states that “provisions do not apply
with respect to any private or commer-
cial golf course, country club, massage
parlor, hot tub facility, suntan facility
or any store the principal business of
which is the sale of alcoholic beverages
for consumption off premises.”

Hughes said lawmakers do not
understand the golf industry and the
contributions golf course owners and
operators make to local communities.
The NGCOA contends the bill was in-

tended to satisfy House conservatives.

“To be singled out like this — as
though the owners and operators of
golf courses in this region are not part
of the mainstream business commu-
nity and do not make significant con-
tributions to local economies — is
outrageous,” he said.

The bill, which President Bush said
was introduced to help small busi-
nesses, provides access to tax breaks
that includes accelerated depreciation,
deduction of demolition and clean-up
costs, operating loss carryback, and an
employee retention tax credit for em-
ployers in the disaster zones.

Hughes said golf is a centerpiece
for the tourism industry in the Gulf
Coast region and is responsible for
generating millions of dollars in rev-
enues and thousands of jobs. “A golf
course is no different than a restau-
rant or movie theater when it comes
to hurricane relief,” Hughes added.
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‘I know that Mr. Foley will bring a different
perspective that will have a positive impact on
the growth and success of the association;
said Tommy Sasser, GCBAA president.

Four new grasses in spotlight
at Turf Field Day
Five University of Florida researchers high-
lighted Environmental Turf's “New Grasses
Field Day" in Avon Park, Fla, delivering re-
ports on some of the newest grasses avail-
able for use in warm-season ciimates.

Brian Scully spoke of four new grasses
developed by the University of Florida that
are available through Environmental Turf's
network of licensed growers:

® UltimateFlora Zoysia, a medium-
textured Zoysia japonica grass.

® PristineFlora Zoysia, a fine-textured
Zoysia japonica.

® Aloha Seashore Paspalum.

® Hammock Centipede, Eremochloa
ophiuroides (Munro) Hack.

Patent application published,
Aquatrols says

A collaborative agreement between Aqua-
trols Corp. of America and the performance
products division of a surfactant develop-
ment company has resulted in a patent ap-
plication that was recently published.

The patent application covers the
process of improving a rootzone growing en-
vironment and enhancing plant productivity
through the application of methyl-capped
block copolymer surfactants — alone or
mixed with other soil targeted materials. The
patent also covers the preparation of these
surfactants. Aquatrols has exclusive rights to
the use of the technology in the markets it
serves and has brought it to market to date
as Revolution.

‘Being in a position to collaborate with
experts worldwide increases our opportuni-
ties to discover or create innovative solutions
for our customers;' said Stanley J. Kostka,
director of technology and innovation for
Aquatrols, who was named as one of the in-
ventors on the patent.

16  Golfdom February 2006

SEAN MCCORMICK SAYS HE
FORTUNATELTO HAVE LANDED AT
LD SANDWICH,GOLF CLUB

k

Sean McCormick (center),
with assistants Mike Cun-
niff and Erik MacPherson.

By Anthony Pioppi, Contributing Editor

ean McCormick had a goal. From his days
on the crew at The Country Club in Brook-

line, Mass., to his time at Albuquerque Country Club, where he landed
his first job as a superintendent, to his stint as the top man at the highly re-
garded Valley Club of Montecito in Santa Barbara, Calif., McCormick kept his
eyes on the prize.

Ever since seeing the pictures of Prairie Dunes Golf Club shortly after it
opened in 1995, the 45-year-old McCormick wanted to be part of a Bill Coore-
Ben Crenshaw design. He received his wish nearly a decade after the dream
began, returning to his home state of Massachusetts in 2002 to build and grow
in their design, Old Sandwich Golf Club, which opened at the end of 2004.

McCormick considers himself fortunate to have been chosen for the project
that stands apart from nearly every other course in New England, situated on
rolling, sandy soil, carved out from forest and farmland.

It is Coore that insists he and Crenshaw are the fortunate ones.

“We could not have possibly had anybody better,” Coore says, emphasizing
his respect and admiration for McCormick as a person and a superintendent.
“He’s fun to be around and he’s so talented at what he does.”

Coore, Crenshaw and the rest of their tight-knit organization forged a
friendship with McCormick during his seven years at Valley Club. The mem-
bership was remodeling the Alister MacKenzie design under the guidance of
Tom Doak while Coore and Crenshaw were going through the permitting
process for a nearby project that was never built.

“We relied on him from a friendship and a consulting standpoint,” Coore says.

McCormick’s life came full circle when his first superintendent, Bill Spence
from The Country Club, called to tell him about the Old Sandwich project.
McCormick was Spence’s top assistant for four years.

According to McCormick, he was happy where he was, but this was an op-
portunity he could not miss.

“The only reason I left the Valley Club was for this,” he says, sitting in his

Continued on page 20
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