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I'he golf industry continues to inch its way
out of the economic doldrums.

By Larry Aylward and Thomas Skernivitz
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4« Annual Review

The good (more dialogue), the bad (increased

-

costs) and the ugly (slow play)
of 2005 — and plenty more.

By Geoff Shackelford
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Up and Down

A look back at the year in statistics and
sayings, including results of our recent
superintendent survey and the best quotables
of the year from some of the industry’s most
interesting characters.

What Can Brown
Do for You?

For starters, it can save a few bucks . . .

as well as the environment.

By Ron Furlong
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Ahout the cover

Art Director Carrie Parkhill picked

this photo by Image100 for our cover.
Parkhill says it provides a good “view"
of the industry.

PR B U RES ISR
12 Big Picture

IV TERT IR T [ 14 Off the Fringe

95 Classifieds

' Revealing the Spin
on Topdressing

Top 10 tips, courtesy of the major manufacturers.

By Thomas Skernivitz
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