Business

briefs

Hoffman takes over at Toro

Michael J. Hoffman officially took over as
CEOQ for The Toro Co. on March 15, suc-
ceeding Kendrick B. Melrose, who will as-
sume the role of executive chairman for
Toro's board of directors. Hoffman, 49, is a
27-year veteran with the company. He was
elected president and chief operating officer
in 1994 and has been responsible for all the
company’s businesses and operations.
Melrose joined Toro in 1970 as director of
marketing for the consumer products divi-
sion. He was named CEO in 1983 and
chairman of the board in 1987.

LESCO’S new fleet

You could say LESCO is keepin’ on truckin'
—and in a big way. At the Golf Industry
Show in February, the Cleveland-based com-
pany unveiled its new Store-on-Wheels vehi-
cle, a 20-foot-long truck that will carry about
180 products at all times. The company said
it will replace all of its current vehicles this
spring and summer and expand its fleet from
72 at the start of 2005 to 110 by the end of
the year.

Michael DiMino, LESCO's president and
CEQ, said the new truck “strengthens”
LESCO's commitment to its customers. “The
golf course market is at the core of LESCO's
business, just as it has been since LESCO's
founding in 1962} he added.

The company'’s original Store-on-Wheels
concept was born out of a focus meeting
with superintendents. The concept was intro-
duced in Florida in 1976.

ITODA establishes training institute
The Independent Turf and Ornamental Dis-
tributors Association (ITODA) has estab-
lished the ITODA Training Institute to support
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What's Up These Days?

& NEWS WITH A HOOK

ROUNDS ARE, ACCORDING TO TWO TRADE ASSOCIATIONS.

AND EVEN THOUGH IT'S ONLY A SLIGHT INCREASE, IT'S GOOD NEWS

ou can call this a
classic case of up and
down.

What's up? Well,
the National Golf
Foundation (NGF) and the National
Golf Course Owners Association
(NGCOA) recently reported that
rounds increased — albeit slightly —
for the first time in three years.

What's down? Well, the NGF also
announced that the number of golf
course openings continued to slow in
2004. There were 150.5 course
openings and 62.5 verified closures
(in 18-hole equivalents) for a net
gain of 88 courses.

“The data show that the number
of new courses being built has de-
creased every year since 2000,” the
NGF said, noting that the 2005 fore-
cast is for 150 to 160 18-hole equiva-
lent course openings. About 400 18-
hole equivalents opened in 2000.

“To many golf course owners and
operators, the slowdown is a welcome
relief because it indicates that golf
course development has adjusted to
the lack of growth in demand,” the
NGEF reported. “However, the de-
crease in new courses does not come
as good news for the golf course
design and construction business.”

Back to the increase in rounds,
which was a very modest 0.7 percent

nationally. The NGF welcomed the

The clubs are comiiig
out of the bag a little
more often.

increase in light of declines the past
two years.

“As usual, results vary remarkably
by region, with some areas experi-
encing a 5-percent decline and oth-
ers increasing by as much as 9 per-
cent,” says Joe Beditz, president and
CEO of NGE “Variations across
regions, due in large part to weather
patterns, show a continuing ten-
dency to balance themselves out.”

Mike Hughes, executive director
of NGCOA, said the numbers reflect
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Switcheroo

BASF’S MILLER SAYS SUPERINTENDENTS SHOULD
CHANGE OUT NOZZLES FOR PARTICULAR PESTICIDES

is the season for ... spray-

ing pesticides. With that in

mind, we turn to Kyle
Miller, senior technical specialist for
BASF Turf & Ornamental, to gar-
ner a few tips for proper spraying.

Miller says many sprayers these
days are fitted with nozzles that de-
liver a medium/coarse spray. “You
can use these nozzles for different Kyle Miller
products. [They have] a coarser
spray so if the wind kicks up the spray will stay uniform
without a lot of drift.”

But Miller stresses that superintendents should consider
switching nozzles for each pesticide they're spraying,
whether it's an herbicide, fungicide or insecticide. For
instance, a nozzle that emits a coarse spray is not effective

for a fungicide program.

“It may not be as important if you're spraying a soil insec-
ticide to have real fine droplets hitting the soil,” Miller says.
“You can probably get away with a coarser spray. But in the
case of a contact fungicide, you want to maximize that prod-
uct on the leaf. So you want to have a nozzle that can do that
for you. If we have a real coarse spray, then you're probably
not going to do a very good job of getting it on the foliage
because there are a lot of big particles that will roll off the leaf

and fall down into the turf canopy. So they won't be effective.”
Miiller points out that nozzles are inexpensive. “You can

buy a whole set for $100,” he adds.
— Larry Aylward, Editor in Chief

what we've heard from panel of nearly 2,600 golf fa-
many members. “Overall cilities across the United
golf spending is rising a bit ~ States. Response rates to
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We're excited
about the news.
No we're ecstatic,

exuberant,

elated,

NO...
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