Pin High

Il EDITOR'S COMMENTARY

hat happens when you
put a superintendent,
a pro, an owner, a
general manager, an
architect and a builder
in the same room for a
few hours? If you believe in labels — and some-
times they’re true — your answer would be that
Wrestlemania would break out. The conditions
—a room full of determined individuals with
strong opinions about how things should be
done — would be ripe for a knockdown-drag-
out fight. Quick, phone Jerry Springer.

Superintendents and pros, after all, suppos-
edly loathe each other. The label on builders and
architects is that they get along as well as the Yan-
kees and the Red Sox. And the poop on owners
and general managers is that they'll never ask su-
perintendents, pros, architects, owners — or
each other, for that matter — over for dinner.

And then there are the circumstances sur-
rounding Angels Crossing, a new golf course
in Vicksburg, Mich., that’s scheduled to open
this spring. When the course’s superintendent,
architect, owner, general manager, pro and
builder were placed in the same room, they
consorted more like the congenial Cleavers
than the brusque Bunkers.

They sat around a large table — relaxed and
unassuming — and talked about how much
they appreciated each other. They compli-
mented each other for their work on the pro-
ject. They weren't pretending, either. One
could tell that by the way they looked each
other in the eyes — their respect and trust for
one another evident on their faces.

They are proud of what they accomplished
— an upscale 18-hole course that epitomizes
affordable golf at $38 a round. But they are
proud of their accomplishment in a different
sense than for what the course is tangibly.
They are proud that they were able to work
together with such cooperation. They were
able to do what they set out to: keep costs
down so Angels Crossing could be played by
middle-class people who live in and around
the small Michigan town.

There goes Jim Thompson, general manager
of Angels Crossing, waxing superlatives about
Bruce Matthews I1I, the architect of the course.

“Bruce doesn't get as much credit as he
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deserves,” Thompson says. “That’s because he
doesn't spend his days promoting himself.”

Matthews says Angels Crossing is the most
memorable project he has ever worked on.
That’s saying a lot for a man who has designed
some terrific tracks among his 38 works in the
Wolverine state. His comment has nothing to
do with his payment for the job, which was less
than usual. Angels Crossing, which cost about
$1.8 million, will always be in the good memo-
ries section of Matthew’s brain because of the
people involved with the project.

“We worked as team throughout,” Matthews
says. “Everybody had a turn as a leader. Every-
body listened to each other, and everybody
cooperated. It was a very cohesive group.”

Because they got along so well, they had fun.
And it doesn't take Einstein to figure that people
are going to give more of themselves in their jobs
if they’re having fun doing them.

“This wasnt work,” Matthews says of Angels
Crossing. “This was sheer pleasure.”

There’s a message here for the golf industry —
a big one. It’s that good golf courses (and Angels
Crossing may soon be regarded as a great course)
can be built inexpensively with lower green fees if
the people involved with the projects put aside
their egos and work together as one.

“For a $1.8 million, we got about $2.8 mil-
lion in effort,” Matthews says. “That’s priceless.”

The industry has been clamoring for golf
courses like Angels Crossing. I challenge indus-
try organizers of conferences and seminars to re-
cruit one of Angels Crossing’s makers (or all of
them) to sit on a panel and talk about what it
takes to create a fine and affordable golf course.

I'm sure a significant and vital section of
discussion would focus on the importance of a
group effort.

Ayhward can be reached at 440-891-2770
or laylward@adyanstar.com.
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