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Bayer CropScience plans new 
active ingredients 
Bayer CropScience says it will launch sev-
eral new active ingredients by 2005. Bayer 
CropScience, which includes Bayer Environ-
mental Science, says it sees the greatest op-
portunities for growth in the plant biotechnol-
ogy segment 

The bioscience business will benefit in 
the medium term from new agricultural prac-
tices and new processes being developed in 
plant biotechnology. 

Toro earnings increase 
The Toro Co. reported net earnings of 
$27 million on net sales of $394.5 million 
for its fiscal 2003 third quarter, which ended 
Aug. 1. Results for the quarter included an 
after-tax restructuring charge of $1 million 
related to the closing of the company's two-
cycle engine plant in Oxford, Miss. 

For the nine months ending Aug. 1, Toro 
reported net earnings of $76 million on net 
sales of $1,186.3 million. This compared to a 
reported net income of $30.3 million on net 
sales of $1,123.9 million for the same 
period last year. 

Davey honored for 
environmental stewardship 
Davey Resource Group (DRG), a division of 
The Davey Tree Expert Co., was recently 
honored with an "Innovation and Commit-
ment to Change" award, presented by The 
Pulte Land Group. 

"One of Pulte's core values is the protec-
tion of the environment," said Karen Wise, 
manager of natural resource consulting and 
environmental planning for DRG. "We 
helped them achieve one of their core values 
- being better environmental stewards." 

Briefs continue on page 14 

PCNB Spells Controversy 
BUT QUESTIONS OF FUNGICIDE'S DEMISE HAVE BEEN FUELED BY 

A NOT-SO-TRUE RUMOR MILL 

By Larry Aylwanl, Editor 

PCNB, the popular 
fungicide for snow 
mold control, has been 
swirling in the rumor 
mill. But the buzz it 

has created, according to Bob 
Eichenberg of The Andersons 
which markets PCNB, has hurt the 
products image. 

"There have been a lot of half-
truths, and there has been a lot of 
witch hunting going on with 
PCNB," Eichenberg said. 

However, Golfdom has learned 
that the biggest ugly rumor sur-
rounding PCNB — that it has 
killed turf on several golf courses in 
Colorado — is not exactly true. 

Tony Koski, an extension turf spe-
cialist at Colorado State University, 
said PCNB was applied to turf that 
died on about six Colorado golf 
courses in the past 15 years. This part 
of the rumor is true. But what has 
not come to light as part of the 
rumor is that PCNB has not been 
the sole culprit in the turf s demise, 
Koski noted. 

Rather, in those cases where turf 
died, PCNB was used in combina-
tion with another fungicide; or it was 
used on turf that was already stressed, 
such as recently aerified and top-
dressed greens; or it was not applied 

PCNB was applied to turf that died on 
several Colorado golf courses. But the 
fungicide did not kill the turf on its own, an 
expert says. 

during appropriate weather condi-
tions; or it was simply misapplied. 

In essence, PCNB was part of the 
"perfect storm" that caused the turf 
to die. 

"There were a bunch of other fac-
tors in conjunction with PCNB," 
Koski said. "Because 99 times out of 
100 times, you can use PCNB and 
not have any problems." 

But what happened at some of 
the courses where the turf damage 
occurred is that the superintendents 
stopped applying PCNB because 
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Major Challenge winners 
participate in Deere Pro-Am 
James Goins of Pembroke Pines, Fla; Mar-
cel LaRose of Red Deer, Alberta; Bradley 
Brandt of Lincoln, Neb.; and John Holmes of 
Sundre, Alberta, were the big winners in the 
second annual Major Challenge, sponsored 
by John Deere and Golfdom. The four men 
each received an all-expenses paid trip to 
play in the John Deere Classic Monday 
Pro-Am at the TPC at Deere Run in 
September. 

In a similar vein, Milliken Turf Products 
announced that superintendents Dave Koh-
ley and John Cunningham won all-expense 
paid golf trips to Ireland. Milliken Turf Prod-
ucts selected the two winners in a random 
drawing of about 250 entrants in the 2003 
Take the Emerald Isle Challenge. The two 
took their trips this month. 

Ewing acquires Oasis 
Phoenix-based Ewing Irrigation Products 
has acquired Oasis Irrigation. The acquisition 
leads to the creation of Ewing's new Moreno 
Valley Branch in Riverside, Calif. 

Rogers joins Rain Bird 
Rain Bird named Robert Rogers as a rotor 
product manager for the company's golf 
division. He will help manage the company's 
family of rotor products and execute new 
product development activities. 

Gullikson tabbed for award 
Jeffrey L. Gullikson, certified superintendent 
of Spokane (Wash.) CC, will receive 
GCSAA's 2004 President's Award for Envi-
ronmental Stewardship in recognition of his 
involvement in the Golf and the Environment 
initiative. Gullikson, a 20-year member of 
GCSAA, will receive the award in February at 
the GCSAA show. 

Plumley joins Cleary 
Cleary Chemical named Karen Plumley as 
its new director of research and regulatory 
affairs. Scott Trbovich, Mike McGrath and 
Steve Stringer were hired as technical sales 
representatives. 

Superintendent Wouldn't 
Want It Any Other Way 
TOURNAMENT RETURNING TO HARTFORD AFTER ALL 

i f Anthony PlttppI 

ou could almost hear the state of Connecticut sigh in relief when PGA 
Tour Commissioner Tim Finchem announced a corporate sponsorship 
from Buick for next years Greater Hartford Open (GHO). 

Finchems announcement came during this year's Buick Open, which was 
thought to be the last. After a year of being on its own, but still able to survive 
thanks to more than 35 local "bridge sponsors," the 52nd installment of the 
event in July appeared to be the finale. In one way it is: Hartford will no longer 
be part of the tournament name beginning in 2004 when it changes to the 
Buick Championship. 

If Thomas DeGrandi, superintendent at TPC River Highlands, site of the 
GHO was not jumping up and down over the deal you could understand 
why. The effects of close to 200,000 spectators trampling his golf course annu-
ally and the amount of time away from home preparing for the GHO can take 
its toll on a man. 

But in fact he was happy. 
"The Greater Hartford JayCees put a lot of money back into the commu-

nity," DeGrandi said. "Its important for the city of Hartford and the state." 
Since the tournament began, the JayCees, a leadership training organization 

for people between the ages of 21 and 39, has donated $20 million to charities 
throughout the Nutmeg State through its foundation funded through the 
GHO. 

After years of economic downturn, Hartford — the capital — is going 
through somewhat of a rebirth. A GHO swansong would have set the cause 
back dramatically. Instead, it turned out to be a great year, except for area 
superintendents. 

For DeGrandi and others in the area the season was a tough one. A winter 
that wreaked havoc was followed by wet spring and summer turned even wet-
ter during tournament week soaking River Highlands where DeGrandi has 
worked for 12 seasons, the last 10 as superintendent. 

The month leading up to the event was the toughest for DeGrandi and his 
crew of 31. DeGrandi got to see his children briefly each night for about a 
month as he logged extensive hours preparing for the tournament. He was 
barely home when it was still light, never mind for dinner. 

He still tried to perform his nightly fatherly duty, reading to children Myles, 
9, and Emma, 6. 

At least his children understood what his job entails. Both golf at the TPC 
and usually visit their father at least twice during the week of the tournament, 
including Sunday. Last year DeGrandi rode up the 18th fairway with Myles at 
his side as Phil Mickelson was making his way to the amphitheater green to 
the tune of40,000 fans-plus fans jammed into the bowl area cheering him on 
to his second-consecutive GHO victory. 

"You coxAdfeel it," DeGrandi said of the roar. "Thats why the tournament 
isn't going away." 

And that's OK with him. 




