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Suit Yourself

CLOTHES DON'T MAKE THE MAN - ABILITY DOES

By Mike Hamilton

see more superintendents wearing suits and ties, and I'm

perplexed. Does a suit and tie make that person a better

superintendent, or is it a shield to hide his inadequacy?
Let me answer this by telling you the story of my own employ-
ment history.

On the first day of my summer vacation when [ was 16,
my mother woke me at 6 a.m. “Get your lazy butt out of bed
and go find a job,” she said.

I pulled on a pair of cut-off jeans,
slid into my flip-flops and walked
out the door. Once outside, I
heard the sound of an engine
coming from across the street. As I
looked to see where the sound was
coming from, I saw the golf course
maintenance building there, and it oc-
curred to me that a golf course was as
good a place as any to get my first job.
As I approached the office, a well-dressed, well-groomed
young man came out followed by the superintendent, who
was shouting that the kid was the worst employee he ever had.

With my impeccable sense of timing, I asked the superin-
tendent if he needed help.

“Do you have some real shoes?” he asked.

“Sure do,” I replied — and that was the start of my golf
course career.

I worked at that golf course until I got out of high school.
After graduation, my boss told me I was the best employee he
ever had and suggested I attend turf school.

Now let’s flash forward 25 years to three years ago. I inter-
viewed for a high-profile superintendent position and received
permission to tour the golf course before I appeared before the
green committee. Since I was not going to have time to
change clothes, I wore my suit on the tour.

During my inspection of the equipment, I talked to the
service technician who was backlapping a reel. When I squat-
ted down so he could hear me, the reel snagged my tie and
jerked me and my tie to the ground. As a result, I cut my chin
and got lapping compound and blood on my white shirt. I
cleaned myself up as much as possible and proceeded.

As I strolled in for my interview, the same well-dressed
friend I had replaced at my first golf course walked out. He
had on a three-piece Gucci suit, a gold watch and enough
cologne to knock a buzzard off a garbage truck. He eyeballed
me, laughed and said, “You've got no chance of getting this job
— you look like you've been in a brawl.”

Continued on page 16

Quotable

“Professional Development Seminar.”

— The description the American Association of Golf
Course Architects used to describe daily golf outings
during its four-day annual conference in Columbus,
Ohio. The ‘seminars” included trips to famous courses
such as Double Eagle GC, Scioto CC, The Golf Club
and Muirfield Village GC.

“Jack Nicklaus has put a very large
golden bear footprint on golf course

architecture around
the world.”

— Golf course architect Rees
Jones, presenting the American
Society of Golf Course Architect’s
Donald Ross Award to Jack
Nicklaus in May.

"I asked him the most important
question that I think you could ask
— if he had ever seen Caddyshack.”

— Minnesota Gov. Jesse Ventura on his recent meeting
with the Dalai Lama (WCCO Radio, Minneapolis)

No Course Is An Island

ThHe

p o S

As the remnants of Tropical Storm Allison dropped 36 inches of
water on Houston, the Island Course (an appropriate name, under
the circumstances) at Kingwood CC in Kingwood, Texas (a Houston
suburb), found itself under water.
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Off The Fringe

Briefs continued from page 14
Lesco sales optimistic
Cleveland-based Lesco anticipates a 10
percent to 12 percent increase in sales in
the second quarter over the 2000 level of
$158.3 million and a modest increase in
second quarter 2001 earnings compared
to the $10 million net reported in last year's
second quarter. The company says it will
report higher eamings for the full year
compared with 2000.

Tee-2-Green, Turf-Seed
Announce Joint Venture
Hubbard, Ore-based Turf-Seed was
assigned marketing rights for Penn A-1
creeping bentgrass by Tee-2-Green.

Continued from page 14

I spent three hours in the interview.
I took the committee on the course
and showed them the problem areas
and told them how to correct them. I
convinced them they needed to buy
new equipment, raise the budget, pay
me more than they were offering and
have confidence in my ability. I got
the job. Mr. GQ was unemployed for
two years.

My experiences (slightly embell-
ished) prove that knowledge, skills and
ability will get you further than appear-
ance. Your appearance enhances your
image, but you shouldn’t try to be
someone you'e not. I'm a strong be-
liever that my employer not only likes
me for my ability, but also for who I am.
If wearing a suit and tie fits your person-
ality, do it. If you think wearing a suit
will make people look at you as more
professional, you and I will disagree.

Mike Hamilton, certified superinten-
dent at Foxfire CC in Naples, Fla.,
prefers to work in Hawaiian shirts
and shorts. To receive a longer version
of Hamilton’s essay, contact him at
mikeham@mindspring.com.
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A'recent surveyasked
superintendents if they planned on
shelling out serious cash .in 2001
and, if so, what’s on their shopping
list?
Buying new maintenance equipment
(tractors, mowers) 82%
Improving irrigation system 42%
Improving drainage 40%
Constructing new maintenance facility 19%

Retrofitting course to make it
handicapped accessible

Resurfacing greens
No clue/No answer

SOURGE: 6CSAA
ILLUSTRATION: DAN BEEDY

Golfdom Partners With ASIC

he American Society of Irrigation Consultants (ASIC) has selected
Golfdom magazine as the professional organization’s “Official
Publication” for the golf industry.

According to Golfdom’s publisher/editorial director Pat Jones, ASIC
will work in partnership with Golfdom and its sister publications, Land-
scape Management and Athletic Turf, to “ensure that we offer superinten-
dents and other readers the finest possible coverage” of irrigation issues.
“Effective irrigation design and performance is probably the most critical
issue faced by golf courses in this country Jones said. “We're thrilled
that we now have the expertise of ASIC's membership on our side”

ASIC President Brian Vinchesi said the relationship will “allow us to
reach out to superintendents, architects, owners and others and build an
appreciation for the critical role that professional irrigation consultants
play in the success of a golf course construction or remodeling project”

To learn more about ASIC or find a consultant in your area, visit
www.asic.org.
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