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B PRODUCTS & SERVICES

Sprayer Soil surfactant

Earth & Turf's Spot g KALO introduces Duration, a high-perfor-
ned to fit in the bed of u mance soil surfactant for golf course man-

ity and ground maintenance agement It blends natural renewable re-
hicles, The 25-gallon spraye sources with surfactant technology for
features a heavy-duty olt, long-lasting residual control and prevention of
7-amp shurr Flo pump wit localized dry turf, according to the company.
) Duration complements environmentally
sensitive turf management programs, the
company says. It features a new class of sur-
comes al2 nose. factant made from renewable resources.

For more information, con- For more information, contact
tact 888-693-2638, 816-505-0737, www.kalo.com, or
www.earthandturf.com or CIRCLE NO. 218

CIRCLE NO. 217

Soil surfactant ence on the Web; a dlregt-mall campaign tov Noh etk s e T T o7
KALO introduces Duration, a high-perfor- golf course users; the private TV network with  * 134 Aquaid ... ..cocovveernnns 69
mance soil surfactant for golf course man- programming slots dedicated to course pro- }?g z:hM::gm ol ga
agement It blends natural renewable re- motion of facility offerings (food and bever- 113 CovermasterInc .............. 31
i age, retail); a direct connection to local hotels, 141 Epic of Wisconsin ............. 76
sources Wlth sulrfactant technology for : g ) e : . b el e S 7
long-lasting residual control and prevention of  travel agencies and tourist bureaus; and 104  Griffin Industries/Nature Safe .. .1
localized dry turfy according to the company. CrOSS‘Se"ing of each faCl'lty nationale and in- 148 G LlE . . oo iias o 41
Duration complements environmentally ternationally through the private TV ‘network 126
sensitive turf management programs, the and the OnTee.com family of Web sites. 128
company says. It features a new class of sur- OnTee.com's software tools can SN :g;
factant made from renewable resources. every key individual in golf operations, includ- 114
; ; < : = 123
For more information, contact ing the supermtendenﬁ, the pro, the accoun bl it S o
816-505-0737, wwwikalo.com or tant, the events coordinator and the retail 138
CIRCLE NO. 218 buyers. 143
For more information, contact :;;
Information technology system 970-963-7333, www.ontee.com or 106
Epani offers its comprehensive information CIRCLE NO. 221 :gg
technology system, OnTee.com, which provides ; g 135
course owners and operators a range of Inter- Suppliers directory on CD-ROM ::g
net-based IT tools and solutions: a private golf ~ The American Society of Golf Course 117
media network, a worldwide family of Web Architects is offering its suppliers directory :g?
sites, a multi-channel tee-time reservation sys- ~ on CD-ROM. By using the CD-ROM direc- 103
tem, a suite of course management software  tory, superintendents, architects, course };g
products and state-of-the-art messaging to builders and course owners can quickly b
communicate these offerings to golfers. search and select information on more than 132
OnTeecom's Comprehensive approach to 90 pdeUCt and service pfOViderS, including :;g
IT also means providing course owners witha  contactinformation on the 139 member ar- 139 TurfSeedInc ... .. euuenvind
buitt-in multimedia marketing and promotional  chitects at ASGCA. 1407 Sk Aages. el v gg o
& ¥ FO inf tion. contact 312_372_ 142 TY'CI'OP Sl an nsE e e
program, according to Epani. For less than the I More informaor, 119 US Chemical Storage ......... 42
f alocal i in- 7090, www.golfdesign.org or 108 Union Tools Iigation .......... 15&17
cost of aloca newspaper ad, thfs program in e %19 gn.org 121 United Horticultural Supply .. . 4548
cludes a prominent and professional pres- : 125 Van Waters & Rogers ... 55
101 WestCoast Turf .............. Cv2
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