
From the Roaring '20s through 

the Age of Aquarius, Herb 

Graffis Golfdom was the source 

When Golfdoms first issue appeared 
in February 1927, Charles Lind-
bergh had taken his big chance, 
Calvin Coolidge was settling into 
the president s chair and Americans 
were taking long shots on the mar-
ket and prohibition booze. Nearly 
4,000 golf courses existed in 1927, 
the majority of which were nine 
holes. Looking at those courses as a 
potential market as well as a play-
ground, Golfdom started as the first 
golf business journal." 

— HERB GRAFFIS, 

CO-FOUNDER OF GOLFDOM 



Magazine 
hey called him "Mr. 
Golf." No name could 
be more fitting for Her-
bert Butler Graffis. 

His achievements -
often accomplished in 
partnership with his 
younger brother Joe -

speak volumes about his impact on the game: 
• Launched Golfing, the predecessor to Golf 

magazine in 1933. 
• Created the National Golf Foundation in 

1936. 
• Joined up with Grantland Rice to found the 

Golf Writers Association of America. 
• Ghost-wrote Tommy Armour's classic in-

struction book, "How to Play Your Best Golf All 
the Time." 

• Helped organize the first GCSAA Confer-
ence in 1928. 

• Spearheaded the first PGA Show. 
• And 72 years ago this month, he and his 

brother began publishing a modest, digest-sized 
magazine called Golfdom. 

The industry's bible 
Designed to serve superintendents, profession-
als and club managers, Golfdom was the indus-
try's first business journal. It featured articles 
on everything from turfgrass diseases to table-set-
tings. It was a smorgasboard of content that ed-
ucated, inspired, compelled and even preached. 

Looking back at Golfdom is like taking a trip 
through the history of American golf. Alistair 
MacKenzie wrote on design. Sam Snead and 
Gene Sarazen were contributors. Legendary re-
searchers like O.J. Noer, Joe Duich and Jim Beard 
used the pages of Golfdom to raise the stan-
dard of turfgrass science. 

Golfdom's content helped to introduce and 
shape the practices that every superintendent, 

professional and manager use today. It was, quite 
simply, the industry's bible. 

The agenda 
Perhaps more important than the articles was the 
agenda. Graffis used Golfdom as a bully pulpit to 
prod the industry into the modern era. He be-
lieved that the growth of golf was inextricably 
linked to the professionalism of the people who 
managed the clubs, taught the game and man-
aged the playing field. 

Above all, he was a tireless advocate of super-
intendents. He used the pages of Golfdom to cru-
sade for things taken for granted today: collegiate 
turf programs, continuing education, research, 
better compensation and benefits, improved main-
tenance facilities and, most of all, professional 
recognition. Graffis is credited with popularizing 
the title "golf course superintendent." 

"Sooner or later, clubs have to face up to the fact 
that it takes more than a man with a strong back 
and a green thumb to handle the job," he wrote. 
"Lack of good planning and failure to make in-
telligent use of modern materials and equipment 
can easily cost clubs more than the extra salary they 
would pay for a good superintendent." 

Although he believed that superintendents 
were the game's "unsung heroes," he took um-
brage at the notion that they were the "forgot-
ten men" of golf. "The forgotten man business 
can be ruled out," he wrote. "There is that old 
Shakespearean line, 'The fault, dear Brutus, is not 
in our stars but in ourselves.' If any superinten-
dent is forgotten (now), he better examine him-
self. Maybe he just doesn't look and act as though 
he is worth a higher salary." 

Although Graffis felt the superintendent had 
to pull himself up by his own bootstraps, he 
also understood the harsh realities of the profes-
sion. "The club manager is around where he 
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can hear and handle any complaints involving his 
operation. The pro hears what is wrong with his 
department and he can settle the problems. But 
the superintendent is far away behind the grass 
curtain, and he can't tell his 
story, especially when his is 
handling the grave emer-
gencies that seem to be fairly 
frequent in the nature of the 
golf course operation." 

And he always saw the 
bottom line. " I f everything 
is going along in great shape, 
anybody can run a golf 
course. But when there's heck 
to pay, the emergency requires a first-class super-
intendent." 

publication. After several changes of ownership 
and names, Golfdom ceased publication in 1981. 

Golfdom passed, but Herb lived on as the 
grand old man of the game. There isn't an indus-
try honor he didn't receive: distinguished service 

"If everything is going along in great 
shape, anybody can run a golf course. 
But when there's heck to pay, the emer-
gency requires a first-class 
superintendent." — Herb Graffis 

Piss and vinegar 
Under Graffis' hand, Golfdom thrived for half a 
century. But Herb's ability to keep Golfdom mov-
ing forward declined as he reached his 70s. In 
1976, after the death of his brother, he sold the 

awards from GCSAA and PGA; induction in the 
Hall of Fame; even one named for him, the N G F 
Graffis Award. He died in 1989. He was 95 years 
old and, as an industry historian says with a smile, 
"full of piss and vinegar to the end." • 

Jim Brooks is an industry veteran who most re-
cently was executive director of the Lawn Institute. 

Milliken Chemical and Emerald Isle Ltd are pleased to announce... 

We've combined two great lines under the 
Milliken Chemical Turf Products umbrella. 

Now, in addition to BLAZON® Spray 
Pattern Indicator and INVIGORATE™ 
Soil Conditioner Milliken Chemical will 
be offering: PANASEA PLUS™ and CPR 
Biostimulants SAND-AID™, OPTI-
MIL™, GROWIN™ and BIO-
BLOOM™ granular soil amendments 
SEAQUENTIAL™ foliar fertilizers and 
micronutrients THATCH X™ and BAC-
MAN™ Bio-augmentation products. 

NEW FOR 1999: 
GROWIN™ Granular Root Zone Bios-
timulant - An absolute "must" for any-

one responsible for building or re-
building maintainable high-sand-con-
tent greens or tees. 
Benefits both cool & warm season 
grasses. 
• produces more rapid, robust leaf 
growth 
• improves stress tolerance 
• establishes turfgrass better and faster 
• builds bigger, deeper, denser roots. 

CPR™ Turfgrass biostimulant - In-
crease your turf's survival potential. 
Improve quality and appearance. 

• a unique premix of PANASEA 
Plus™ turfgrass biostimulant, 
SEAQUENTIAL™ micronutrient com-
plex and Aquatrols Turf Surfactant. 
• Better Color 
• Better Performance 
• Better Roots 
A better product a a better price 
means a better value. 

The quality you expect from 
Milliken Chemical, combined with 
the experience of Emerald Isle. 
An unbeatable combination! 

MILLIKEN 
CHEMICAL 

Milliken Chemical, M-402 
P.O. Box 1927 
Spartanburg, SC 29304 
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Visit us at Booths 1873 and 2893for more details on this exciting combination of products. 
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