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The shotgun fast-play system

This system was designed by David and William Amick to permit more and faster play on
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One man’s way of expressing himself

Don Cutler is doing what most people without an architectural background should not attempt:
designing and building his Aream COUSE ........uciuivimeranrrersrrersioniansisstunsssasnenssnassssossassasisnensssaevsnssvsssverassssvasyasses

Redesigning and establishing an existing green

Mike Hurdzan describes why a green should be redesigned, the factors to take into account, and how
to re-establish @ good PUtNG SUMACE. ..ciucuiariniiiiiiierasnetsivssssanssnvassassesasnassnssensasssrassessnsohsbansvsssnssasssnessssssonasssss
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