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50 years of GCSAA conferences 
Since this month marks the golden anniversary of the GCSAA annual conference and show, GOLF BUSINESS 
asked some men who've been attending for many years to comment on significant developments ^ A 
they have witnessed l w 

Southeastern states show steady growth and heavy play 
In the first of a series of regional reports, Larry Smith of the National Golf Foundation discusses ^ Q 
the golf business in the Southeast 1 O 

Good design and good superintendent add up to success 
Our golf business profile this month describes how superintendent Norm Wyman has contributed to 
the success of his course, Wellington One ^ O 

Planning for irrigation modernization 
Irrigation consultant Jack Donis outlines the important things to consider not only before the first trench is q ^ 
dug, but before the first valve or sprinkler is ordered O l 

Getting the most out of grass and weed trimmers 
Flexible-line trimmers perform a wide variety of functions on the golf course. Here we present uses Q -
and a variety of machines to do the work o ^ r 
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FRONT COVER: 
Norm Wyman, surrounded by 
some of the modern machinery he 
uses to maintain his golf course, 
Wellington One, in West Palm 
Beach, Fla. 
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