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The great Poa annua debate 
In the September issue of GOLF BUSINESS, Editor Dave Slaybaugh asked the question "Kill it or keep it?" 
about annual bluegrass and asked for your opinions and treatment methods. Here we ^ m 
publish the best of the replies I 

From farm to daily fee golf course 
GOLF BUSINESS profiles one of country's more successful semi-private courses, telling howthe owner and his ^ ^ 
family started with a farm and ended up with a fine golf facility ^ I 

1979 Golf Car Guide 
It's that time again: time for the new cars, including new golf cars. As in the past, GOLF BUSINESS gyg* 
offers the most complete guide available in any one place, with all the specs ^ 0 

GOLF BUSINESS (formerly Golfdom), published monthly and copyright® 1978 by The Harvest Publishing 
Co., a subsidiary of Harcourt Brace Jovanovich, Inc. All rights reserved. No part of this publication may be 
transmitted or reproduced in any form or by any means, electronic or mechanical, including photocopy, 
recording, or any information storage and retrieval system, without permission in writing from the publisher. 
Address: 9800 Detroit Ave., Cleveland, Ohio 44102. Subscriptions sent free to qualified management person-
nel at golf facilities. All others, including elected club officials: $18 per year in U.S. and Canada; foreign, $24 

per year. Single copy price: $1.50. Send subscription requests and change of address notice to above address. Controlled 
circulation paid at Cleveland, Ohio. Postmaster: Send Form 3579 to GOLF BUSINESS, P.O. Box 6951, Cleveland, OH 

Reader forum 28 

Idea file 28 

Information service 31 

Classified 32 

Viewpoint 3 4 

_6 


