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REMODELING: BLUEPRINT FOR BETTER PLAY 

In this first part of a two-article series, golf course architect Ron Fream gives an overview of the reasons for remodeling a golf 
course and tells how to do it right. Next month's article will give the specifics in two case histories. 

MILLION DOLLAR TRANSFORMATION — FROM MIDDLE TO UPPER CLASS 

Hillcrest Country Club was just another middle-of-the-road operation until the influx of new management and the investment of 
a cool million uplifted it. 

AMERICAN VS. EUROPEAN WINES: A PRIMER 

American products represent some of the best values in the world of wine. Wine expert David Ludwig outlines the differences 
between our and theirs, as well as between California and New York wines, to help you please your customers. 

KIDS COME FIRST AT COURSE FOR JUNIORS 

Ex-NGF staffer Jerry Claussen describes the juniors golf course operation in Lincoln, Neb. — which could be a model for in-
creasing interest in the game in other urban areas. 
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