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EQUIPMENT '78 

This special pull-out section is a handy digest size, but contains specifications and photographs from virtually every manufac-
turer of pro-line woods and irons. It's really designed for your pro shop customers, so we're offering it to you in quantity at a 
low price, including imprinting it with your course name and your message. 

1978 GOLF CAR GUIDE 
Full specifications on the new models offered by a dozen manufacturers of golf cars — in an easy-to-read format — with 
photos, too. 

MAKE THE MOST OF YOUR GOLF CAR INVESTMENT 

A veteran of the golf car business provides a host of helpful hints for choosing, maintaining, and making money from golf cars. 
Pros, club managers, and superintendents should all read this. 

SERVICE VS. SERVANT — ATTITUDE MAKES THE DIFFERENCE 

Giving good service in your club grille, dining room, or snack bar is one of the best — and least expensive — ways of improv-
ing business. And, as author John Daschler points out, it doesn't mean being servile: just pleasant. 

STOP VANDALS BEFORE THEY DAMAGE YOUR GOLF COURSE 

Ever had a lawn job? That's what the cops call it when somebody drives across the grass and tears it up. It's a headache for 
homeowners, but a disaster for golf superintendents. Here's what you can do to prevent it. 

REMODELING: BLUEPRINT FOR BETTER PLAY (PART 2) 

Golf architects Mike Hurdzan and Jack Kidwell delve deeper into the subject of renovation of golf courses, citing some 
specific works they've been involved in. The information they give can be helpful whether you're redoing 18 holes or three 
sandtraps. 
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