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Good advice for all

Congratulations on the excellent content in the
April issue, particularly the article by Herman
Zaccarelli, foodservice editor, on “What
makes a Good Club Manager." | would
recommend this article as must reading for all
club management personnel.

Wouldn't it be appropriate in the “Profile”
description to substitute the title “Superin-
tendent” or “Golf Pro” in place of the Club
Manager? In this way, Mr. Zaccarelli would
also be describing the superintendent or golf
pro who is “on his way up" or “on his way
down."

Oscar L. Miles, C.G.C.S.
Superintendent
Broadmoor Country Club
Indianapolis, Ind.

® Mr. Zaccarelli has keen perception of “What
Makes a Good Club Manager.” | recently en-
joyed his article in the April issue of GOLF
BUSINESS. The profiles he suggested are
good daily self-tests to determine “Where am |
going?”

| look forward to his future articles.

G. Mead Grady

General manager
Milwaukee Country Club
Milwaukee, Wis.

A X Bdoesn’t =C

| have been an avid reader of your publication
for several years, and find this the first oppor-
tunity to write you. Some figures in your April,
1977 issue are somewhat puzzling and
perhaps you can solve my problem.

The article on page 21 states that the
average course has annual green fees of
$73,746, annual rounds total 25,818, and
average green fees for nine holes are just over
$8.00.

If we take 25,818 annual rounds at $8.00
each, the total would be $206,544 per year. If
we divide annual revenues of $73,746 by the
number of rounds, 25,818, the result is an
average charge per round of $2.89. Perhaps
you could clarify this for me.

The article on municipal golf in San Fran-
cisco (Page 9) states that a raise of 50¢ per
round is being considered, and the present

fee is 50¢ per round. At a green fee of only
50¢ per round, it is no wonder they are having
financial problems. Possibly the present fee of
50¢ per round is a typographical error.

Glisan Street Recreation, Inc. is a new
corporation formed for the express purpose of
managing an existing 36-hole municipal golf
course. We hope to be underway within the
next few months.

Bruce Bork
General Manager
Glisan Street Recreation, Inc.

Mr. Bork's inquiry was neither the first nor the
last we received about the averages for green
fees published in the “Profile of the Industry”
report in the April GOLF BUSINESS. He is
right, of course, that the arithmetic doesn’t
work out as published. There are two reasons:

1. Not all of the courses answered all of
the questions we asked them. Out of 548
respondents, 389 told us what their gross
revenue from green fees had been in 1976.
Only 365 told us what their fees for nine holes
were, but 437 told us what their 18-hole fees.
Furthermore, the 365 courses who gave the 9-
hole figure were not all included among the
389 and 437 who answered the other ques-
tions. That's the statistical reason.

2. The other reason is simple human
error. The research department made a mis-
take in tabulating the answers for that ques-
tion.

For comparison, look at the average green
fees reported by different types of facilities.
Resort golf operations charge the most: $5.80
for nine holes and $7.21 for 18 (these are odd
figures because they are averages). Private
clubs are next expensive ($4.35/$7.07),
followed by daily fee ($3.09/$7.50) and
municipal ($2.74/$4.08).

The 50¢ figure for San Francisco
municipal golf is correct as published.

— Ed.

Do you have a gripe with the industry? Or
praise for some facet of it? Voice It In Feed-
back: a forum for your ideas on topics we
have or haven't covered in GOLF BUSI-
NESS. Readers interested in expressing
their views can write to Feedback, GOLF
BUSINESS, 9800 Detroit Ave., Cleveland,
OH 44102.
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BOB BENNING, Congressional Country
Club, Bethesda, Md.

JOE BLACK, Brookhaven

Country Club, Dallas, Tex.

CHUCK BRASINGTON, Gainesville Golf &
Country Club, Gainesville, Fla

BOB FOPPE, Kenwood Country Club,
Cincinnati, Ohio

DUFF LAWRENCE, Canterbury Golf Club,
Cleveland, Ohio

FRANK MOREY, Wilshire Country Club,
Los Angeles, Calif.

Superintendents

RICHARD EICHNER, Lakeside Golf Club,
Hollywood, Calif.

DAVE HARMON, Golden Horseshoe,
Williamsburg, Va.

BOBBY McGEE, Atlanta Athletic

Club, Duluth, Ga

PETER MILLER, Firestone Country

Club, Akron, Ohio

TOM ROGERS, Patty Jewelt Golf Club &
Valley Hi Golf Club, Colorado Springs, Colo.
BOB WILLIAMS, Bob O'Link Golf Club,
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Club managers
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Country Club, Los Angeles, Calif
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PAUL N. KECK, Greenville Country Club,
Wilmington, Del.
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Golf Club, Oakbrook, Iil.
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Golf Club, Mamaroneck, N.Y.

W. R. “RED” STEGER, River Oaks
Country Club, Houston, Tex

Dally fee

JOHN R. COGHILL, JR., Silver Lake
Country Club, Orland Park, Ill.

STEVE HORRELL, Singing Hills Country
Club & Lodge, El Cajon, Calit

WILLIAM E. LYONS, Lyons Den Golf,
Canal Fulton, Ohio

Municipal

PHIL JACKSON, Los Angeles County
Golf Courses, Los Angeles, Calif

Resort

ROGER L. MAXWELL, Marriott Hotels,
Scottsdale, Ariz.
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