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ON THE COVER 
With the advancement of man-
agement training for the superin-
tendent and the advance of the 
general manager concept, is 
there still a place for the commit-
tee system of dealing with club 
problems? In many cases the 
committee or the chairman form 
of cooperation with the golf 
course superintendent is work-
ing. For example, at Cleveland's 
Canterbury Country Club, the 
situation works well between the 
two subjects on this month's 
cover, superintendent Bill Bur-
dick, left, and his green chair-
man George Dawson. Even with 
that in mind, though, a recent 
survey by the GCSAA indicated 
that the superintendent is be-
coming more and more the ma-
jor authority on budgeting and 
buying decisions. GCSAA fig-
ures indicate out of both areas, 
90 percent of an answering 1,233 
superintendents are making out 
the financial plan. 
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IS THE GREEN CHAIRMAN STILL IMPORTANT? The private club of yesteryear placed all the de-
cisions of course maintenance into the hands of one man and it wasn't always the superintendent. Thou-
sands of clubs around the nation still employ the committee system, even with the added professionalism the 
superintendent has attained. GOLFDOM analyzes the question in this report 8 

PGA: ORLANDO OPTIMISTIC AFTER YEAR OF DOUBT It was the second year in a row for the 
Disney World site at the annual Merchandise Show. More exhibitors were on hand to show the pros what was 
new for '76. GOLFDOM tells the story of the biggest buying event in the industry in words and pictures _ 13 

GCSAA: TEMPERATURES HIGH, CROWD LOW With the vision of below zero temperatures in 
Minneapolis, the annual GCSAA Turfgrass Conference and Show drew the lowest number of superintend-
ents in four years. Still though, educational seminars were well attended and those that showed in the Twin 
Cities got a lot for the effort 19 

CMAA: MANAGERS ARE IN PEOPLE BUSINESS In its 49th year as an association, the CMAA 
met in Washington, D.C., to discuss the problems facing them in this Bicentennial year. A fire and a labor 
walkout in the conference hotel couldn't stop the business of the annual get-together 25 

MAC HUNTER: PRO ON BOTH SIDES OF THE COUNTER One of the best merchandising pros 
in the country for more than two decades at Riviera Country Club in Los Angeles, Mac Hunter grossed more 
than $300,000 yearly in his shop. Now a club manufacturer, Hunter takes a look at both side of the pro shop 
market and gives an overview of the industry. Interesting reading 29 

NEWS Dorset gets out of golf equipment market, while Action and Golf Limited reorganize . . . Bill Blanks is 
named PGA Director of Employment Service . . . Progress of 'Golf Card' grows, as more clubs join . . . PGA 
offers employment manual as aids to pros, clubs . . . GOLFDOM editor has new book out on history of PGA 
. . . Toro exec gets USGA Green Section Award . . . Granular Linuron effective in Poa control . . . Florida 
course, a graveyard for golf balls . . . Platform tennis firm adds five to distributor network . . . PGA cuts cov-
erage on pro personal liability insurance . . . New faces take over for AMF Harley-Davidson in west 32 

DEPARTMENTS 

SWINGING AROUND GOLF 4 CLASSIFIEDS 48 
COMING EVENTS 27 PEOPLE IN THE NEWS 50 
NEWS OF THE INDUSTRY 32 ADVERTISERS INDEX 50 

GOLFDOM, Incorporating GOLF BUSINESS; Published 10 times a year; monthly January through August and combination issues in 
September-October and November-December. Copyright® 1976, by The Harvest Publishing Company, a subsidiary of Harcourt Brace 
Jovanovich, Inc. Printed in the U.S.A. For advertising rates, apply to Advertising Sales Manager. Editorial and Advertising offices 9800 
Detroit Avenue, Cleveland, Ohio 44102. Address manuscripts and other editorial contributions to the Editorial Office. Unacceptable con-
tributions will be returned if accompanied by sufficient first-class postage. Not responsible for lost manuscripts or other material. Con-
trolled circulation postage paid at Cleveland, Ohio. Please send change of address notice to GOLFDOM Magazine, 9800 Detroit Avenue 
Cleveland, Ohio 44102. Subscription rates $7 per year U.S. and Canada. Foreign $10 per year. Single copy price: $1.00 for current and 
all back issues. Foreign $1.50. New subscribers are advised that it takes six to eight weeks to receive the first copy of GOLFDOM A 
similar period is required to effect a change of address. 


