ON THE COVER

With the advancement of man-
agement training for the superin-
tendent and the advance of the
general manager concept, is
there still a place for the commit-
tee system of dealing with club
problems? In many cases the
committee or the chairman form
of cooperation with the golf
course superintendent is work-
ing. For example, at Cleveland's
Canterbury Country Club, the
situation works well between the
two subjects on this month’s
cover, superintendent Bill Bur-
dick, left, and his green chair-
man George Dawson. Even with
that in mind, though, a recent
survey by the GCSAA indicated
that the superintendent is be-
coming more and more the ma-
jor authority on budgeting and
buying decisions. GCSAA fig-
ures indicate out of both areas,
90 percent of an answering 1,233
superintendents are making out
the financial plan.
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