ON THE COVER

Situated some 25 miles north-
east of Atlanta, near Duluth, Ga.,
the present site of the Atlanta
Athletic Club has been in the
business of serving its member-
ship since 1963. Located on a
tract of land 628 acres in size,
the AAC is probably one of the
most modern, all purpose
facilities in the United States. It
has 27 holes of golf, a complete
health club that offers racket-
ball, volleyball and badminton
along with a weight room.
Included is an olympic swim-
ming pool and a tennis complex,
featuring 13 courts. If that wasn't
enough, 22 miles north of the
club on Lake Lanier Is a yacht
club for the membership ser-
vicing 188 boats from 16 to 66
foot. Complete staff at the hilt of
the season is 160. Jim Petzing is
the AAC's general manager and
works with superintendent Bob
McGee and club professional
Harold Sargent to make sure the
facility is in efficient order for the
Open and afterwards. Cover
photo by Dale Richardson.
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