Superintendents Association
Profiles Average Course

National survey figures recently
released by the Golf Course Super-
intendents Association of America
show the superintendent’s annual
operating budget at a mythical
course based on the survey was
$109,501.

Knowing full well before they
began that the “‘average golf course”
does not exist, the GCSAA’s survey
reported some interesting points.
The mythical course is an 18-hole
private course with more than 400
members. It will be open 10 months
of the year with 37,340 rounds of
golf played.

The superintendent will manage
168 acres with bluegrass fairways
averaging 2.9 acres each, bluegrass
tees of 2,460 square feet and bent-
grass greens of 5914 square feet.
The annual total budget includes
items such as $7,964 investment in
capital equipment, $59,301 for labor
(excluding the superintendent’s
salary), $5,068 for fertilizer, $4,298
for pesticides, $4,810 for equipment
repair and $1,767 for seed.

A comparison of these recent
survey results with those of a similar
survey made in 1971 shows a 19.7
percent increase in overall operating
budgets while the actual main-
tained acreage of golf courses
decreased 3.85 percent.

As substantiated in other
national survey reports, an in-
creasing proportion of golf courses
is located in southern areas with a
decreasing proportion in western
states. Also, greater numbers of golf
courses are defined as public,
municipal or semi-private while
private golf courses are propor-
tionally on the decline although they
still comprise the largest number of
courses. Survey results were
tabulated from responses supplied
by more than 1,200 of the asso-
ciation’s member golf course super-
intendents from throughout the
United States and Canada.

The national survey figures were
released by the GCSAA with the in-
tention of providing its member-
ship general guidelines, and it also
has proved to be of interest to the
comparison-minded golfing public.
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GEL BASED
REEL LAPPING COMPOUND

® Pre-mixed in one gallon resealable
plastic jugs

® Reduces “walk or throw-off” by
90% — Clings to reel blade

® Never settles out of sus-ension

® Washes completely clean in sec-
onds with regular tap pressure

® Saves time and labor — Cost less
to use than mixing your own

GEL MAKES THE DIFFERENCE

At most Toro distributors, or contact:
Hertron, 306 Clanton Rd., Charlotte, N.C.

Some distributorships available
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the number of coins. Automatic
and self-contained to be operated
by coins, tokens, or remote control.
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BUCKET BOY is the BALL-O-MATIC, the all- G,
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modern golf ball purpose golf ball dispenser 506 ;8,0(
dispenser that gives that washes, counts, stores and D082
you tremendous dispenses golf balls into <>

baskets for your customers!
Automatic and self-contained to
be operated by coins,

tokens, or remote control
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Select Dealerships Available. For free brochure and additional information on BALL-O-MATIC and BUCKET BOY. call or write
TEUTONIX INC. P.O. Box 1895, SOUTH BEND, INDIANA 46634 (219) 234-0075
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