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Marilynn Smith, LPGA touring 
professional, demonstrates and 
Bob Toski, PGA professional 
and noted educator, moderates 
during a recent National Golf 
Foundation Seminar at Ohio's 
Hueston Woods Golf Course. 
This particular session dealt with 
the fine points of distinguishing 
between form and style as Foun-
dation consultants met for a type 
of graduate school of golf 
teaching. See the story which 
beings on page 9 of this issue. 
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