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 EDMUND B. AULT Lid.
GOLF COURSE ARCHITECT

Scaulptared Greens
Member
American Society of Golf Course Architects

National Golf Foundation
7979 Old Georgetown Road

Bethesda, Maryland 20014

301-942-0716
301-657-4278

Circle No. 149 on Reader Service Card

BELLANTE, CLAUSS,
MILLER & NOLAN, INC.

Aol Wall Jh.
GOLF COURSE ARCHITECTS

Master Planning ¢ Site Analysis

Plans Specifications ¢

Supervision
Irrigation Systems * Storage Ponds
Bellante-Clouss Bldg.

Scranton, Pa. 18503
717-346-8771

Widener Building
Phila., Pa. 19107
215-561-1941
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GOLF COURSE
CONSTRUCTION

Building throughout the U.S. and
Central America. Contact us.

ol
IBERIA
EARTHMOVING SERVICE, INC.
IBERIA, OHIO « Ph. Galion, 0. 419 468-5454
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A TRADITION OF DESIGN EXCELLENCE"

ROBERT TRENT JONES INC.
GOLF COURSE ARCHITECTS

1
"

2 cHurcH sT
MONTCLAIA, N}

201 744 3033

705 FOREST AVE
PALO ALTO, CALIF
94301
415 326 3813

P.O. BOX 4121
FORT LAUDERDALE, FLA

33304
305 564 3422
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Bob Jordan

Golf Course Constructor
Irrigation Systems

"| Supervise All Work™

235 State St., East Peoria, lllinois
Phone: 699-6974 or 673-1067

CONSTRUCTION COMPANY

GOLF COURSE
CONSTRUCTION
BY CONTRACT

Since 1924!

P.0. BOX 66 212 W. FAIRCHILD
ST. CHARLES, ILL. @ DANVILLE, ILL.
312-231-2665 217-442-2411
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COMPETITIVE EDGE jiom page 35
made to special order, he must explain
this to the customer and encourage him
to wait a reasonable amount of time
while his clubs are being made to the
specific measurements.

KEEPING UP WITH THE TIMES
The golf equipment industry is not
static: each year, new concepts and in-
novations are introduced to it. If the
professional is to maintain his superi-
ority over the sporting goods store, he
must keep up with the changes; must
know what each new club has been
designed to do and how each new line
of clubs can aid the golfer.

For example, some golf clubs now

selling on the market are specifically
designed to help the high handicapper
lower his scores. Other clubs benefit
the low handicapper, who is more in-
terested in adding distance to his al-
ready excellent accuracy.

The professional can keep abreast of
innovative techniques used in design
and in the manufacturing process by
attending the Professional Golfers’
Assn. Merchandise Show, where
major club makers, with their sales
representatives, display their equip-
ment. The professional can also visit
his suppliers’ factories to see first-
hand how the clubs are made. Often,
on these visits, the professional can
pick up valuable information which
will help him in his sales approach.

Because the professional’s liveli-
hood depends on his ability as a diag-
nostician and because information is
vital to him, he should insist on being
kept technically informed by his sup-
pliers through newsletters or sales rep-
resentatives. The manufacturer, in
turn, should recognize his obligations
to the professional and be willing to
accept the role of informant. Ultimate-
ly, both will benefit. a

WILLIAM JAMES SPEAR

GOLF COURSE ARCHITECT

16 N. FIRST AVENUE (312)
ST. CHARLES, ILL. 60174
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PAT SIMMONS’
peripatetic ca-
reer has en-
compassed
amateur and
| professional
| baseball, the
construction
business and
amateur and professional golf, as a
player and head professional, and now |
the design and manufacture of golf
clubs, using the facilities of his own
company, which he started in 1969.
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