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Golf cars rest on a custom-made
rack designed by Cleveland,
Ohio equipment dealer, Paul
Myers. The front section of the
car is supported under the frame
while the rear wheels rest on
special holders. This unique
arrangement allows a forklift to
pick cars off the rack, and elimi-
nate the use of pallets. The rack
is constructed of Republic's
standard rack steel in 12-foot
sections. Each section has a
capacity of 12 cars and Myers
estimates the cost of the rack at
$10 per car. His golf car leasing
business includes about 900
cars which his company picks up
and services weekly. An eight-
man maintenance crew handles
the service and repair duties.
The four-tier storage system not
only maximizes use of ware-
house area but can be easily dis-
mantled and moved to different
locations.
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SO FAR IN ’74 It's not the best of years, golf businessmen say, but is not the worst. For a report on the
state of golf business so far in 1974, GOLFDOM surveyed and interviewed club managers, professionals
and superintendents around the country. The report is an 11-page special section__
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MERCHANDISING: PRO’S PROGRESS A leading expert on distribution to the pro shop, Charles
Newton, lays it on the line: “the successful professional is interested in his community and its people, he
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level-handed article/by Parker Smith 24

IMPRESSIONS ARE LASTING At Toftrees Country Club and Lodge, the drive up to this revo-
lutionary design may just stay with you as a lasting image for years/by John Philip Bachner 26

OLD SUITS THE NEW It's really nostalgia, that certain something which can work into your renova-
tion plans. The old bubbling stream, a swamp, a hill, a canal are as important to the scheme of “moderni-
zation" as the new ideas/by Douglas Lutz 32

SANITARY LANDFILL An alternative permits disposition of waste and creation of viable recreational
land sites at the same time/by Buddie Johnson

IS TOPSOIL NECESSARY?/by Dr. Ralph Engel 37

acidic or poor soils

THE FINE FESCUES A story of the noteworthy fescues which persist in dry shade under trees and on
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THE NEW SUPERINTENDENT Its not a new type of man, really, it's just an important new wave in
image which has been sweeping the business/by Rick Sawyer
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