
GOLFDOM 
VOL. 47. NO. 5 MAY. 1973. INCORPORATING GOIF BUSINESS 

T I M E S M I R R O R A PUBLICATION IN THE T IMES MIRROR COMPANY'S FAMILY OF SPECIAL INTEREST MAGAZINES 

SLOW PLAY STOPS PROFITS s l o w play is cost ing ' go l f cour ses , and some refuse to 

to le rate i t /by don cur lee 1 6 

THE JAPANESE IN THE U.S. GOLF MARKET: WHERE ARE THEY NOW AND 
WHERE ARE THEY GOING? amer ican go l f manufacturers e x p r e s s real i s t ic att i-

tudes in the face of a p o s s i b l e japanese " i n v a s i o n " into thei r market p lace/by 

doug las lutz _ 2 1 

RETAILER OR TEACHER: WHICH IS THE PRO'S PRIMARY ROLE? a l though les son 

income is cont r ibut ing less to p ro revenue compared to merchandise sa les , there s t i l l 

remain t w o s c h o o l s of thought on the importance of each funct ion/by joe doan 2 8 

THE PROFIT PRO SHOP by chuck cumming 33 
GETTING PROFESSIONALS FOR THE PROFESSIONALS in an in te rv iew with g o l f 

dom, duff lawrence, sec re ta ry o f the nor thern o h i o sect ion, e x p l a i n s why his sec-

tion h i red a management f i rm to run its act iv i t ies 3 5 

THE UNDEFINED ROLE OF ASSISTANT SUPERINTENDENT the qual i ty of tomor 

r o w ' s go l f c o u r s e s depends on p r o p e r l y t ra ined ass i s tants , this re spons ib i l i t y res t s 

square ly w i t h today ' s super in tendent and club o f f i c i a l s / b y w a r r e n b i d w e l l 3 9 

WHAT ONE SUPERINTENDENT CAN DO the l y o n s den gc embod ies scores of 

va luqble ideas fo r super in tendents and club admin i s t ra to r s /by j e r r y a. o l s o n 4 3 

EQUAL OPPORTUNITY LAWS: IS YOUR CLUB EXEMPT? c lubs that are thinking 

about g iv ing up their n o n - p r o f i t status should c o n s i d e r the rami f icat ions of this move 

— n o t the leas t of which are the equal oppor tun i ty s tatutes/by jack janetatos 4 9 

THE HIGH COST OF GOLFING go l f has a lways been an expens i ve spor t , but coun-

try c lubs a re pr ic ing thei r membersh ips out o f reach of younger members , thereby 

creat ing a s h o w d o w n in the near f u t u r e / b y je r r y c laussen 5 3 

SPECIAL PRO SECTION 
THE PROFESSIONAL APPROACH/by patr ick d w i l l i a m s 32G 
HOW TO BEAT THE COMPETITION WITHOUT SLASHING PROFITS cra g shank 

land te l l s h o w the mult iple s a l e s technique he lps him combat compet i t ion wi thout 

drast ical ly reducing his p ro f i t marg in/by Stephen w. byers 3 2 H 

DRESSING UP FATHER o r h o w to turn a s p a r r o w into a peacock 32K 
THE PATH TO PROFITS a l lo t i ng se l l i ng space and plott ing t raf f ic patterns, based 

on customer buying habits, is as important as the merchandise y o u s tock/by dick 

fa r ley and h a r r y ob i t z 3 2 L 

DEPARTMENTS 
COMING EVENTS 36 CLASSIFIED 63 
NEW PRODUCTS 55 ADVERTISER'S INDEX 64 
NEWS OF THE INDUSTRY 57 

VIEWPOINTS 
SWINGING AROUND GOLF/by herb g r a f f i s . 

ACCENT ON MANAGEMENT/by ken emerson 1 1 

TURFGRASS RESEARCH REVIEW/by dr. james b. beard 12 
GRAU'S ANSWERS TO TURF QUESTIONS/by f red v grau 15 

GOLFDOM, Incorporating GOLF BUSINESS; May, 1973. Published monthly January through October, by Popular Science Publishing Company (o 
Division of the Times Mirror Company), 355 Lexington Avenue, New York, N.Y. 10017. Copyright •, 1973, by Popular Science Publishing Company. Pub-
lished simultaneously in Canada. Copyright under the International, Universal, and Pan-American copyright conventions. All rights reserved, including right 
to reproduction, in whole or in part, in any form. Printed in the U.S.A. For advertising rates, apply to Advertising Manager Editorial and Advertising offices, 
235 East 45 Street, New York, N.Y. 10017. Address manuscripts ond other editorial contributions to the Editorial Office. Unacceptable contributions will 
be returned if accompanied by sufficient first-class postage. Not responsible for lost manuscripts or other material. Controlled circulation postage paid at 
Canton, Ohio. Please send change of address notice to GOLFDOM Magazine, Service Deportment, 235 East 45 Street. New York, N.Y. 10017. Members of 
Business Publications Audits, Magazine Publishers Association, and National Golf Foundation. Subscription rates $5 
per year. Foreign, $6 per year. New subscribers are odvistd that it tales six to eight weeks to receive the first copy ol 
GOLFDOM A similar period is required to effect a change of address. 


