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One bright note for the golf pro-
fess ional : The last severa l years 
have been extremely poor ones for 
club sales. Aluminum shafted clubs 
burned the professional and many 
consumers . But this year manufac-
turers are in an innovative mood, 
and m e m b e r s are likely to be in a 
buying mood . 

I n c o r p o r a t e d with both invest-
ment cast and forged c lubheads has 
been the principle of weight redis-
tr ibution between the heel and the 
toe. Weight is being shifted from 
the center of gravity to the extrem-
ities " en l a rg ing" the sweet spot. 
Some manufac ture rs have added 
weights to the heel, or the heel and 
toe to increase this sweet spot. Oth-
er manufac tu re r s have taken the 
weight out of the hosel, shortened 
the hosel, and added the weight to 
t hec lubhead . 

Woods remain static. Only a few 
manufac tu re r s are inserting weights 
in either the front or back of the 
club. 

A n i n t e r e s t i n g s h i f t is t a k i n g 
place in the golf shaft marke t . More 
m a n u f a c t u r e r s a r e r e t u r n i n g t o 
the dynamic steel shaf t . They indi-
cate its strength is probably the best 
for the new clubheads being manu-
f a c t u r e d . A f m a j o r i t y of m a n u -
facturers , however, still a re using 
lightweight steel, but a trend is def-
initely developing back toward dy-
namic. Stainless steel and alumi-
num shaf t s have died a quiet death 
and now are on a special order ba-
sis f rom only a few manufac ture rs . 

The golf ball marke t is equally as 
e x c i t i n g , a n d u n p r e d i c t a b l e , as 
the golf c lub marke t will be in 1973. 
Only one thing is certain. Golf ball 
s a l e s will u n d o u b t e d l y be the 
g r e a t e s t o f all t i m e . All i n d i c a -
t i o n s — a m o u n t of p r o m o t i o n and 
c o n s u m e r d e m a n d — p o i n t t oward 
s ign i f i can t ly increased sa les . The 
b a l a t a c o v e r v e r s u s t he S u r l y n 

cover, and wound versus solid cen-
t e r s a r e a r e a s w h e r e m a n u f a c -
turers either disagree, or have avail-
a b l e s e v e r a l ba l l s . O n e s u r p r i s e 
move was made by Acushnet , long 
the n u m b e r one m a n u f a c t u r e r of 
top grade golf balls. T h e Titleist golf 
ball has been changed and now con-
tains fewer dimples (324 as opposed 
to 336). The dimples are also shal-
l o w e r . R o y a l m a d e t h e d i m p l e 
change last year by put t ing in 252 
hexagonal-shaped dimples . Acush-
net executives said tha t they have 
never rested on their laurels of be-
ing number one and will contin-
ue to improve the Titleist as new 
m a t e r i a l s or d a t a b e c o m e avail-
able. The Titleist has a bala ta cov-
e r . M a n y o t h e r m a n u f a c t u r e r s , 
however , are phas ing ou t ba l a t a 
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and going to the Surlyn cover. The 
durabil i ty and good feel of a Surlyn-
covered ball are cited by its advo-
ca t e s . Sol id bal ls a r e mode ra t e ly 
popular in pro shops. And the two-
piece Spalding Top-Fl i te is having a 
g r e a t sales success . Several m a n -
u f a c t u r e r s a re i n t roduc ing addi -
t ional top grade golf balls to their 
existing lines. 

Golf bags have exploded into a 
myr iad of colors for 1973. Patch-
works, as well as new colors in wom-
en ' s bags should prove p o p u l a r . 
M o s t m a n u f a c t u r e r s are t ou t ing 
expanded vinyl with leather t r im. 
Leather bags are extremely costly, 
as everyone knows, so the profes-
sional should order cautiously on 
leather . 

It should be a good year for golf 
p r o f e s s i o n a l s . S a l e s s h o u l d in-
crease in every category of hard-
goods. But one note of caution. Re-
m e m b e r that the normal turnover 
of golf clubs is every three to four 
years, GOLFDOM'S surveys indicate 
tha t 1973 should be a buying year. 
Peop le have been hear ing abou t 
s t a in less steel c l u b h e a d s for five 
years and have been waiting to buy. 
B e c a u s e t h e i n v e s t m e n t c a s t i n g 
p r o c e s s is so c o s t l y , c l o s e o u t s 
should be non-existent next year be-
c a u s e m a n u f a c t u r e r s will be less 
l ikely to c h a n g e for the s ake of 
change over the next few years. 

O n the fo l lowing pages GOLFDOM 
h a s l i s ted t h e m e r c h a n d i s e t h a t 
m a n u f a c t u r e r s , d i s t r i b u t e r s a n d 
r ep re sen t a t i ve s will be exhib i t ing 
at the PGA show. The listing is not 
o f f i c i a l ; only the c o m p a n i e s , not 
t h e a s s o c i a t i o n , h a v e i n d i c a t e d 
to GOLFDOM that they will be at the 
show. 

A n as ter isk p reced ing a c o m -
pany ' s entry indicates that details 
on its line were unavailable at press 
time. continued on page 30 
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