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One bright note for the golf pro-
fess ional : The last severa l years 
have been extremely poor ones for 
club sales. Aluminum shafted clubs 
burned the professional and many 
consumers . But this year manufac-
turers are in an innovative mood, 
and m e m b e r s are likely to be in a 
buying mood . 

I n c o r p o r a t e d with both invest-
ment cast and forged c lubheads has 
been the principle of weight redis-
tr ibution between the heel and the 
toe. Weight is being shifted from 
the center of gravity to the extrem-
ities " en l a rg ing" the sweet spot. 
Some manufac ture rs have added 
weights to the heel, or the heel and 
toe to increase this sweet spot. Oth-
er manufac tu re r s have taken the 
weight out of the hosel, shortened 
the hosel, and added the weight to 
t hec lubhead . 

Woods remain static. Only a few 
manufac tu re r s are inserting weights 
in either the front or back of the 
club. 

A n i n t e r e s t i n g s h i f t is t a k i n g 
place in the golf shaft marke t . More 
m a n u f a c t u r e r s a r e r e t u r n i n g t o 
the dynamic steel shaf t . They indi-
cate its strength is probably the best 
for the new clubheads being manu-
f a c t u r e d . A f m a j o r i t y of m a n u -
facturers , however, still a re using 
lightweight steel, but a trend is def-
initely developing back toward dy-
namic. Stainless steel and alumi-
num shaf t s have died a quiet death 
and now are on a special order ba-
sis f rom only a few manufac ture rs . 

The golf ball marke t is equally as 
e x c i t i n g , a n d u n p r e d i c t a b l e , as 
the golf c lub marke t will be in 1973. 
Only one thing is certain. Golf ball 
s a l e s will u n d o u b t e d l y be the 
g r e a t e s t o f all t i m e . All i n d i c a -
t i o n s — a m o u n t of p r o m o t i o n and 
c o n s u m e r d e m a n d — p o i n t t oward 
s ign i f i can t ly increased sa les . The 
b a l a t a c o v e r v e r s u s t he S u r l y n 

cover, and wound versus solid cen-
t e r s a r e a r e a s w h e r e m a n u f a c -
turers either disagree, or have avail-
a b l e s e v e r a l ba l l s . O n e s u r p r i s e 
move was made by Acushnet , long 
the n u m b e r one m a n u f a c t u r e r of 
top grade golf balls. T h e Titleist golf 
ball has been changed and now con-
tains fewer dimples (324 as opposed 
to 336). The dimples are also shal-
l o w e r . R o y a l m a d e t h e d i m p l e 
change last year by put t ing in 252 
hexagonal-shaped dimples . Acush-
net executives said tha t they have 
never rested on their laurels of be-
ing number one and will contin-
ue to improve the Titleist as new 
m a t e r i a l s or d a t a b e c o m e avail-
able. The Titleist has a bala ta cov-
e r . M a n y o t h e r m a n u f a c t u r e r s , 
however , are phas ing ou t ba l a t a 
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and going to the Surlyn cover. The 
durabil i ty and good feel of a Surlyn-
covered ball are cited by its advo-
ca t e s . Sol id bal ls a r e mode ra t e ly 
popular in pro shops. And the two-
piece Spalding Top-Fl i te is having a 
g r e a t sales success . Several m a n -
u f a c t u r e r s a re i n t roduc ing addi -
t ional top grade golf balls to their 
existing lines. 

Golf bags have exploded into a 
myr iad of colors for 1973. Patch-
works, as well as new colors in wom-
en ' s bags should prove p o p u l a r . 
M o s t m a n u f a c t u r e r s are t ou t ing 
expanded vinyl with leather t r im. 
Leather bags are extremely costly, 
as everyone knows, so the profes-
sional should order cautiously on 
leather . 

It should be a good year for golf 
p r o f e s s i o n a l s . S a l e s s h o u l d in-
crease in every category of hard-
goods. But one note of caution. Re-
m e m b e r that the normal turnover 
of golf clubs is every three to four 
years, GOLFDOM'S surveys indicate 
tha t 1973 should be a buying year. 
Peop le have been hear ing abou t 
s t a in less steel c l u b h e a d s for five 
years and have been waiting to buy. 
B e c a u s e t h e i n v e s t m e n t c a s t i n g 
p r o c e s s is so c o s t l y , c l o s e o u t s 
should be non-existent next year be-
c a u s e m a n u f a c t u r e r s will be less 
l ikely to c h a n g e for the s ake of 
change over the next few years. 

O n the fo l lowing pages GOLFDOM 
h a s l i s ted t h e m e r c h a n d i s e t h a t 
m a n u f a c t u r e r s , d i s t r i b u t e r s a n d 
r ep re sen t a t i ve s will be exhib i t ing 
at the PGA show. The listing is not 
o f f i c i a l ; only the c o m p a n i e s , not 
t h e a s s o c i a t i o n , h a v e i n d i c a t e d 
to GOLFDOM that they will be at the 
show. 

A n as ter isk p reced ing a c o m -
pany ' s entry indicates that details 
on its line were unavailable at press 
time. continued on page 30 
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Blue Dot Tops introduces a fiber-
glass top and vinyl plast ic wind-
shield to fit over the top f rames of 
golf cars . Accord ing to the com-
pany , in i t i a l i n s t a l l a t i o n t a k e s 
about 15 minutes. 
Boylan Leasing, Inc. O f f e r s leas-
ing, sales and service ag reemen t s 
for Harley-Davidson e lectr ic and 
gasoline golf cars. 

Citation Mfg . Company is exhib-
iting the electronic Golf Caddy. 
Club Car, Inc., features the four-
wheel electric Caroche golf car with 
a u t o m o t i v e s t ee r ing , a l u m i n u m 
I-beam; has triple-thick impact re-
s i s t an t f i b e r g l a s s b o d y . O f f e r s 
1,298-square inches of f o o t r o o m . 
Accessor ies include h a r d t o p can-
opy, windshield, hubcaps, tow bar, 
wrap -a round bumpers , e x t r a bag 
at tachments , lights and horn. Also 
a v a i l a b l e a r e the Caroche Run-
about and Vanguard over-the-road 
e l ec t r i c veh ic les c a p a b l e of sus-
taining speeds of 24 to 26 miles per 
hour for a distance of 53 miles on a 
single battery charge. 

Cushman Motors, Div. of Outboard 
Marine Corp . Eight models make 
up line for 1973. The four-wheel 
Town & Fairway comes with 36-
volt electric or lOhp gasoline pow-
er. Can carry two bags, two passen-
gers. Gran Cushman 400, a four-
wheel car , in electric or gaso l ine 
model . S t o r a g e c o m p a r t m e n t , re-
placeable rubber floor mat inserts, 
g a r m e n t s t o r a g e , s t e e r i n g whee l -
mounted score card holder are stan-
da rd . Gran Cushman 300, three-
wheel car, in electric or gasoline 
model. Equipment same as 400. 
Trophy 400 (four-wheel) and Trophy 

300 (three-wheel) electric cars. 
ESB Brands, Inc. Features the Wil-
lard and Exide EV-88 and EV-106 
Electric Vehicle batteries. Newly 
designed plaque for the EV-88 mod-
els and all-white cover for EV-106s 
for easy identification. Offset termi-
nals, new this year, are combinat ion 
of S A E post and threaded stud; post 
top is flat for better electrical con-
nection; stud has full hex head im-
bedded in terminal body to prevent 
pulling out or twisting loose when 
nut is tightened. 

E-Z-Go Car Company, Div. of Tex-
tron Inc. Features three-wheel (X-
440) and four-wheel (X-444) electric 
and three-wheel (GX-440) and four-
wheel (GX-444) gasoline golf cars. 
Three-wheel models have beefed-up 
f r o n t f o r k and dua l h y d r a u l i c 
shocks . Four-wheel models have 
low c e n t e r of g r a v i t y , h igher 
ground clearance and shorter turn-
ing radius. Electric cars feature a 
36-volt D.C. engine with a motor 
shaft directly connected to differ-
ent ial pinion sha f t . G a s cars fea-
ture two-cycle, .single cylinder air-
cooled engine. 

General Battery Corp. will intro-
duce the polypropylene E. V. bat-
tery designed for performance de-
mands of electric vehicles. 
Gould Inc., features the Matched 
Set—reactance l i m i t e d b a t t e r y 
chargers and power breed golf car 
batteries for a complete battery 
system. Off-board model battery 
chargers are designed for use with 
all electric vehicles with 36-volt 
power systems requiring a separate 
charging source. 

Harley-Davidson Motor Company 
offers a four- and three-wheel elec-
tric and a four- and three-wheel 

gasoline golf car for 1973. The four-
wheel c a r s f e a t u r e ind iv idua l 
f r o n t wheel s u s p e n s i o n , coil 
shocks, long life vinyl floor mat, bev-
erage holder and a Mas te r Drive 
electrical c i rcui t ry system. Gaso-
line cars feature Dyna Start instant 
ignit ion system, which s tar ts and 
s tops the engine as the accelera-
tor is depressed or released. All 
cars have an all-steel f rame and fi-
berglass body and can be ordered 
with either a tiller bar or steering 
wheel. 

Flagmaster, Inc., in t roduces the 
Flagmaster 1000 four-wheel elec-
tric golf car. All fiberglass styling 
with stainless steel trim. Fore and 
af t ad jus tab le d r ive r ' s seat , rust-
p r o o f s c o r e c a r d h o l d e r , r u b b e r 
spike resis tant f loor mat t ing and 
a u t o m a t i c f o r w a r d and reverse 
indica tor lights. Op t ions include 
f i b e r g l a s s su r r ey t o p , c i g a r e t t e 
lighter, radio, beverage holder. 

Jarman Company, s u b s i d i a r y of 
Browning. Features Bag Boy golf 
carts of rugged tubular aluminum 
with heavy-duty die cast aluminum 
wheels. P re - lubr ica ted steel ball 
b e a r i n g s , r u b b e r t i r e s , p a r a l l e l 
spr ing suspension, compac t fold 
d o w n sys t em a n d o p t i o n a l s e a t . 
Clubster c o m b i n a t i o n bag and 
golf cart . Play Day golf cart. Intro-
ducing new Bag Boy rental golf cart 
for pro shops, has vinyl covered 
brackets, 12-inch balloon tires, all 
steel, ch rome-p l a t ed , gua ran teed 
two years. 

Maynard Sales International, Inc., 
f ea tu res the Maynard Electronic 
Caddy, which o p e r a t e s th rough a 
h o m i n g device a c t i v a t e d by a 
s m a l l t r a n s m i t t e r c a r r i e d in a 
pocket or clipped onto a belt. The 
transmit ter sends a signal to a re-
ce ive r ins ide of M a y n a r d . T w o 
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from page 34 

t r i b u t e d away f r o m the cen te r of 
g r av i ty ; woods have b r a s s power 

Visa-Ball f luorescent high visibility 
orange golf ball. 

17. WIISON 
18 PGA-VICTOR 
19 KARSTEN 
20. DIFINI 
21. JOHNSTON & MURPHY 
22 HATHAWAY 
23. JAYMAR-RUBY 
24. FOOT-JOY 
25. H.D. IEE 
26. ETONIC 

a re n i c k e l - c h r o m e f i n i s h e d wi th 
greater loft and length and eye-ap-
pealing d i amond back pad. Woods 
available up to number seven. Also 
Professional, Emblem and Clas-
sic m e n ' s golf c lubs . I n t r o d u c i n g 
Lady Par Excellence clubs featur-
ing greater lofted irons and small di-
ame te r s h a f t e d woods and i rons . 
Also Lady Contessa and Lady Clas-
sic. Champion sol id golf ba l l s . 
Gloves, u m b r e l l a s and a c c e s s o -
ries. See separa te listing for P G A ' s 
Ryder Cup Fashions golfwear . 

Princeton Chemical Research 
(PCR) Golf Ball Company. Features 
the PCR Professional one-piece sol-
id golf ball and a full line of solid 
range balls. 

Progressive Dynamics i n t r oduces 
Pro Dyn golf clubs featuring off-
set stainless steel irons made f rom 
investment casting. The shaft fits 
over the hose l . Black p e r s i m m o n 
or laminated driver. All flexes, dy-
n a m i c s t e e l s h a f t . 

Quality Golf Imports, Inc., repre-
sen t s 38 d i f f e r e n t Br i t i sh go l f 
e q u i p m e n t m a n u f a c t u r e r s . Ben 
Sayers line of golf clubs including 
the Big Ben d r iver ; a l igh tweight 
steel pull car t ; the Persuader putter 
kit, which comes with one shaf t , five 
hosels and two semi-mallet heads; 
t he Pencil p u t t e r . See s e p a r a t e 
listing for John Jacobs golf shoes by 
Barkers of England. 

Rainbow Sales—Yamamoto & Com-
pany, Inc. Features Skyway golf 
ball with thick polyurethane cover. 
The ball has a liquid center and is 
U S G A - a p p r o v e d . 

Ram Golf Corp. i n t roduces i rons 
made f rom investment cast stain-
less s teel . A l s o Golden Ram golf 
clubs; irons have the weight redis-
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weights on back of heads . Golden 
Ram golf balls come in 80, 90 or 
100 c o m p r e s s i o n . 

Royal Golf Company i n t r o d u c e s 
Royal Plus investment cast stain-
less steel irons with weight removed 
f rom the hosel and distr ibuted from 
the heel to the toe of the club. Woods 
fea ture power groove design to re-
duce air d r ag and inc rease club-
head speed. Royal irons have a hard 
c h r o m e f in i sh and a e r o d y n a m i c 
styling; woods come in Conswept 
or Sha-lo-face design. Royal Queen 
i rons c o n s t r u c t e d for the w o m a n 
go l f e r . W o o d s c o m e in choice of 
three colors. Royal Plus 6 golf ball 
h a s h e x a g o n a l d i m p l e s , r a n d o m 
c o n f i g u r a t i o n and S u r l y n cover . 
Also Royal, Fairway, Royal Queen 
and Tiger golf balls and Super V and 
Dura-Range solid range balls. Also 
v inyl c a r r y a l l b a g s . R o y a l go l f 
shoes are guaranteed waterproof 
and come in leather ($32), and vinyl 
($24.95) in v a r i o u s c o l o r s and 
styles. Royal golf clothing includes 
doublekni t men's and ladies' golf 
j acke t s and Pla-Dri j acke t s and 
pants for s tormy weather . Royal 
Snugger golf gloves. 

S h a k e s p e a r e / P l y m o u t h Profes -
sional Golf Div. In t roduces Mach 
II w o o d s and i rons with revolu-
t ionary shafts . Clubs avai lable with 
T o r - F i l S i g m a a l l - g r a p h i t e sha f t , 
Tor-Fi l Alpha combina t ion graph-
ite and silicone shaft or Tor-Fi l sili-
cone shaf t . XLD golf c lubs feature 
forged iron heads. XL DEBS ladies' 
clubs have blue cast t inted shaft to 
match woods and grips. Introduc-
ing the Stylist three-piece golf ball 
with high tension windings and Sur-
lyn cover. Plymouth 500 solid golf 
ball in a six dozen counter display; 
Buoy f loater ball retailing for $.95; 

S p a l d i n g Div . of Q u e s t o r C o r p . 
In t roduces Top-Flite golf clubs with 
dyne r t i a l weight ing sys tem giving 
three-dimensional effect. Weight 
in heels, toe and sole of club. Irons 
have stainless steel heads, ch rome 
e x t e r i o r and h o l l o w b a c k . Elite 
c lubs f e a t u r e s ta in less steel i rons 
with square toe, s traight top line. 
Executive clubs feature weight re-
d i s t r i b u t i o n in b o t h w o o d s and 
irons. MV2 men 's and Sandra Hay-
nie MV2 ladies' clubs in medium 
price range. Ladies ' Top-Flite has 
weight r ed i s t r ibu ted between heel 
and toe. Top-Flite, Dot and Pro-
Flite golf balls. Headcove r s , um-
brellas and accessories. See sepa-
ra te listing for Bernhard Altmann 
line of men 's apparel . 

Wilson Sporting Goods Company. 
Int roduces Model 1200 woods and 
i r o n s f e a t u r i n g F o r e - w e i g h t e d 
woods that bring the center of grav-
ity forward in line with the shaf t ; 
p e r i m e t e r w e i g h t e d i rons wi th 
tungsten disk in toe of club for bet-
t e r we igh t r e d i s t r i b u t i o n . X-31 
irons feature stainless steel heads, 
wide sole. Woods have special brass 
soleweight. Staff Dynapower irons 
have adjustable weights in each iron 
head, fluid-feel hosel. New Staff LD 
golf ball with livelier center, more 
durab le cover. 

GOLFUU6RR 

All Sports Wear, Inc., will exhibit a 
spor tswear line for men. 

All Star Industries features the All 
Star golf glove. 

Bernhard Al tmann , r e p r e s e n t e d 



by Spalding. Men's apparel , in-
cluding doubleknit slacks and sport-
coats, five lines of shirts, velours, 
alpaca and orlon sweaters in V-neck 
or cardigan. Also tennis jackets , 
shirts and shorts. 

Stanley Blacker, Inc., represented 
by Ernie Sabavrac. Features dou-
bleknit twill suits, popcorn knit 
sportcoats , worsted wool flannel, 
bones, checks and hopsacking suits 
and sportcoats . 

Bodin Knits makes polyester dou-
b l e k n i t w e a r , which is m a c h i n e 
w a s h a b l e and d r y a b l e . B laze r s , 
vests, slacks and blouses that are 
interchangeable and color coordi-
nated. Doubleknit dresses for golf 
and street wear. 

Brentwood Sportswear, represent-
ed by Donald M. Temple. Features 
a line of men's knit shirts. 

Tom Brown and Associates offers 
doublekni t slacks, golf jackets , 
shirts and socks for men and slacks, 
blouses, jackets , peds for women. 

Buccaneer Mfg. Company offers 
a comple te line of men ' s and la-
dies' outerwear , including golf jack-
ets, rainsuits and slickers. Intro-
ducing a women's act ion jacket 
with white kasha lining. 

Calree Company, Inc., will show 
golf jackets , caps, hats and socks. 

Jack Carnahan, Inc., manufac tur -
er's representative for Johnston 
& Murphy golf and street shoes; 
The Hadley Corp. men ' s and la-
dies' golfwear, and Esquire slacks 
and sportcoats . 

Carnoustie Products, Inc., fea-
tures golf umbrellas in 48 and 52-

inch widths. Men's , women 's slacks, 
gloves and socks. 

Champion Glove Mfg. Company 
features leather golf gloves in half 
or full-finger. Also golf caps and 
hats, socks, peds, towels and tennis 
gloves. I tems have display units. 

Coberknit, represented by Ernie 
S a b a y r a c . I n t r o d u c e s a m e n ' s 
doubleknit polyester leisure wear 
golf jacket with matching nylon 
knit collars, cuffs and pockets; pan-
eled front, raglan sleeve. White, 
light blue, navy and tan. Suggested 
retail: S28. Also men ' s w a l k i n g 
shorts of doubleknit polyester in 
stripes and solids. Circo-Swing golf 
jacket with shawl collar construc-
tion retailing for $21. Ladies No-
Two-AI ike print j acke ts of water-
repellent nylon retailing for $20. 

George Cook, Ltd., introduces 
John Jacobs men ' s golf shoes by-
Barkers of England. Men 's sports-
wear lines represented by George 
Cook include Thomson slacks, 
shorts , coordinat ing shirts and ten-
nis shorts and shirts; J.S I. shirts, 
sweaters and socks. Barrie cash-
mere sweaters f rom Scotland; Golf 
and Sport Head wear; Isotoner golf 
gloves and custom tailored sport 
coats , slacks, suits and belts. La-
dies ' sportswear includes Bodin 
Knits and golfing coordinates; Mr. 
Dino; Barrie cashmere sweaters 
f rom Scotland; Golf and Sport 
Headwear; Liberation, tennis out-
fits; J.S.I, peds, pompon and flap, 
Isotoner golf gloves and handbags; 
Miller belts. Also featured are pro 
shop displays and display aids by 
Display Unlimited. 
Corbie Mfg. Company manufac-
tures Arcan golf slacks in double-
knit and warp knit, also an-cot ton 
slacks. Fitzroy golf shirts and golf 

slacks. Shirts match slacks. 

Creation Genette, Ltd., will show a 
complete line of golf clothes. 

Croston of Boston introduces three 
button Dacron and wool golf blaz-
ers. Also available are doubleknit 
stretch sportcoats , two-ply worsted 
flannel and h o p s a c k i n g b l a z e r s . 
Models include Pro, a three button 
natural shoulder blazer with patch 
pockets and center vent, and Club, 
a two button semi-drape model with 
etched waistline and side vents. 

David Crystal Company. See LaCoste. 
Derby Cap Company features men 's 
and ladies' caps and hats with special 
Derby bounce fabric. Wide variety 
of patterns and colors. 

Dexter Shoe Company introduces 
the 4140 series of golf shoes. Fully 
leather-lined with cushion innersole 
and lightweight sole. The shoes are 
three-toned and retail for approxi-
mately $27. The Bookbinder Brown 
Monk Strap, an a l l - l e a t h e r s h o e , 
comes in brown or white, retails for 
approximately $26. Also available 
are ladies' golf shoes with a new 
saddle featuring a square toe. 

DiEini Originals and Knitwear 
introduces slacks and shirts for men 
and pantskir ts and blouses for wom-
en made f rom Comfortissinio, a 
newly-developed doubleknit fabric 
with an all-polyester face and all-
pima cot ton back. The m a t e r i a l 
provides stretch and recovery with 
cool comfor t and non-snag, non-
pill a d v a n t a g e s . T h r e e s ty les of 
men's golf slacks will retail for ap-
proximately $38, and two styles of 
shirts for approximately $16. 

Dorsan Sports, Inc., features golf 
gloves, umbrel las and headcovers. 

continued 
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PGA 
27. STYIO MATCHMAKERS 
28. TEXACE 

Duckster Sportswear features a 
variety of waterproof, repellent and 
weather resistant outerwear. Jackets 
feature bi-swing which permits max-
imum freedom of movement, vented 
back, raglan sleeve and convertible 
collars. Rainsuit pants have long 
leg z ipper s to slide easi ly over 
shoes. 
Edmont-Wilson features a light-
weight canvas golf bag in a variety 
of colors which retails for under 
$10. Super Grip vinyl men's and 
ladies' golf gloves with Velcro back-
ing for $3.50 and $4. Also a new 
Merchandiser display unit. 
Esquire Sportswear Mfg. Corp., 
represented by Jack Carnahan, 
Inc., features coordinated sports 
clothing, slacks, sportscoats. 
Etonic, Charles A. Eaton Com-
pany. Golf shirts featuring building 
block prints or random multi-color 
polka dot prints of 100 per cent 
Arne l t r i a c e t a t e . F o u r - b u t t o n 
placket, 4 ' / 2 inch collar, machine 
wash and dry. Suggested retail is 
$16. Golf slacks in 100 per cent 
Dacron polyester, flex-a-waist, two-
inch waistband, western pockets, va-
riety of colors, suggested retail, 
$30. Shell and sleeveless blouses, 
100 per cent polyester, m a c h i n e 
wash and dry. Suggested retail is 
$14 to $16. Bahama skirt in solids 
or geometric patterns. Golf shoes 
in white calfskin with trim featur-
ing leather lining, flexible stainless 
steel plates and removable sure-
lock spikes retailing for $52.95. 
Fana Fashions introduces double-
knit sportcoats to coordinate with 
over 20 different patterns and styles 
of slacks. 
Flip-It, Inc., Div. of Byer-Rolnick. 
Represented by Ernie Sabayrac. 

Men's and ladies' headwear. Intro-
duces a new golf cap in a warpknit. 
Foot-Joy, by Brockton Footwear, 
Inc. Represented by Ernie Sabay-
rac. Introduces FJ emblem shoe 
with an emblem on shawl, in all 
white buckskin, black/white and 
brown/tan. Introduces the ladies' 
21st Century line of golf shoes with 
poromeric uppers and four inter-
changeable shawls, Velcro attached, 
to give a one shoe wardrobe. Shoes 
feature foam cushion innersoles, 
leather lining and tungsten carbide 
tipped spikes. Also Ben Hogan 
Tunnel Gore men's and ladies' golf 
shoes with plain toe in a checker-
board pattern, guaranteed water-
proof. Introduces soft leather boot 
with tassel and zipper in white kid-
skin or brown or black goatskin. 

Golden International, Inc., imports 
golf gloves from England. Duragluv 
is a full-fingered leather glove with 
a button back. 
The Golf Mart, Inc., distributes 
Munsingwear sportswear, El Dora-
do shoes and G.M.J, golf bags. 
Golf & Sport Headwear Company 
features men's and women's caps 
and hats in a variety of colors and 
styles. 
Great Lakes Golf Ball Company 
d i s t r i b u t e s Munsingwear Grand 
Slam sportswear; Sun Sport head-
wear; Pro-Jo men's and ladies' golf 
shoes; E.T. Wright golf shoes; Mat-
zie Golf Company line of Velvet 
Touch putters; Kaddie Kart rental 
golf carts; Kristal Kraft refinishing 
equipment; Flexi-Mat golf mats; 
Edmont-Wilson golf gloves and 
Tom Hill & Associates putters. 

The Hadley Corp. Solid cot ton/ 
polyester culottes with oversized 

patch pockets; skirts with contrast-
ing braid trim detailing the waist-
band, p o c k e t s and hem; nylon 
sleeveless, striped V-neck tops color 
c o o r d i n a t e d with o the r o u t f i t s . 
Men's Trevira print shirts with cut 
and sew collar and long four button 
placket. Also men's knit pullovers 
and Esquire slacks. 

Harburt Corp. will exhibit a line of 
women's golf apparel. 
C.F. Hathaway Company features 
Golf Classic shirts, made of cotton 
lisle, in solids, prints and stripes. 
New this year is a line of Golf Clas-
sic sweaters. 
Haymaker, by David Crystal, rep-
resented by Ernie Sabayrac. Very 
washable knits featuring a new line 
of skirts and culottes. Also Cut-
N-Sewn blouses, from $ 10 to $20. 
Hill Star Corp. introduces a wide 
selection of golf shirts in solids, 
stripes, seersuckers and fancies in 
many fabrics. Introduces golf slacks 
in doubleknit, woven, madras and 
seersucker. Hill Star represents 
Lyle & Scoff-Scotland cardigans, 
pullovers and shirts and Mailcott-
France pullovers, cardigans. 

Hornung's Pro Golf Sales, Inc., 
will show Dexter golf shoes and 
Jockey Sportswear. 

International Golf Accessories , 
Inc., pro shop distributors for Allen 
Solly golf leisure wear. Print golf 
and leisure shirts with four button 
plackets and full-fashioned knit col-
lars. Variety of styles including long 
and short sleeve dress and sports 
shirts in a variety of cotton, lisle, 
polyester and blended fabrics. In-
ternational golf gloves in Snap and 
Gripper models. Cotton twill golf 
hats. Custom embroidery of club 
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