
FREE Swivel action 
in all directions 

keeps any drink 
UPRIGHT 

No need for 
special size 
drinking 
containers — 
BAR BUOY 
HOLDS 
THEM ALL 

Chrome-Plated Steel—$3.95 
Chrome-Plated Brass—$4.95 

No tools needed. 
Fits all pull type carts' 
Instantly attachable, 
removable mounting 
clamp. 
Attach the "Golfer s 
Bar Buoy" clamp in 
any convenient location on 
the cart. Snap on the swivel-
action drinkholder, and all 
drinks stay spill-proof level 
either in motion or parked. 
Mounting bracket adjusts to 12 
different A 
positions. ^ 

HOLDS 
ALL 
GLASSES. 
BOTTLES. CANS 

Enjoy a cooling beverage with 
your game. Take the 19th hole 
along on all 18. Get your 
"GOLFER S BAR BUOY" today. 

A L A D D I N L A B O R A T O R I E S , I N C . 
620 S 8 th St., Minneapol is , M N 55404 

V E R D A N T F A I R W A Y S , D E W Y G R E E N S A N D . . . 

A M E S S A G E F R O M Y O U R L O C A L G R O C E R 

W e recently received a letter 

from the secretary o f a golf c lub 

proudly informing us of their "in-

gen ious" idea for putt ing a little 

extra cash into the coffers- -sell-

ing advertising space on tee con-

soles and gol f cars to local busi-

nesses. As each member of our edi-

torial staff read this, the general 

reaction was to either recoil in si-

lent horror or emit something tant-

amount to " U g h ! " 

O f course, these immediate re-

actions are triggered by the men-

tal picture of a golf course invaded 

by garish signs touting the virtues 

of everything from Honest Har-

ry's Used Car Lot to Miss Lor-

raine's Beauty Salon. Such a prac-

tice destroys one o f the pr imary 

pleasures o f g o l f — b r i e f respite 

from the workaday world. And if 

this were the only reason, we would 

still vehemently condemn adver-

tising on the golf course. But there 

are other reasons and ones with 

more far-ranging implications. 

Property taxes and rising oper-

ating costs are forcing many clubs 

in urban and suburban areas out 

to the "boondocks" or plain out of 

existence, GOLFDOM and its sister 

publication, GOLF MAGAZINE, have 

been mak ing every effort to halt 

this trend. Through major articles, 

ma i l i n g s and presenta t ions , we 

have been trying to alert the indus-

try to the threat and convince legis-

la tors of the va lue of the open 

spaces, which gol f courses repre-

sent, to the c rea t i on of "green-

belts" and the protection of our en-

v i r onmen t . W e also reason that 

in order to save these va luab le 

courses and other open areas, their 

f inancial burden should be eased 

via tax breaks. How absurd these 

arguments would become if these 

very courses, which we view as pre-

cious oases in an asphalt-covered 

world, were covered with ads. 

Any private club contemplating 

the sale of ad space also had better 

think about its nonprofit status. 

Remember 5 per cent is the limit 

on outside revenue, and ad income 

falls into this category. 

If we sound unduly aroused, just 

check out some ski resorts where 

cha i r l i f t s are now "decora ted" 1 

with ads. And how many sporting 

events have you tuned in on TV, on-

ly to be distracted by ads plastered 

around arena walls? During a re-

cently televised world champion-

ship figure skat ing event, the an-

nouncer felt impelled to apologize 

several t imes as the compet i tors 

went gliding by a backdrop of ads. 

At one point, he said something to 

the effect that although they com-

plained, there was nothing the net-

work could do to el iminate their 

presence. 

The situation in golf has not got-

ten to this po in t , but ugl iness 

doesn't take a very long time to gain 

a f o o t h o l d — a n d that is why 

GOLFDOM wants to see the idea of 

selling ad space on courses "n ipped 

in the bud . " We are not unaware of 

the financial straits that some fa-

cilities are in right now, and that 

they must find means to build up 

revenues, but certainly there are 

better and less offensive ways. 

And to this end, GOLFDOM will con-

tinue to present ideas to help such 

clubs out of their financial binds. 

But we will never advocate or con-

done anyth ing that damages the 

image and spirit of the game. 

VINCENT J. PASTENA 

EDITOR 

On the rolling hills . . . 
drinks won t spill 

with a . . . 


