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INNOVATIONS
Someone said to me recently,
“Watch a lazy person and you will
probably learn how to do a hard
job the easy way.” There must be
some logic in that remark, but I
cannot subscribe wholeheartedly
to the concept. Some of the inno-
vations in the profession of main-
taining turf had to be originated
by people with drive and ambi-
tion. The lazy person might be able
to get through a job the easy way,
but the question to be asked is, was
the job done professionally?

In 1935, before there were combs
for putting green mowers, | helped
a man put together three stiff sta-
ble brooms so that they could be
pulled across the green ahead of the
mowers. In this way the “*nap™
(grain or thatch) would be raised, be
cut off and removed. This method
provided a smoother putting sur-
face and avoided some ‘‘thatch™
troubles. Later, we had combs and
brushes to do the same job simul-
taneously with mowing after we
had power mowers. Twenty years
later the principle of vertical
mowing was galvanized into ac-
tion. These developments re-
quired creative thought and action
and plenty of energy to get them
built, tested, demonstrated and
sold.

I can visualize the energy that
brought about the innovation of
Dr. William Daniel’'s Purr-Wick
greens and what it took to get the
first greens built. Also I recall what
it took to get greens built to USGA
Green Section specifications.
There isn’t a lazy one in the bunch!

The Soil Modification Plots at
Penn State are the product of
straight thinking and a tremen-
dous amount of energy. In 10 years
the research results will be val-

ANSWERS TO TURF QUESTIONS

uable to golf course architects and
builders throughout the world.
There is still no place here for the
lazy person.

Was a lazy person responsible for
developing soil cultivation tools, hy-
draulic seeders and mulchers, ma-
chines that scarify and drop seeds
into the grooves, so that they are in
intimate contact with the soil? What
about the many thousands of plots
that proved the efficacy of a myriad
of weed killers. pesticides and fer-
tilizers? Lazy people didn’t do these
jobs.

One of my favorite energy-driven
peopl: always has been Dr. K.G.
Clarke, who developed ureaform
fertilizer. I could name others who
are driven by their desires to ac-
complish something worthwhile.
Perhaps | have over-reacted to the
idea of “‘lazy people™ getting things
done the easy way. Maybe the lazy
ones have benefited by taking ad-
vantage of labor-saving machines
that have been built for them. Just
the same I'll put my chips on the
people with restless, creative en-
ergy. They see that something
needs to be done, then they go ahead
and do it.

Q- We are rebuilding the greens at
this Army installation and plan to
plant Penncross bent. Everyone
says to use two pounds to 1,000
square feet. I say that this is 100
much. Also they want me to put
bermudagrass on the banks.
Would you comment on this mat-
ter? (Kentucky)
A1 have to go along with you on
the rate of seeding Penncross bent.
I. too, consider two pounds exces-
sive. One pound is maximum in my
book. More seed is thought by some
to compensate for a poor seed bed,
low fertility and the like. No such

thing! Bermudagrass may be okay
for the banks, but I am very partial
to zoysia. It does not need mowing
as often, it chokes weeds better,
takes less fertilizer, and is easier
to control at the edges of the bent
greens and bunkers. There is a lot of
good zoysia in your part of Ken-
tucky. Set in some plugs and over-
seed with a good turf-type perenni-
al ryegrass, such as Pennfine or
Manhattan. The zoysia spreads
slowly, but surely. Be sure to speci-
fy Greens Quality Penncross. All
Penncross is Blue Tag Certified.
Greens Quality is higher quality,
less inert, zero Poa annua.

Q- We heard about the new way of
building greens, called Purr-Wick.
Is it a practical method? What kind
of putting surface does it present?
Are many in use? (Michigan)
A—Dr. William Daniel of Purdue is
credited with the new idea. He tells
me that there are more than 70
greens in play in nine states. “Con-
sistency’’ is the word he uses to de-
scribe the playing qualities. Play-
er response has been good. In chip
tests the ball responds predictably.
Yes, it seems to be a practical
method. For full details write to:
Dr. William Daniel, Purdue Uni-
versity, Lafayette, Ind. 47907. O

Questions for Dr. Grau may be sent
to Fred V. Grau, GOLFDOM Maga-
zine, 235 East 45th Street, New
York, N.Y. 10017.

CORRECTION

An error inadvertently ap-
peared in Dr. Grau's March column
on page 96 in the answer part of the
question from West Virginia, next
to last sentence. That sentence
should read: “*‘Remove all screens to
avoid clogging.”
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WESLEY O. MCGEE has been named
president of Pargo, Inc., of Char-
lotte, N.C., makers of electric golf
cars, electric industrial and com-
mercial vehicles.

McGee

WESLEY R. HALL has been named
regional sales manager for the Pa-
cific Northwest for the Weather-
matic div., Telsco Industries,
Garland, Tex.

Hall

MAE CHINN has been appointed ad-
ministrative assistant to Jack
Hahn of Hahn, Inc., of Evansville,
I11.

Chinn

WILLIAM A. LYTTON, a former golf
professional at Maccripine CC,
Pinetops, N.C., has been made a
territory manager for Dunlop Tire
and Rubber Corp., Sports Di-

88 GOLFDOM MAGAZINE 5/72

vision, Buffalo. He will be re-
sponsible for the sales and market-
ing of Dunlop Sports equipment in
the eastern half of North Carolina.

CHARLES E. CUMMING has been ap-
pointed sales manager of the new-
ly-formed Professional Golf Div.
of Ajay, Delavan, Wis., which
makes the Double Eagle pro line.

Cumming

FRANK J. DeMARY has been pro-
moted to assistant vice president-
marketing, Institutional Div. of
DuBois Chemicals of Cincinnati.

RUSSELL H. STARK has been ap-
pointed supervisor, dealer sales for
Normarc, Inc., Tangent, Ore. Stark
will be responsible for all dealer
sales for the Oregon and Idaho op-
erations of the company, including
Union Seed Company of Nampa,
Ida.

JAMES B. COOGAN has been ap-
pointed director of advertising for
Deere & Company, Moline, Ill. He
succeeds Donald D. Dilworth,
who has been moved up to the posi-
tion of staff director for corporate
communications.

Coogan

C.F. GRUMLEY and LAWRENCE H.
HODGES have been elected vice presi-
dents of the JI Case Company of
Racine, Wis.

RONALD J. VILT has been named ad-
vertising manager for True Temper
Corp. of Cleveland. He succeeds
Richard W. Munson. Vilt will be re-
sponsible for the company’s Hard-
ware, Tackle, Golf and Rail Ap-

pliance Divisions. KAE Y. EVANS,
former assistant advertising pro-
duction manager, becomes adver-
tising production manager.

Evans Vilt

LEONARD N. CAMPBELL and ROBERT
J. cHIU have been appointed pro-
fessional golf sales representatives
of MacGregor Company. Chiu will
be responsible for pro golf sales in
New Jersey; Campbell for North
Carolina.

Chiu Campbell

As part of a realignment of General
Battery Corp.’s Marketing De-
partment, the following changes
have been made: R.E. DYER has been
appointed general products man-
ager; JAMES 1. SIKORA has been made
advertising and sales promotion
manager, and THOMAS J. DILULLO
has been promoted to assistant ad-
vertising and sales promotion
manager.

KEN MILLS has moved up to the new
position of Eastern regional sales
manager for Eastern Rain Bird
Sales, Peoria, Ill.

L.E. HENDRICKSON has been ap-
pointed national sales manager,
Fence Div., Rohn-Spaulding of Pe-
oria, Il

CORRECTION

In the February GOLFDOM on
page 65, the professional net in-
come percentages for the $20,001
to $25,000 bracket were erroneously
transposed. The correct figures are
4.9 per cent in 1970 and 8.6 per cent
in 1971.



