
WHEN YOU DEMAND 
RESULTS. . . 
CALL ON A PRO! 
Long life and quality construct ion are 
expected on golf cart tires, but the 
demands of the course require gentle 
but unyield ing tract ion and tur f -pam-
per ing tenderness. It takes a pro to 
know the course . . . so speci fy the 
t ire that most manufacturers demand 
. . . the t ire you f ind on golf car ts from 
coast to coast, the pro, Carl isle! 

CARLISLE 
T i r e S . R u b b e r O i v . 
621 N. College St., 
Carlisle, Pa. 17013 

Send my complete catalog 
• Manufacturer • Distr ibutor 
• C lub Manager • Greens Keeper 
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I N T E R N A T I O N A L 
C O O R D I N A T E D 

T U R F G R A S S T R I A L S ? 
Nearly 25 years ago we held what 
was then called national coordi-
nated trials. Crabgrass control and 
e v a l u a t i o n of M e r i o n Kentucky 
bluegrass were involved. Prior to 
that time there were "pie greens" 
scattered over the country; also re-
ports on turf gardens . Data was 
c o n d e n s e d into s i m p l e under-
s t a n d a b l e c o m p a r i s o n s , chart s 
and graphs. They were on the prac-
tical side, somewhat lacking in so-
p h i s t i c a t i o n . C o n c l u s i o n s drawn 
left little doubt about the best way 
to proceed. Practical and scien-
t i f i c m e n a l ike der ived benef i t 
from the work. There was one weak-
ness . The i n f o r m a t i o n reached 
only a few of those who needed it. It 
boiled down to a simple matter of 
membership and financial support. 

N o w we seem to have lost the art 
of" c o m m u n i c a t i n g on a broad 
scale. For example , Penn State 's 
information reaches about 400 at 
the winter conference; it ought to 
reach 4 0 , 0 0 0 ! P u r d u e ' s reg iona l 
winter conference draws 700, but 
the territory embraces 100,000 or 
more. The annual Golf Course Su-
perintendents of Amer ica confer-
ence boasts a record attendance of 
4 ,000 , yet more than 10,000 gol f 
courses exist in the United States 
alone. Count those in Canada, Eu-
rope , M e x i c o , A u s t r a l i a , and 
Japan, and it becomes clear that the 
masses have not been reached. In-
f o r m a t i o n is d i s t r i b u t e d main ly 
to those who pay their dues. 

R e g i o n a l tr ia ls are ga ther ing 
strength and m o m e n t u m slowly. 
Advances are gained painfully and 
with great effort by a few dedi-
c a t e d ind iv iduals . Le thargy and 
i n d i f f e r e n c e , s o m e t i m e s a n t a g o -

n i sm, retard progress . There is 
pride and provincialism involved, 
both false to a degree. Reluctance 
to share findings with other techni-
cal workers also has its discour-
aging effect. 

Nat ional coordinated trials de-
serve to be approached cautiously 
and t enta t ive ly with one or t w o 
items that have across-the-board ap-
peal. Regional trials have the ad-
vantage of bringing climatic effects 
into focus, especially when results 
are compared among regions. 

There would be no losers in an or-
gan ized na t iona l e f f o r t — e v e r y -
one would gain. There are bound to 
be d i s a p p o i n t m e n t s when a fa-
vored item fails to perform as an-
t i c ipated or as advert i sed , but 
this is the name of the game. Tech-
nical people want to provide infor-
mation to the consumer so he can 
use those items that have the best 
chance of giving him success. 

Who should be concerned with 
the coordinated trials that we have 
been d i scuss ing? It would s e e m 
that just about everybody should be 
interested and involved. State ex-
per iment s t a t i o n s are at the head 
of the list in my book, together 
with the United States Department 
of Agriculture. The United States 
G o l f A s s n . Green S e c t i o n and 
G C S A A t o g e t h e r serve several 
thousand golf clubs and country 
clubs and their superintendents. 
Every industr ia l concern that 
serves turfgrass interests deserves 
to share in the findings. Golf archi-
tects, golf course builders, the Na-
tional Golf Foundation, all golf 
associat ions and the Profess ion-
al Golfers' Assn. share the c o m m o n 
interest of trying to do a better 
job for those they serve. There are 
c e m e t e r y a s s o c i a t i o n s and ath-
letic field groups who are hurting 
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AQUA-GRO FAIRWAY ^ ^ PROGRAM-] 
STOMA-SEAL PROGRAM 
Spray 16-oz. 10% PMA plus 22-oz. Aqua-GRO in 50 gals, water per acre weekly 
on irrigated fairways, and every other week on non-irrigated areas. Start the pro-
gram in mid-June to July 1, and continue thru Labor Day to Sept. 15th-
AQUA-GRO PROGRAM (Weekly) 
Spray 44-oz. Aqua-GRO in 50 gals, water per acre weekly or t»i-weekly for 6 to 
8 applications. Start sprays as early in season as weather permits. Retreatments 
should not be necessary until the following season. On real trouble areas continue 
weekly sprays as long as necessary. There is no danger of accumulating a toxic 
level. 
AQUA-GRO PROGRAM (One Shot) 
Spray 8 to 10 quarts of Aqua-GRO in 80 to 100 gals, water per acre. Water 
treatment into profile IMMEDIATELY with 10 to 15 minutes irrigation. Do not 
make application to stressed grass. I f necessary irrigate area for 5 minutes to 
"freshen" grass before spraying — or spray during a steady rain. The ONE-SHOT 
application affords a quick and efficient means to treat fairways that are not up 
to par during the height of the golfing season. 
COMBINED AQUA-GRO & STOMA-SEAL PROGRAM 
(A) Spray 44-oz. Aqua-GRO in 50-gals, water per acre weekly for 3 to 4 weeks 
as early in the season as weather permits. In mid-June add 16-oz. \Q'/c PMA plus 
44-oz. Aqua-GRO in 50-gals. water per acre weekly. Continue this spray for 3 to 
4 more weeks. Then finish season with weekly sprays of 16-oz. 10% PMA plus 
22-oz. Aqua-GRO in 50-gals. water per acre. 
(B) Make a ONE-SHOT Aqua-GRO application in Spring, and start normal Stoma-
seal program in mid-June. If season has started and Stoma-Seal is being applied, 
make a ONE-SHOT application in m id-week when the irrigation can be done — or 
during steadv rain. 
SPREADER 
Use 2-oz. Aqua-GRO per 100 gals, spray solution for improved effectiveness. 
For superior wetting use 16-oz. Aqua-GRO per 100 gals, spray. 

KEEP GOLF CARTS O N THE GO 
AQUATR01S CORP. OF AMERICA, BOX 385, DELAIR, N.J. 08110 

F o r m o r e I n f o r m a t i o n circle n u m b e r 1 4 0 on card 

A NEW DIMENSION IN PROFIT 

B e the only country club in your area w i t h . . . g o l f 
. . . 365 days a y t a r l l 

If golf is a major activity at y o u r c l u b . . . k e e p 
them coming all seasons with Golfomat. Golfomat is 
r e a l golf played indoors with regulation free-flying 
goll balls using all clubs with the same lorce and 
finesse required outdoors. Thanks to computerized 
electronics and optics, your members can practice 
on the internationally famous greens of Pebble Beach. 
O o r a l and Congressional Country C l u b s . . . 365 days 
a yearl 

Golfomat lakes up the financial slack during in-
clement weather and when properly managed pro-
duces an enormous net income when the outdoor 
course is closed. Golfomat added to your club not 
only counteracts deficit-ridden months, but can instill 
in your employees the security of year-round jobs. 
Golfomat can stimulate food and beverage s a l e s . . . 
attract the junior m e m b e r s . . . day after d a y . . . 
throughout the year. 

Lei Golfomat bring it i n . . . t h e profits, the mem-
bership. and the activity! 

G o l f o m a l . . . Thm "In" Racrmatlon tor '72! 

For Complete Information, Call or Write 
BILLY CASPER 

Division of EMC/Electronics & Manufacturing Corp. 
816 N. St. Asaph St., Alexandria, Va. 22313 

Phone (703)-549-3400 
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for information. Then consider 
the various state-oriented turf-
grass councils, associations and 
foundations. I've said nothing so far 
about seed companies which grow, 
process and distribute seeds desig-
nated to produce better turf. Some 
promote items which have not had 
adequate field trials to support 
claims of superiority. If it were pos-
sible to bring together these widely 
diverse interests in turf into a na-
tionally or internationally coordi-
nated source of unbiased informa-
tion, perhaps we might be able to 
avoid some of the pitfalls of poor-
ly-prepared, inadequate specifica-
tions and faulty recommendations 
which have been the nemesis of na-
tural turf while encouraging the use 
of artificial turf. 

Can we find or develop the kind of 
international organization that 
could function as a coordinator? 
Would the several groups men-
tioned be willing to lend moral and 
fianancial support? 

It would seem inappropriate 
for this writer to suggest that any 
one group might be best qualified 
to serve. Hopefully, these editori-
al meanderings may elicit a 
series of responses that would give 
direction to the idea. 

Q—The large number of bluegrass 
varieties has created confusion, 
but now we seem to have a similar 
situation developing with turf-
type perennial ryegrasses. Are 
the ryegrasses being recommen-
ded as blends the same as are the 
bluegrasses? (Maryland) 
A—Yes. There are ryegrass blends 
on the market. One that came to my 
attention last year at the Tifton 
conference was Medalist II, which 
is used for overseeding dormant 
warm season turf. Regretfully no 
one could tell me anything about 
the varieties that made up the blend. 
Another that has become very pop-
ular both in the North and in the 
South is PaLaMoRa. It is a blend 
of Pelo (from Holland), Manhattan 
(bred and released by Rutgers Uni-
versity) and Pennfine (bred and re-
leased by Penn State). Each one is 
superior in its own right. Combined 
they provide excellent diversity to 
overcome temporary weaknesses 
due to disease, climate or stress. • 




