R&R TO MANUFACTURE
REPLACEMENT PARTS
TUCSON—R & R Products, Inc.,
has set up shop to manufacture
turf aeration equipment as re-
placement parts for Ryan and
Hahn/West Point earth cutting ma-

chinery.

According to Roy H. Rogers, R
& R’s president, the firm produces
tines, sod cutters, open and closed
spoons, slicing knives, blades and
springs. All parts are fully guaran-
teed to be equal to or better than
original equipment parts, accord-
ing to the company.

R&R will accept orders direct-
ly or accept through local dealers
now being set up in the United
States. Any dealer interested in
the distribution of aeration equip-
ment parts may write R&R Prod-
ucts, Inc., 3334 E. Milber St. Tuc-
son, Ariz. 85714.

PALMER GOLF SOLD TO
PROFESSIONAL GOLF
CHATTANOOGA—The Professional
Golf Company has completed ac-
quisition of the Arnold Palmer
Golf Company for 665,000 shares
of common stock. The value of the
transaction was estimated at over
$3 million. Professional Golf
Company announced it had a net
income of $332,792 or $.18 a share
for the six months ending April I.
For the same period in 1971 it had
a net loss of $380,198. Profession-
al Golf is also the parent compa-

ny of First Flight Golf Company.

TREVINO RENEWS
FAULTLESS CONTRACT
NORTH CHICAGO, ILL.—Lee Tre-
vino, center, signs a new five-year
contract to promote Faultless
Golf Company golf clubs and balls.
Trevino’s first contract with Fault-
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less was in 1968. According to Earl
Collings, right, general manager
of Faultless’ golf operation, Tre-
vino will be even more closely in-
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volved in club design and ball con-
struction. Also pictured is Tre-
vino’s manager Don Whittington.

EPA BANS DDT
WASHINGTON, D. ¢.—The Environ-
mental Protection Agency has
banned almost all uses of the insec-
ticide DDT within the United
States effective December 31,
1972.

William D. Ruckelshaus, ad-
ministrator of the EPA, cited the
toxicity and longevity of the
pesticide in the food chain of men,
animals, birds and fish as the rea-
sons for his decision.

Growers of cotton, peanuts and
soybeans, the three crops that ac-
count for most of the domestic use
of DDT, will get instruction in the
handling of the substitute pesti-
cide, methyl parathion.

The EPA ban affects the 27 for-
mulators (manufacturers of
commercial pesticides contain-
ing portions of DDT). The formu-
lators have asked the United States
Court of Appeals for the Fifth Cir-
cuit in New Orleans to set aside the
order. At presstime, no action
had been taken on this appeal.

Not included in this decision by
the EPA was a ruling on the label
of the Montrose Chemical Corp.,
the sole United States manufac-
turer of DDT. Samuel Rotrosen,
president of Montrose, said he
does not know when the EPA will
make a decision on the Montrose
label.

The EPA ban on the formula-
tors does not affect the exporting
of DDT or pesticides containing
DDT.

CCM EXAM MANDATORY
WASHINGTON D.C.—The Club Man-
agers Assn. of America has an-
nounced that examinations will be

necessary to be designated a
Certified Club Manager begin-
ning January 1, 1973.

The move changes the current
practice of recognizing profes-
sional competence within the club
management industry. Current-
ly for a club manager to be desig-
nated a CCM, he must earn 200
points in the required areas of edu-
cation, experience and associa-
tion activity. Club managers
must still obtain 200 points, but
must also take the examination
after the January st cutoff.

The CMAA has arranged with
the University of Houston to devel-
op an examination for club manag-
ers. The CMAA announced that all
petitions for CCM postmarked on
or before December 31, 1972, will
be processed under the current sys-
tem; no examination will be re-
quired. The first examination will
be held in June, 1973, at five aca-
demic sites throughout the United
States. The next examination will
be held in January, 1974.

For information on the CCM
examination contact: Club Man-
agers Assn. of America, 5530

Wisconsin  Ave., Washington,
D.C. 20015.
GOLD CREST, CASPER

FORM EDUCATIONAL GOLF
STUDIO CITY, CALIF.—Henry Gold-
man, right, president of Gold
Crest, Ltd., has joined up with pro-
fessional golfer Billy Casper to
form Educational Golf, Inc. The
company will market Playback, a
golf teaching aid.

Playback is a simplified device
that shows a golfer what he is do-

ing wrong and then tells him how to
correct his error, Casper says. The

instructional device will retail
for $5. Gold Crest will have exclu-
sive distribution rights to Play-

continued on page 59
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back and all future products de-
signed for Educational Golf, Inc.
Gold Crest is a leading supplier of
handmade three dimensional
gold and silver bullion crests.

LOFTS SEED TO MARKET
EXETER, JAMESTOWN
BOUND BROOK, N.J.—Lofts Pedi-
greed Seed Company, Inc., has
reached an agreement with the
Exeter Bentgrass Growers Assn.
of Oregon and the University of
Rhode Island to be the world-wide
marketing agent for the universi-
ty’s two new varieties of golf
course seed—Exeter Colonial bent-

grass and Jamestown red fescue.

Turf Seeds, Inc., Hubbard, Ore.,
will participate in the marketing
of the two varieties in the western
part of the country. Lofts’ Stover
Seed Company will handle South-
ern California. Pick Seed, Rich-
mond Hill, Canada, will handle
the marketing in Canada.

Exeter Colonial bentgrass is used
primarily on tees, fairways and
aprons. Jamestown red fescue is an
improved chewings type fescue. It
is extremely dark green, is vigor-
ous and can be mowed closely.

WITTEK SUPPLY
CATALOGUE AVAILABLE
CHICAGO— Wittek Golf Range Sup-
ply Company, Inc., has available
its 1972 supply catalogue, which
shows the company’s complete
line of golf range, golf course and
miniature golf course supplies
and equipment. The free 56-page
catalogue is available by contact-
ing the Wittek Golf Range Supply

Company, Inc., 3650 Avondale,
Chicago 60618. O
COMPLETE
GOLF COURSE
CONSTRUCTION

Also rebuild, move tees and greens, install
watering systems.
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EARTHMOVING SERVICE, INC.
IBERIA, OHIO « Ph. Galion, 0. 419 468-5454

For more information circle number 159 on card
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the facility is $750,000.

For the executive 18, you can
probably do the job with 75 acres.
Land cost would be half as much in
a comparable urban area. If the
same 150 acres were purchased, the
remaining 75 acres could be sold or
developed at a profit.

In construction, quality should be
equal, but quantity is different. Be-
cause the area is smaller for the ex-
ecutive course, you should save at
least 25 per cent in earthwork and
40 per cent in clearing, irrigation
and seeding. You can also save ap-
proximately 10 per cent for equip-
ment and maintenance. Total in-
vestment in an executive course,
plus clubhouse, would be about
$520,000 versus the $750,000 for
the regulation course. Plus you
still have the profit from develop-
ment of the extra land. Either might
be built for less, of course, with
lower quality construction, partial
irrigation systems and smaller
clubhouses.

Operationally, a good executive
18 in a metropolitan or resort
market should net more than a full-
size course. Green fee charges for a
good layout can be as high. More
players can move around faster.
Result: More rounds per day during
peak periods, more green fee in-
come, more time for golfers to hit
practice balls and patronize the pro
shop and clubhouse.

Maintaining the shorter course is
cheaper, easier and faster. Greens
and tees need the same care as on a
regulation course, but there may
be only 50 to 60 per cent as much
fairway. to water, fertilize and
mow. That requires less labor,
water and supplies. The executive
course maintenance budget ought
to be at least 20 per cent lower. They
may still hire Golf Course Superin-
tendent Assn. of America mem-
bers to keep the course in top shape.

Most other operating budget
items won't change much. But
one notable exception is proper-
ty taxes. Less land used means lower
taxes, a major expense for most reg-
ulation courses.

Many golf business authori-
ties have recently offered endorse-
ments of the executive course and
its advantages. Don Rossi, execu-
tive director of NGF, says, “This is

a developing trend that will have
an impact on the industry. Shorter
courses require less land; construc-
tion and maintenance costs are
lower, and then there’s the big fac-
tor of less playing time. More
players shoot in the 70s and 80s on
these courses, a big boost to their
morale. Their feelings of satisfac-
tion and accomplishment couldn’t
be achieved on a regulation
course.”

Richard Phelps, golf course ar-
chitect, Phelps-Brauer & Associ-
ates, says, “The executive course
fills a real need in many new recre-
ational developments. Land costs
mean some owners can't or won't
give enough space for a regulation
course. With more par-three holes,
we can possibly use rougher sites to
build on. Most golfers like more
par-three holes—they can see the
green and know they have a better
chance to reach it and make par.”

William Roach, past president
of the National Club Assn. and de-
veloper of The Mill River Club,
Opyster Bay, N.Y ., says, *“Aside from
the attractive economics of con-
struction and maintenance costs,
the per-capita cost of operating a
private club can be considerably re-
duced. Faster rounds mean heavier
play and thus larger memberships
and better support of bar and dining
facilities. They also tend to be
‘walking courses’ and could very
well restore the game’s status as an
exercise and health-giver.”

“The vast majority of private or
semi-private clubs have financial
problems that can be corrected by
getting away from the outmoded
premise that the course must be
long and tough,”” Jim Lamont,
editor of the Florida Golfer, says.
“Financial support comes from an
average golf age that has little or
no enjoyment in playing par-four
holes that require three shots to hit
the green and par-five holes that run
over 500 yards.”

So the case for the executive
course is strong. For the owner-
ship—cheaper to build, more profit
potential. For the golfer—faster
play, lower scores. Golf needs such
progressive ideas because it is now
big business and belongs to the
masses. Look for the executive
course trend to grow in the 1970s
and beyond.
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