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26 Reports on Pro Shop Business: Stability Marks the Season
Most pro shops report an increase in their sales over last year due mainly to good weather. But no sales
records were set. Helping business were the surprising enthusiasm over doubleknits and unexpected
golf bag sales as well as the great turn to lightweight steel shafts

31 Women Head Professionals?
Winning a golf tournament is easier for women professionals than becoming a head pro at a club

33 A New Look in Dimples
Uniroyal, employing research using aerodynamic principles, has introduced a regulation golf ball with
hexagonal dimples

34 The Certified Superintendent ............ccccevmrrrinnrriiersssesnnessssessansnssneness. 380 Chlevin
The Golf Course Superintendents Assn. of America has produced a long-awaited certification program..
The association’s executive director explains the program and its implications for the future of the su-
perintendent in terms of job security, image and hiring practices

41 The New PhHadelphil SIOTY ....cersvisssincessssacsesssosnasssnssssnssssnsessssnsssessns WOITY: OIBON
In 1964 the golf committee at Philadelphia CC was looking for a new superintendent, and they had a lot
to offer—silver crabgrass, Poa annua and a parched course. They directed their job hunting efforts to-
wards one superintendent: Warren Bidwell

84" From Tae 10 SKI i i insereassssscscizarcnsasrsnssossorsarssisrssiassoas weneeens Gerry Finn
Gerry Finn reports on a new revenue producer at the golf course during the winter—cross country ski-
ing. Although limited now to resorts, this sport can be adapted to any type of golf course

48  Pinehurst of Colorado: A Management Success Story ................... Jerry Claussen
Pinehurst's management has put business theory into practice—profitably. One secret of the club's
success is its employee training program
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Hound Ears Lodge & Club, Blowing Rock, N.C., photographed by Leonard Kamsler
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