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S p e c i a l 
Buying 
I ssue 

5 0 A u t o m a t i c I r r iga t ion : D o It Right t h e First T i m e F r e d e r i c k N . Z e y t o o n j i a n 
Problems and dollars can be saved if designers, contractors, materials and costs are properly investi-
gated before installation 

5 8 T h e P r o f i t - C e n t e r e d Pro S h o p ( P a r t I ) — A d v i c e o n Buy ing 
GOLFDOM begins a discussion series in which a selected panel of manufacturers, professionals and 
distributors exchange views on some controversial aspects of pro shop merchandising 

6 7 W h e r e Go l fe rs Buy V i n c e n t J . P a s t e n a 
Although in 1970 pro shops have made greater gains in the equipment categories, GOLFDOM's survey 
shows that department stores still receive the major portion of the soft goods business 

7 8 F o o d Buying: G e t t i n g T o g e t h e r R o b e r t M . B r o m s 
One way that clubs might reduce food and related costs is by forming a cooperative purchasing com-
pany. In Chicago a group called RFB did just that. Here is how the plan works 

Other 
Ar t ic les 

5 5 Golf a n d Eco logy 
Highlights of an address by John Fry, Editorial Director, GOLF and GOLFDOM Magazines, to the Na-
tional Club Assn.'s annual meeting, London, England 

7 6 Jo in ing t h e C o m p u t e r Pool A n d r e w C . Ford 
CMAA's Club Management Information System promises to ease the burdens on individual clubs by 
taking over all accounting functions 

8 0 P G A : N o t e s f r o m t h e S h o w J e a n C o n l o n , V i n c e n t J . P a s t e n a 

Departments 1 3 Le t te rs 85 P e o p l e jn t h e N e w s 
4 4 N e w s of t h e I n d u s t r y 8 7 C lass i f i ed 
7 2 C o m i n g Events 9 0 A d v e r t i s e r ' s Index 
7 4 L i t e ra tu re 

Viewpoints 2 2 S w i n g i n g A r o u n d Golf H e r b Graf f is 

3 2 T u r f g r a s s R e s e a r c h R e v i e w Dr . J a m e s B. B e a r d 

3 9 G r a u ' s A n s w e r s to Tur f Q u e s t i o n s F r e d V . G r a u 
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