
FOR NON-CROP USES 
IN TEXAS 

Water from treated lakes or 
ponds maybe used to irrigate 
turf,fairways,putting greens 
and ornamental plants. 

This s t i c k e r is a n extension of CUTRINE's 
registered l a b e l in several states a n d a p -
pears on a l l CUTRINE containers sold within 
those states. 

It was specifically obtained by the manufac-
turer to overcome misgivings regarding use 
of CUTRINE treated water for watering greens, 
fairways and other non-crop areas. 

ANEW 
DIMENSION 
FOR 

• Groundskeepers 
• Superintendents 
• Caretakers 
• Anyone concerned 

with water and 
its surroundings. 

U . S . D . A . Reg No. 8959 1 

Today's Safest, 
Most Effective 

Algaecide 

Circle our number for information 

APPLIED BIOCHEMISTS, INC. 
P.O. Box 91900 

MILWAUKEE, WISCONSIN 53202 

Long-time Scottish club maker Bert 
Dargie, who specialized in custom 
made woods and putters, is dead at 
age 79. Born on May 22, 1892, he 
died on May 30. 

He began his career as a club maker 
in 1908 in St. Andrews, Scotland. He 
also served as a professional at golf 
courses in Montreal and North Car-
olina in the 1920s. He moved to Mem-
phis in 1927 and went into manufac-
turing, establishing the Bert Dargie 
Golf Company. 

A.H. "Scotty" Dargie, Bert's son 
and a club maker since 1927, says the 
company will continue to manufac-
ture woods (one through 15) and the 
Won-Put t and Pro's Own putters. 

Etonic to sponsor 
country club championship 

The Charles A. Eaton Company, 
m a n u f a c t u r e r of Etonic golf shoes 
and golf sportswear, has announced 
s p o n s o r s h i p of the C o u n t r y C l u b 
Championship of America. This pro-
am golf tournament will be held on 
four of the top courses in Savannah, 
Ga. , during the week of September 
12. C o u n t r y c lub p ro fes s iona l s 
who have not made the cut in more 
t han t h r ee P ro fess iona l Go l f e r s ' 
Assn. tournaments will be eligible 
to play with three amateur partners. 
P r i ze money to ta ls $ 3 5 , 0 0 0 . T h e 
tournament is for the benefit of the 
S a v a n n a h Jaycees . I n f o r m a t i o n 
concerning the tou rnamen t can be 
o b t a i n e d by w r i t i n g to: C o u n t r y 
C l u b C h a m p i o n s h i p of Amer ica , 
2655 East Oakland Park Boulevard, 
Ft. Lauderdale, Fla. 33306. 

PGA Merchandise Show to be 
closed to public 

T h e P r o f e s s i o n a l G o l f e r s ' Assn. 
has announced that the 1972 Florida 

P G A M e r c h a n d i s e Show will be 
closed to the general public. In return-
ing to the "trade show" tradition, the 
PGA will also tighten requirements 
for guest attendance at the show. Next 
year ' s show hopes to attract more 
buyers. In 1971, of the 465 guest 
badges issued, 330 were requested 
by exhibitors. 

There will not be a West Coast 
PGA show this year. There is a pos-
sibility, however, that a sectional 
show will still be held in Southern 
California. 

LPGA goes to school 

It appears that the February, Port St. 
Lucie meeting between Professional 
Golfers ' Assn. president Warren 
O r l i c k and the L a d i e s P r o -
fessional Golf Assn. is reaping re-
sults. In February Orlick said that a 
sincere effort should be made to bring 
the two tours closer together. Al-
though no formal arrangements have 
been made and procedural discus-
sions are still under way, the PGA 
has agreed to make its business school 
facilities available to the women. 

It is well known that the women 
have found it increasingly difficult 
to compete with their male counter-
parts, particularly in the area of the 
c lub p ro fes s iona l . T h e women 
simply don't have the financial means 
to provide an educational program 
that would place them on a par with 
men when applying for head pro-
fess ional pos i t ions . W i t h the 
e m p h a s i s be ing placed more and 
more on the business aspects of the 
s p o r t , the women have been 
completely left out. Under the present 
a r rangements , however, the P G A 
has agreed to let the women attend its 
teaching and business classes. 

New sport PR firm organized 

Publ ic Relations Sports Network, 
a new firm specializing in sport public 
relations, has opened its headquarters 
in Chicago, according to Burt Zollo, 
president. PRSN consists of 160 in-
dependent public relations agencies, 
located in major United States and 
overseas m a r k e t s , exper ienced in 
sports promotion. T h e new company 
is a division of Public Relations Net-
work International. 



" P R S N has been formed to meet 
the needs of companies that manufac-
ture sporting goods, non-sport ing 
goods firms engaged in sports promo-
tion, athletic teams and organizations 
and individual athletes," Zollo says. 

Victor sales, earnings decline 

Sales and earnings of Victor Comp-
tometer Corp. for the first quarter of 
1971 were below the level attained 
during the same period last year, ac-
cording to A.C. Buehler, chairman. 

For the three-month period this 
year, sales were down nearly S3 mil-
lion and earnings almost $600,000 
from 1970. 

Buehler cited s ta r t -up costs in-
curred in establishing the company's 
Computer Division as the reason for 
the decline. "I t is hoped this division 
will reach a break-even basis before 
the end of the year," he said. 

The Recreation Products Group, 
which includes Victor Golf Company, 
was above the sales and earnings level 
attained in the first quarter of 1970. 

Net sales for the first quarter in 
1971 totaled $36,829,068, compared 
to $39,629,907 during the same pe-
riod last year. Net earnings for the 
period ending March 31, 1971, was 
$404,692, compared to $1,000,974 for 
the same period in 1970. 

New ratings for golf car batteries 

Electric golf cars are now being pow-
ered by batteries identified as 75-, 88-
or 106-minute batteries, instead of 
the old rating of 180-, 195- or 220-
ampere-hour batteries. T h e new rat-
ing system was adop ted by the 
A m e r i c a n G o l f C a r M a n u -
facturers' Assn. and the Battery 
Counci l International. 

According to Robert Balfour, vice 
president of marketing and sales for 
Club Car, Inc., the 75-minute bat-
tery is the equivalent of the old 180-
amp battery; the 88-minute battery 
is equal to a 195-amp battery, and the 
106-minute battery replaces what 
was formerly known as the 220-amp 
battery. 

The new rating system is designed 
to give golf course personnel a better 
unders tanding of the service they 
can expect from the batteries being 

used in their electric golf cars. 
It has been reported in several 

areas that golf course super in ten-
dents are unknowingly evaluat ing 
electric golf cars containing six of 
the more expens ive 1 0 6 - m i n u t e 
(220 amp) batteries and then getting 
only 75-minute (180 amp) batteries 
in the golf cars when they are de-
l ivered . T h i s is r epo r t ed ly be ing 
done by some golf car salesmen to cir-
cumvent the lighter weight of other 
golf cars and make it appear on test-
ing that their golf car can obtain the 
necessary distance (minimum two 
r o u n d s ) be tween ba t t e ry cha rges 
without deep-cycling the batteries. 

Unfor tuna te ly , the amperage or 
ra t ing in minutes is not identified 
on many batteries. Some of the 88-
minute and higher priced 106-min-
ute batteries are packaged in a cas-
ing of exactly the same dimensions. 

According to Balfour, the only sure 
way to tell the difference is to weigh 
the batteries. Both 88- and 106-min-
ute batteries contain 19 plates per 
cell (57 plates), but the 88-minute 
battery weighs 59.8 pounds and the 
106-minute battery weighs 65.1 
pounds. 

Balfour reminds super intendents 
to make certain all golf car salesman 
identify what amperage batteries are 
in the demonstrator golf cars, what 
amperage their golf car pulls on a level 
grass surface with an average 360 
pounds of passenger weight, and then 
ask for a guarantee that the test golf 
car contains the same amperage bat-
teries you expect to pay for and re-
ceive when the golf cars are delivered. 

The golf course superintendent hav-
ing a sizable golf car fleet would find 
it will pay excellent dividends to own 
a good ammeter (an instrument for 
m e a s u r i n g e lec t r ic c u r r e n t in 
volume) as well as a sensitive volt-
meter. With these two pieces of equip-
ment, each golf car being considered 
can be tested for power consumption. 
P rov id ing you w a t e r , cha rge and 
care for your batteries properly, this 
equipment should enable the super-
in t enden t to p red ic t how m a n y 
rounds of golf the golf car will give 
each day before having to deep-cycle 
the batteries; how many months of 
service one can expect from the bat-
teries, and approximately what the 
electrical costs will be for charging 
the batteries. 

PLANNING 
ANEW 

GOLFCOURSE? 
Write for free information 
which can help you with the 

one big decision! 

Bobby Parker 
1222 Cove Lane 

Kingston, Tennessee 37763 
For more information circle number 147 on card 

For more information circle number 248 on card 

Gives 
you the 

seven year 
rich. 

Take stock in America 
Buy U.S. Savings Bond* & Freedom Share* 

AQUAPR0BE 

SUB-SOIL MOISTURE TESTER 
A Q U A P R 0 B E takes the guesswork out of soil 
moisture test ing. Sc ient i f i ca l l y measu re s 
moisture at depths from 2 to 26 inches. No 
digging; no fixed point of measurement . 
Amazingly l ight-weight, portable and easy 
to use. Aquaprobe is low in cost, too. Wr i te : 

HOWARD S.CRANE, INC. Oneida,N.Y. 13421 

SPEC I^ f l STS IN 

COLD WATER 
.. . where you want it! 
.. . when you want it! 

G A S - F I R E D Drinking Fountains 
and "Water Coolers 

Safari Electric Drinking Fountains 
Unconditionally Guaranteed 

never to burn out due to drop in 
line voltage. 

S A F A R I (DEPT. G ) 
591 N.E. 5th Street, Pompano Beach 
^ Florida 33060 ' W 

^ Phone (305) 942-8076 ^ ^ 


