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A toast to the 
women in golf 
In the 40-some years I've been writ-
ing about golf business and play I 
can't remember having written about 
the immensely valuable work women 
have done in the golf business. Nor do 
1 recall that anybody else has writ-
ten about it either. 

So, gentlemen, it's damn near time 
we said, "Thank you, ladies." 

The Professional Golfers' Assn., 
Golf Course Superintendents Assn. 
of America and Club Managers Assn. 
of America long have forgotten smart 
and faithful businesswomen who 
had a great deal to do in getting these 
associations firmly established. 

There was Irene Blakeman who 
was secretary to P .C . Pulver, who 
was in effect first executive director 
of the PGA and editor of its maga-
zine. He had other jobs and other 
troubles. Mrs. Blakeman never had 
so much to do in that crowded little 
office. She could cheerfully help any 
professional who dropped in. The 
cubbyhole on Fifth Avenue also was 
headquarters for the Metropolitan 
PGA. Durable and still lively John-
ny Inglis, many years Met president, 
can testify that Irene Blakeman did 
the work of a half dozen bright 
women. When the PGA moved head-
quarters to Chicago and Albert W. 
Gates became commissioner, Mrs . 
Blakeman went along. 

In the early days of the GCSAA, 
when the organization was known as 
the National Assn. of Greenkeepers, 
it had as its office manager, maga-
zine editor and a third of its head-
quarters staff at Cleveland, comely 
and energetic young G e r t r u d e A. 
Farley. She wrote and published in 
1931 "Gol f Course Commonsense," 
which still stands up as an impres-
sive elementary textbook on course 
management. 

When the C M A A was in its youth 

and its magazine needed a girl who 
could and would do far more work 
than the outfit could afford to pay 
her for, Catherine McBride started 
with the outfit. She had plenty to do 
with the nursery work of the CMAA. 

Distr ict golf business organi-
zations, amateur and professionals, 
have had great luck in getting Won-
der Girls. Carol McCue, executive 
director of the Chicago District Golt 
Assn., went with the CDGA in 1942 
to do secretarial work on the Hale 
America National Open, co-spon-
sored by the C D G A , the United States 
Golf Assn. and the PGA for the bene-
fit of Navy Relief Society and United 
Service Organizations. 

She was impressively efficient and 
fell in love with the job and the 
Chicago golfers fell in love with her. 
When a task is delegated to her, it is 
done. Carol McCue, more than any-
one else in golf, put across the charter 
plane flights of district golfers. The 
C D G A told her it liked the idea of a 
group one-day flight to the Masters, 
and she put it across so well that this 
year's was the CDGA's 13th Masters 
tr ip. A salesman for Capita l In-
ternat ional Airways came to the 
C D G A with a deal for charter over-
seas flights for golf vacations. The 
C D G A put Carol on that job, too. 

Another great organizer and doer 
for district golf associations is Peg 
Burnett at Philadelphia. The very 
handsome Peg has been on that job 
longer than you would guess to look at 
her. 

PGA districts can point to their 
girls as businesswomen of champion-
ship class. Marilyn O'Pace of the 
Southern California PGA, I believe, 
is the first woman to run a PGA 
sectional office on an alert, first-class 
business basis. 

Mil l ie Mix, Florida PGA execu-
tive secretary, is credited by Florida 
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officials as having made their jobs 
easier and more effective by giving 
the fe l lows efficient h a n d l i n g of 
paperwork. 

At PGA headquarters, when Bud 
Harvey started to make a real maga-
zine out of the Professional Golfer, 
he got three very smart women on his 
staff: C o n n i e M a d s e n , J a c k i e 
Brett and Pat McCarthy . Many 
professionals should have the good 
results with their instruction and 

shop problems that Harvey as PGA's 
editor has with his staff. 

PGA sections have been put t ing 
their sectional opera t ions on busi-
ness levels higher than many clubs. 
There are usually experienced men in 
these PGA section jobs, but in addi-
tion to the All Stars, Marilyn O'Pace 
and Mi l l i e M a x , recent va luab le 
businesswomen aiding profession-
als' progress are Dar lene Gomes, 
execut ive sec re ta ry in N o r t h e r n 
California; Allern Parker, execu-
tive secretary of the Philadelphia 
Sec t ion ; N a n c y S o n s for the 
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Tennessee section and Elaine Sabat 
for the T r i - S t a t e sect ion, and 
Mickey Biermann, as correspond-
ing secretary of the Eastern Mis -
souri section. 

D o r o t h y C a r e y , s ec re ta ry , 
Ch icago land G A , the fee course 
owners' association in that area, is an 
a u t h o r i t y on successful m a n a g e -
ment of golf courses. 

Years ago t he re was wi th the 
Massachusetts GA a charming and 
able businesswoman, Mrs. N i c k -
e r s o n . She had someth ing to do 
with the association's hunch to cut 
costs by group buying, and she was 
the lady who went around pinching 
the melons and tomatoes. 

Without any doubt the foremost 
bus ine s swoman in i n t e r n a t i o n a l 
golf is Dor i s S imms , secretary to 
Fred C o r c o r a n , t o u r n a m e n t di-
rector of the I n t e r n a t i o n a l Golf 
Assn. 

In planning and operating pro golf 
championships in Canada , Uni ted 
S ta tes , F r a n c e , E n g l a n d , S p a i n , 
S ingapore , M e x i c o , A u s t r a l i a , 
Argentina, J apan , Italy and in the 
calm and correc t hand l ing of the 
mult i- l ingual complexities of Cor-
c o r a n ' s i n t e r n a t i o n a l t o u r n a m e n t 
and tourist operations Doris Simms is 
known world-wide as the number one 
businesswoman of world golf. 

N a n c y J u p p , a Scott ish lass ie 
who worked in the PGA office is an-
other one of the star business women 
in golf. Nancy worked for the golf 
promoter Ed Carter for a while then 
went in on her own as N a t i o n a l 
Open Director at Hazeltine and at 
Merion and will do that job at the 
1972 National Open at Pebble 
Beach. 

In the background is a golf busi-
nesswoman star known personally 
by few. She ' s H e l e n K e r a n d e r , 
who has been ably running the office 
o p e r a t i o n s of the Na t iona l Golf 
Foundation through the adminis-
trations of Rex McMorris , Harry 
Eckhoff and William Pack and now 
aids the foundation's executive direc-
tor Don Rossi. 

Wonder who the manufacturers 
say is the greatest business promoter 
in golf? The answer is Patty Berg. 
Manufacturers remark that if they 
ever had a male staff member work-
ing like Patty does to develop golf, the 
business would be twice as big as it is 
now. • 


