
NEWS OF THE INDUSTRY 

Pro-only lawsuit : one out, three m o r e in 

Acushne t Sa les C o m p a n y has been dismissed from prosecution in the $1.5-mil-
lion Federal court suit, charging more than a dozen golf equipment companies 
and the P r o f e s s i o n a l G o l f e r s ' Assn . with violation of Sherman Ant i -Trus t 
laws. (See G O L F D O M , J u n e , p. 39 and Ju ly , p. 54.) 

On a motion of the plaintiff Go l f Ci ty , Inc.. a N e w Orleans retail outlet of 
golf equipment , U.S. District J u d g e J a m e s A. Comiskey dismissed Acushnet 
Sales Company . Golf City at torney Henry Klein said that Acushnet was dis-
missed because of a cash settlement with the plaintiff. He would not disclose 
the terms. However , Klein pointed out that Acushnet has not agreed to sell its 
" p r o - o n l y " line of equipment to Golf Ci ty . 

Meanwhi le , Golf City added three more defendants : Hillerich & Bradsby 
Company , Inc., Ben fl ( )g< i n C o m p a n y and Victor Comptometer Corp . , parent 
f i rm of PGA Golf Equipment . 

Klein explained that Golf City was negotiating with the three f irms to supply 
equipment when the original suit was filed. He said the plaintiff realized none 
would do so and brought them into the litigation. 

T o r o reports opera t ing loss 

T o r o Mfg . C o r p . of Minneapol i s re-
ported net sales of $6,964,000 for 
the first qua r t e r ended October 31 
and an operat ing loss of $61,000 for 
the same quar te r . For 1969 the com-
pany reported first quar te r net sales 
of $5,380,000 and an operat ing loss 
of $46,000. 

T h e sales inc rease , accord ing to 
Dav id T . M c L a u g h l i n , p res iden t , 
was due to the introduction this year 
of a new two-stage snowthrower line. 
The i n t roduc to ry costs of the new 
line, however, and the company 's in-
creased o p e r a t i n g expenses d u r i n g 
the first quar ter resulted in the loss. 
H e added tha t the first q u a r t e r is 
" t r a d i t i o n a l l y t h e s l o w e s t " a n d 
would not "provide a basis for pro-
jecting year-end results . . . " 

Happy 50 th ! 

Gene Sarazen is currently celebrat-
ing 50 years both as a golf profes-
sional and as a member of the advi-
sory staff of Wilson Sporting Goods 
Company. Joe Wolfe, golf promo-
tion director for Wilson, offers his 
congratulations. 

I ke honored by U S G A and P G A 

Club consult ing f i rm f o r m e d 

T h r e e Los Angeles c lub m a n a g e r s 
have fo rmed a c o m p a n y , S e e b e r , 
Cas t l e , L e p p and Associates , to act 
as c o n s u l t a n t s to m e m b e r s h i p 
clubs. Eugene Seeber formerly was 
a s i s i s t a n t s e c r e t a r y a n d g e n e r a l 
m a n a g e r of The Los Angeles C C ; 
Emil Lepp recently retired as gen-
era l m a n a g e r of the Hi l lc ress C C , 
and Ashton Castle 's experience was 
ga ined as genera l m a n a g e r of the 
J o n a t h a n C l u b a n d t h e J o n a t h a n 
C l u b at the Beach. 

Golf e t iquet te on f i lm 

The National Golf Foundation has 
available in 16mm color and sound a 
film entitled "Courtesy on the 
Course." The 18-minute film is de-
signed for use in golf instruction pro-
grams or for special showings at con-
ferences and conventions. The con-
tent of the film includes arrival and 
before-tee preparation, order of 
play, positioning and conduct, 
alertness to ball flight, divot replace-
ment and violations that hinder 
play. For information on rates for 
preview, rental or purchase contact 
NGF headquarters at 707 Merchan-
dise Mart, Chicago, III. 60654. 

Victor sa les , earn ings up 

Victor C o m p t o m e t e r C o r p . re-
ported record sales levels for the first 
nine months and the third quar ter of 
1970. Earn ings for the same quarter 
also increased. 

Sales in the q u a r t e r ended Septem-
ber 3 0 t h rose 12.4 p e r cent to 
$44,594,339 from $39,676,501 a year 
earl ier . Earnings were up 10.5 per 
cent to $2,239,761 from $2,027,416 
in the 1969 quar te r . 

N e t s a l e s for t he n i n e m o n t h s 
were $121,879,196 compared with 
$118 ,057 ,053 for the 1969 period. 
Net income was $ 4 , 8 5 3 , 8 8 3 as 
against $7 ,054,749 a year earlier. 

A plan to honor the memory of D wig ht David Eisenhower has been put into 
effect by the United States Golf Assn. and the Professional Golfers' Assn. of 
America. Called "Golfs Tribute to Ike, " the plan will create funds through con-
tributions to complete the financing of two institutions: the Eisenhower Col-
lege, Seneca Falls, A'. Y., now in its third year, and the Eisenhower Medical Cen-
ter, Palm Desert, Calif., which is under construction. Although the mechanics 
are not yet worked out, contributions are likely to come from golfers through 
golf clubs and professionals. 



J - M m o v e s into total irr igation sys tems 

Johns-Manville Corp. has strengthened its position in the irrigation field 
with the formation of a new subsidiary, the Johns-Manville Irrigation 
Corp., which will market custom engineered turf and agricultural irrigation 
systems. 

The new corporation is a consolidation of three firms acquired from Robert 
Trent Jones, Inc., the Binar Corp., Watermatics Corp. and the Chem-Blend 
Systems Corp. A.C. Smith, vice president for corporate growth ¿r development, 
will be president of the new corporation and Robert Trent Jones will be a mem-
ber of the board of directors. 

S m i t h c o adds Thuron 

S m i t h c o , Inc., Wayne , Pa., has ac-
quired T h u r o n S p r a y e r Mfg . C o m -
p a n y of Dallas, Tex . Thuron manu-
fac tu res sp raye r s and sp ray e q u i p -
ment for golf courses, parks , state and 
agricul tural use. Smithco has been in-
volved in the development of small 
mobile work carts for golf course per-
sonnel, notably the Red Rider. T h e 
addit ion of T h u r o n will, according 
to Ted Smith, president of Smithco, 
e n a b l e s u p e r i n t e n d e n t s and supe r -
visors to acqu i r e g r e a t e r efficiency 
and i m p r o v e m e n t in tu r f ma in t en -
ance operations. 

G C B A def ines m e m b e r s h i p , status 

Officers and key members of the 
Golf Course Builders of America 
authorized the incorporation of the 
association at a special meeting held 
at the National Press Club in Wash-
ington, B.C. I he association was 
formed last summer in an effort to 
bring together the men who build the 
nation's golf courses. At the meeting, 
chaired by president David Canavan, 
it was decided to seek an IRS tax-
exempt status as a non-profit 
"business league" classification and 
to broaden the membership base by 
merging the general contractor and 
sub-contractor membership classi-
fications. Ihey will be known as 
"regular" members, and irrigation 
specialists, fumigators, turf con-
tractors —those who normally work 
with general golf contractors—are 
eligible. 

Suppliers of golf course con-
struction, including earth-moving 
equipment, irrigation pipes, sod 
and bark, will be classified as as-
sociate members. Associates will be 
entitled to three voting seats on the 
rune-member board of directors, and 
each associate member will have a 
one-third vote at general member-
ship meetings. 

Gol fomat opens n e w headquar te rs 

'Phe Golfomat Div. of Electronics & 
Mfg. Corp. Jias opened new interna-
tional and administrative head-
quarters at 816 North Saint Asaph 
St., Alexandria, Va., where a Golf-
omat indoor golf course unit has been 
installed as a demonstrator only for 
prospective buyers of the equipment. 

According to the company, there 
are about 350 units installed 
throughout the United States and in 
foreign countries. 

Wel ls Lamont o p e n s Ir ish plant 

W e l l s L a m o n t C o r p . of Chicago, 
o p e n e d a n e w p l a n t in T r a l e e , 
County Kerry, I re land. Carrol l Ci. 
Wells, vice president of the glove 
manufac tu r ing company, said that 
gloves will be manufac tu red in the 
new plant p r imar i ly for the Uni ted 
States domestic marke t , but the p lant 
c o u l d a l so s e rve as a ba se fo r p o s -
sible penetrat ion of the glove market 
in Europe. 

T h e plant will employ 200 peo-
ple and occupies 26 ,000 square feet. 

Columbia m e r g e s w i th Pargo 

C o l u m b i a C a r C o r p . . b a s e d in 
C h a r l o t t e , N . C . , h a s merged in to 
Pargo, Inc., and will be called P a r g o , 
Inc. Columbia C a r had been manu-
facturing golf cars for the corpora-
tion with Pargo act ing as a golf car 
leasing corporat ion. 

Reasons for the merger , cited by 
J o s e p h J. Vilis, president , included a 
more efficient opera t ion for electric 
golf car, electric industr ia l car and 
m a r i n e cus tomer s a n d s i m p l i f y i n g 
opera t ions with suppl iers . 

T w o e x e c u t i v e o r g a n i z a t i o n a l 
c h a n g e s also took p lace . R. L loyd 
W a l k e r was appointed vice president 
of sales and manufac tu r ing and cor-
porate secretary and Paul B. M a s k u s 
was named t reasurer and corporate 
assistant secretary. 

T e m p o r a r y t ruce 
cal led on uni form ball 

A potential dispute between e q u i p -
m e n t m a n u f a c t u r e r s a n d the 
U n i t e d States Gol f Assn . over the 
question of a uniform golf ball has 
been allayed, temporar i ly at least, by 
a meeting of the two part ies at L SGA 
headquar te r s in New York Ci ty . 

The controversy centered a round an 
announcement that the U S G A and 
the Royal & Ancient had reached ten-
tative agreement on a uni form golf 
ball , wi th a m i n i m u m d i a m e t e r of 
1.66 inches. This would be a com-
promise between the present United 
States m i n i m u m of 1.68 inches and the 
British 1.62 inches. The ball would 
retain the present United States and 
British m a x i m u m weight of 1.62 
ounces. 

In addit ion, the ball could not ex-
ceed a m a x i m u m initial velocity of 
250 feet per second, thereby abolish-
ing the present 2 per cent tolerance. 

The New York meeting quickly fol-
lowed a c o u n t e r a n n o u n c e m e n t by 
the Go l f Bal l M a n u f a c t u r e r s Assn. 
that its members had "unan imous ly 
agreed to oppose an a rb i t ra ry change 
in the size of the 1.68 golf ball as not 
being in the best interest of the game 
of golf ." According to one industry-
s p o k e s m a n , Br i t i sh m a n u f a c t u r e r s 
had reg is te red s imi la r s e n t i m e n t s 
with the R & A. 

T h e ou t come of the m e e t i n g be-
tween a committee of the G B M A and 
the U S G A is an agreement " t o co-
ope ra t e on f u r t h e r feas ib i l i ty s tu-
dies into the m a t t e r " of a uni form 
golf ball; according to U S G A execu-
tive director, P.J. Boatwright . 

If all had gone as planned b\ the 
USGA, the new specifications prob-
ably would have been in effect by 
ear ly 1972. But A m e r i c a n m a n u -
facturers claim that even if they were 
agreeable to the move, it would take 
them up to seven years to replace all 
the present golf ball molds, regain 
present production levels and build 
u p i n v e n t o r i e s . O n t o p of t h e s e 
production problems is the vast ex-
pense of r e - too l ing and the l ikeli-
hood of having large inventories of 
obsolete golf balls sitting in manu-
facturers warehouses. 

At present, no deadlines have been 
set for completion of the feasibility 
s tudies or for a n o t h e r mee t ing be-
tween the G B M A committee and 
USGA. 


