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If permitted to continue unharnessed, urban sprawl will leave behind only concrete and
asphalt where once the open space and greenery of golf courses offered respite. The club
industry and the public must join to halt further devastation. GOLF Magazine offers a hard-
hitting plan of action
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Golf courses are ideal ecological testing areas, provided the approach blends sophistica-
tion and sensitivity to the land
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What is the future of turfgrass without the traditional control insecticides? Alternative
natural controls presently are being explored, which will help the superintendent recon-
cile the problems of turf care and pollution
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Because of increasing urbanization, golf courses must begin to strengthen their positions
in the public's mind by bettering the total community environment
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