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42 Second-guessing the Economy ............ R xR TeRT M W wperhsrEunaystuaanazatns .Joe Doan
The uncertain state of the economy is going to make budgeting twice as tough this year.
Using the Chicago area clubs as its point of reference, GOLFDOM reports on present and
future sales and cost trends that should be weighed carefully before submitting budgets

47 Move Your Budget into the Seventies ............cc.c.ccuverncnensnnnee....Joseph M. Duich
Rising costs, labor problems and technical advances in turfgrass maintenance have made
many superintendents’ budget formats outdated. The time has come for re-evaluating old
formats and bringing budgets into line with current trends

52 Everyday a Sale Day ......... SSwsinhbsiskeaiRURSRASaTREERTY SeSseu ety weeeeeennn Vincent J. Pastena
““Support your pro” is more than a slogan at Mill River CC. Under a unique price plan devised
by professional Ray Montgomery, sales are booming and members are saving

56 Does Your Course Need a Face-lift?
Along with the cost of remodeling, members and officials fear the inconveniences and loss
of business during construction. The author suggests an approach to renovation that will
ease the bite on funds and keep operations on a near-normal level

60 The Snowmobile: Finding a Course of Less ReSiStance ............ccoeeeueeenenns Gerry Finn
Winter profits and the passage of time have mellowed some strongly negative opinions about
snowmobiles. Some clubs have even made physical adjustments to accommodate snow-
mobile traffic. Others, however, remain unyielding

64 If Fire Hits, Save the Season .......... gttt LU BRIl 1k axissash A iseeesdohn E. Straub
When fire destroyed the clubhouse at Dellwood CC, the management kept its peak season
business from going up in smoke along with its clubhouse

68 Start Thinking Winter .............. SRS oA Ry ARHaEs St pe e wernresnannenans William Smart
What the superintendent does this fall will greatly determine what condition the course
will be in next season
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