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4 4 T h e Delicate Ar t of Turfgrass Cul t ivat ion James B. Beard 

The methods of cultivation can bring new vitality to a course, but only if certain procedures are 
carefully followed 

4 8 Automat ic I rr igat ion: Ask the Experts the Editors and Fred V. Grau 
GOLFDOM concludes its rundown on the most frequently asked questions about automatic 
irrigation and related equipment 

5 0 Super intendents: Try the Easy W a y Stan Metsker 
A chain hoist on an overhead track is an essential item in running an efficient golf course 
maintenance shop 

5 2 Design for Sales Ed Perrotte 
"A place for everything that sells . everything that sells in its place," is one common sense 
rule that will help you get the most out of your pro shop set up 

5 8 Sel l ing Appare l : O n e W o m a n ' s Approach Irene Koennecker 
Today, the well stocked pro shop should have an extensive woman's golf wear department 
Buying and selling to women require special handling, which is best done by another woman, 
says this highly successful merchandiser 

6 2 Paying the Archi tect : Commission or Fee? Henry Cotton 
Britain's Henry Cotton believes golf course architects should be rewarded for cost savings, not 
encouraged to spend more to inflate commissions 

6 5 Managers : Looking Beyond the Clubhouse Jerry Marlatt 
CMAA plans to broaden its educational program with seminars on agronomy, irrigation and 
pro shop operations. The aim of the program is to acquaint the manager with all aspects of a 
dub's operation and the problems of other dub administrators 

6 8 To Sauna or Not to Sauna Michael V. Simko 
One man's health craze may be another man's hangover-reliever; either way it spells 
s-a-u-n-a. Buying this new health heater may require less than you think 
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