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Convention Notes 
The 43rd conference of the Club 
Managers Assn. of America fol-
lowed the trend that began late in 
1969 and continues into 1970: a 
bringing into focus broad and di-
verse problems, which will ulti-
mately affect the club industry. 

Today, a club manager must 
know about the problems of labor, 
but he must also know about the 
problem of narcotics. Not onlv 
must the manager know what 
wine to select, he is expected to 
be aware of the current unrest on 
America's campuses. He must 
plan exciting menus, he must 
know about taxes. Simply put, a 
club manager must be as familiar 
with national problems as he is 
with the problems that are pecu-
liar to his profession. 

It was this type of awareness 
on the part of the association that 
prompted it to hold meetings cov-
ering areas, which at first glance, 
might seem to go beyond its juris-
diction. Titles such as "Ameri-
canism and Space," Narcotics-
Can You Spot an Addict?" Teen-
agers—In Your Club?" mingled 
with the traditional areas of con-
cern to managers' "Eliminating 
Dullness from Your Menu." 
"Club Insurance Policies Contain 
Sand Traps" and "Step into 
Wine Country." 

This moving away from the 

traditional problems of managers 
into the broader arena of national 
issues indicates that the associa-
tion recognizes that it can no 
longer operate successfullv in iso-
lation from the rest of the countrv. 

Elections 
William A. Tucker, Lauderdale 
Yacht Club, Ft. Lauderdale, Fla., 
was elected president. David H. 
Ripper, Detroit Club, Detroit, 
was elected vice president, and 
L.T. Hall, Pinehurst CC, Little-
ton, Colo., was elected secretarv-
treasurer. Re-elected as directors 
were Josef Auerbach, Wichita 
CC, Wichita, Kan., and Peter A. 
D'Angelo, Hampshire CC, Mam-
aroneck, N.Y. Newly elected di-
rectors were John R. Simmons, 
Tacoma C & CC, Tacoma, Wash., 
and L.J . Griffis Jr. Vestavia CC, 
Birmingham, Ala. 

Idea Fair Winners 
First place went to Charles Bjer-
nold, Hi Merest CC, Los Angeles 
for a party-planning guide. Run-
ners up were: Thomas J. Rice, 
St. Paul Athletic Club, St. Paul; 
Claude W. Callaway, California 
Club, Los Angeles; Harry Barba, 
Beverly Hills Tennis Club, Bev-
erly Hills, Calif . ; and Bruce C. 
Lloyd, University Club of Los 
Angeles, Los Angeles. 

Famous 
For Power 
Performance 

HILLERICH & BRADSBY CO. 
P. O. Box 506 

Louisville, Kentucky 40201 

Sold exclusively in pro shops 

For more information circle number 209 on card 

NEW!! DIFFERENT!! 

GOLF CLUB COVER 

Th is Keep Dr i c l ea r p las t i c go l f c l u b cove r has 
e lec t ron i ca l l y w e l d e d seams. I t has an e las t i c 
b o t t o m so it can s l i p qu i ck l y over t h e c l u b s . 
Wr i te fo r b r o c h u r e a n d pr ice on th i s a n d o t h e r 
p las t ic i t ems f o r t h e Pro Shops. D i s t r i b u t o r s 
and Sa lesmen w a n t e d . 

ROBERT MFG. CO. 
1001 E. 23rd St. Hialeah, Fla. 33013 

For more information circle number 214 on card 

NO. 16 CYPRESS POINT 
Our beautiful scene of this famous hoi* is now 
reproduced in fu l l color, on the finest qual i ty 
heavy-weight stock, perfect for framing. Money 
back guarantee. A big 24" x 36" Print only $6.50 
or $39.00 per dozen for resale, postpaid. 

WORLD FAMOUS GOLF HOLES 
Box 2506, Palos Verdes Est., Calif. 90274 

For more information circle number 245 on card 


