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GOLFDOM Speaks Out 

Pros Beware! The future of your business may not be as secure as you may think 

Buy to Suit Your Customers 
A pro at each type of course—private, municipal and resort—describes how and what he 
buys to suit his particular clientele 
Is Your Shop Ready for the '70s? Jean Conlon 

A broader approach to merchandising can increase today's pro shop sales to a high volume 
business, says a leading apparel manufacturer 

Turf Product Prices: Will You Be Caught Off Guard Fred V. Grau 
Look for a rise in the prices of high-quality seeds. Fertilizer prices will also swing upward 

Automatic Irrigation: Ask the Experts the Editors and Fred V. Grau 
GOLFDOM continues its rundown on the most frequently asked questions about automatic 
irrigation and related equipment 

Make Wines Work for You William Massee 
Realistic wine pricing can increase your profits and build up volume, but more important to 
some members may be the special ambience that wines create 

Bureau of Outdoor Recreation: A new Source of Funds? William Loomis 
The BOR may be an alternative for those who were counting on FHA backing 
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