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3 6 The H i g h C o s t of B e i n g a G o o d Guy Joe Doan 
Pros are caught in a bind. What distinguishes a professional from other retailers is the services 
he offers Yet, these very services can turn the pro shop into a deficit operation 

3 9 P r o - O n l y Po l i c y C h a l l e n g e d by L a w s u i t 
A New Orleans retailer seeks $15 million in damages from several major equipment manufac-
turers and PGA 

4 0 I n s t a n t C l u b h o u s e Don Curlee 
Rather than waiting for permanent structures to be built before starting up operations, a golf 
dub can build up a business in advance by using a mobile housing unit as a temporary base 

4 4 D i scove r A m e r i c a n W i n e s Robert Scharff 
American wines have come of age, especially premium-quality wines And dub managers in 
the market for fine wines will be pleasantly surprised at what can be found in our "back yard" 

4 8 G e t t i n g t h e B u g s O u t R. Scott Cameron 
Those dried patches on tees, fairways, aprons and greens could have been caused by an insect 
called the turfgrass weevil. The author has come up with what he believes is an effective way 
of controlling the pest 

5 2 A F o r m u l a f o r U n i f o r m G r o w t h Howard J. Miller 
Somerset's turfgrass program is a result of the combined efforts of a university, the superinten-
dent and the greens chairman The course, once characterized as "90 per cent weeds and 10 
per cent grass"is now considered one of the best in the Tri-State area 
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