
NEWS OF THE INDUSTRY 
Burglary at Dunlop Warehouse 

Some 10,000 dozen Maxfli "Red" 

golf balls, valued at SI00,000, were 

stolen from Dunlop 's Chicago 

warehouse on April 28. Retail price 

at pro shops is $16/dozen. Anyone 

with information about the theft or 

anyone offered such balls at a cut 

rate contact the Chicago Police 

Dept., in confidence, at (312) WA 

2-4747, ext. 391 or 374. 

Abbott Labs acquire Victor plant 

Abbott Laboratories and Victor 

Comptometer Corp. have en-

tered into a contract in which Ab-

bott will acquire the assets of Vic-

tor's Newark, Ohio, golf club 

manufacturing plant. 

Abbott first entered the golf 

business in 1966 through its aqui-

sition of the Faultless Rubber 

Company, makers of the Faultless 

golf ball, and now plans to expand 

its activities in the field by adding 

several other models to its Lee 

Trevino golf club line. The new 

lines are expected to be ready for 

the 1971 season. 

Victor Golf, a subsidiary, makes 

the PGA line of golf clubs. 

Mulligan franchise available 

Metbond Corp. announces the 

Mulligan Golf Practice Tee de-

signed primarily as a franchise 

operation. Both state and local 

franchises are available. The state 

franchisee sets up local franchises, 

sells equipment and maintenance 

parts, trains local personnel and 

helps in the placement of the units 

in high traffic areas. The local 

franchisee places the Mulligans, 

services the equipment, collects the 

revenues, and sells to private clubs, 

schools and other busy areas. Four 

hundred plays per week is the min-

imum to be expected on an 18-hole 

public course according to Met-

bond. Based on this as a minimum, 

a gross income can be realized 

which will return the cost of a 

Mulligan in less than one season in 

northern states. Interested parties 

should write to: Metbond Corp., 

Box 441, Brookfield, Wis. 53005. 

Telephone: (414) 251-6670. 

Earnings outlook is disappointing; few exceptions noted 

The consolidated net sales of Wilson Sporting Goods Company for 

1969, according to its annual report, hit a record high, but net earnings 

were below those of a year ago. Sales in 1969 reached §104,899,000, com-

pared to $100,819,000 in 1968. Net earnings were S3,024,000 for 1969; 

S4,379,000 for 1968. Unusually heavy rains, which drastically cut into the 

spring season forcing some golf courses to close, accounted in part for the 

decline. Another reason cited by the report was the confusion by consumers 

about conflicting claims for stainless steel shafts which resulted in a decline 

in golf club sales. 

Acushnet, experiencing similar problems, stated in its annual report 

that net sales reached a record $49,217,000 for 1969, an increase of 5.4 per 

cent over the S46,658,000 reported for 1968. Earnings, however, amount-

ed to $1,996,000 for 1969, compared to $2,994,000 a year ago. The earn-

ings decline was attributed to lower volumes and increased costs in the 

Rubber Division; higher interest costs for borrowed capital and marketing 

and manufacturing start-up costs for the new club and bag lines. 

Shakespeare Company reported net sales for the six months ended 

January 31, 1970, to be $21,109,234 compared to $20,869,800 for the 

same period in 1969. Net income was down: $689,957 compared to 

$792,000 for 1969. 

Stauffer Chemical Company 's first quarter sales for 1970 declined 3 

per cent and earnings were 8 per cent less than figures for the same period 

last year. Sales in the first quarter were $126,315,000 compared to 

$130,060,000 for the first quarter of 1969. Net earnings were $8,251,000 

compared to $8,967,000 for the same period last year. Roger W. Gunder, 

president, cited the general business decline, particularly in the automobile 

and construction fields, as the prime factor for the decreases. 

Reviewing the 1969 performances at Dun lop Tire and Rubber Corp., 

sales vice president, Paul R. MacDonald of the Sports Division, said that 

just the volume gains for the last two years have exceeded the total annual 

sales volume which the division had been registering at the beginning of the 

decade. 

MacDonald added that the percentage of sales increase enjoyed by Dun-

lop golf and tennis products was considerably in excess of the industry 

pattern. Although, he did not go into detail, he revealed that percentage 

increases for specific product lines ranged from 15.4 per cent to as high as 

48.6 per cent. 

MacDonald feels that the most important reason for the record breaking 

performance has been the extent to which golf professionals have met the 

challenge of increased national interest in the game and the increasing lei-

sure time. 

Victor Comptometer Corp., parent company of Victor Golf, reported 

record sales for the first quarter ended March 31. Earnings, however, 

declined due to increased operating costs and higher interest expense. 

Sales rose 6.3 per cent to $39,629,907 from the $37,266,824 reported a 

year ago. Net income declined to $1,581,134 from $2,059,517 in the same 

quarter last year. 
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Leisure time market ever growing 

The American leisure time market, 
according to Merr i l l , Lynch, 
Pierce, Fenner & Smith, Inc., a 
major brokerage house, is "rapidly 
approaching the $150 billion 
mark. Americans are pursuing 
pleasure or ways to use their lei-
sure at an almost furious pace." 

This market is the subject of a 
position paper, " A M F and the 
Business of Leisure Time," recent-
ly issued by the American Ma-
chine & Foundary Company. 

Another estimate of the extent of 

the market was made by U.S. 
News & World Report in the Sep-
tember 15, 1969, issue: "Taken in 
all its aspects, which include fields 
well outside the scope of any man-
ufacturer such as vacation travel or 
summer homes or tickets to sport-
ing events, leisure time expendi-
tures in the United States reached 
the s taggering sum of approxi-
mately $83 billion in 1969 with 
the end not in sight." 

AMF's stake in this market 
comprised 42.8 per cent of the 
company's $603.2 million sales in 
1969. It is represented in the golf 
industry by products such as the 
Harley-Davidson golf car line and 
Ben Hogan line of golf equipment. 

New distribution center for Wells Lamont 

Wells Lamont Corp., makers of the Promark line of sports gloves, broke 
ground for a 100,000-square-foot distribution center in Memphis. The 
facility is scheduled for occupancy in June. According to Carrol G. Wells, 
vice president: "This new center will accelerate shipments of our work 
gloves through the Southern states and consolidate most of the warehous-
ing for our sports, casual and dress gloves." 

The warehouse facilities in Brownsville, Tenn., and Philadelphia, Miss., 
will be consolidated into the Memphis facility. Those warehouses will be 
converted into manufacturing facilities, according to Wells. 

Party Planner guide available 

Copies of the Party P l a n n e r 
which won First Place at the Club 
Managers Assn. of America Idea 
Fair are available. Included in the 
handsome booklet are a party 
checklist, party prospectus, party 
suggestions, checklist of invited 
guests, menu suggestions, special 
party notes, expense breakdown 
and floor plan, and party rules. The 
last two items apply to Hillcrest 
CC, but can be adapted to other 
clubs. The guide was put together 
by Charles Bjernold, manager of 
Hillcrest. The re is a fee of $2. 
Write: Hillcrest CC, 10,000 West 
Pico Blve., Los Angeles, Calif. 

News briefs 

3M Company, according to a 
spokesman, will market a tee sur-
facing material this fall . . . Coun-
try clubs in the Fort Worth, Tex., 
area are in a financial bind due to 
mushrooming wages and other ex-
penses. Of the six country clubs in 
Fort Worth, only Colonial is not 

(Continued on page 58) 

TURF DOESN'T CHEW IT'S FOOD - IT DRINKS IT! 
The HYDRO-MATIC System represents a major develop-
ment in the turf grass industry. For the f irst time, the 
golf course superintendent has complete and accurate 
control over the rate of growth, color and texture of the 
turf tnat he desires. Now it is possible to produce turf 
which meets the demands of the golfing industry and at 
the same time, save money, time and labor. 

The HYDRO-MATIC System consists of a water sensing 
device, that precisely measures each gallon of water 
pumped from the main well pump. This measurement is 
carried electronically to the "Translator" which directs 
the feed control pump to automatically inject a pre-set 
ratio of fertilizer solution into the irrigation system in 
direct proportion to the water flow. 

FOOD 
AVAILABLE 
TO PLANT 

FERTILIZER 
APPLICATION 

WITH EXISTING INACCURATE DRY FERTILIZER 
APPLICATION METHODS: W e have no control 
over plant food release (availability). 

FOOD 
AVAILABLE 
TO PLANT 

IDEAL NUTRIENT 
LEVEL 
(Rate of Growth, 
Color a n d Tex-
ture desired) 

Send for descriptive literature 

HYDROGATION SYSTEM: At each watering, you 
replace the quantity of plant food that the turf has 
used since the orevious watering, thus, maintaining 
constant ideal nutrient levels with no waste of 
time, labor and fertilizer. 

DOGGETT FISO 
COMPANY 
DIVISION OF DOGGETT CORP. 

LEBANON, NEW JERSEY 08833 

N 

For more information circle number 243 on card 

IDEAL NUTRIENT 
LEVEL 
(Rate of Growth, 
Color a n d Tex-
ture desired) 



Par for 
any course! 

Super Secur Factory Fabr icated Comfort Stat ions 
soJve vandalism, maintenance and construction problems. 
Constructed of durable treated steel with unbreakable 
cast aluminum fixtures. 
Truly rugged, Vandal-Proof, Maintenance-Free buildings 
for use on golf courses, in parks, playgrounds, etc. 
Many size and style comfort stations, concession stands, 
and storage buildings. Factory fabricated for fast, 
economical installation. 

S U P E R S E C U R C O M F O R T S T A T I O N S 7 7 8 Burlway Road • Burlingame, California 9 4 0 1 0 

(Continued from page 56) 
raising dues. The National Invi-
tational sustains it. The municipal 
courses are expected to raise green 
fees and pros will further feel a fi-
nancial pinch if the city tightens its 
grip on golf car and concessions 
revenue . . . P u e r t o Rico may be-
come part of the Florida Profes-
sional Golfers' Assn. It has pro-
fessionals in the Bahamas, Ber-
muda and in o ther C a r i b b e a n 
courses talking about whether or 
how they might join . . . Even be-
fore the confusion over stainless 
steel shafts has settled, talk of be -
ry l l i um is quietly c i r cu la t ing . 
However, nothing has gone beyond 
the experimental stages yet, and 
the likelihood of a beryllium-bear-
ing shaft appearing on the market 
within the near future is extremely 
slight. According to one metallur-
gist, a major problem in develop-
ing such a shaft would be the toxic 
character of beryllium, requiring 
that it be stabilized within another 
metal—copper being the likeliest 
candidate. Aside from this, the 
characteristics of beryllium match 
favorably with conventional car-
bon steel. Functionally, beryllium 
would impart tensile strength to a 
shaft and aesthetically a beryllium-
copper combination would give the 
shaft a rich, deep brown color . . . 
Twenty-one states and the District 
of Columbia will be affected this 
spring by one of nature's strangest 
insects—the 17-year locust A 
regular chemical control program 
should be es tab l i shed to avoid 
damage to trees. As soon as adults 
appear, apply carbaryl; each spray 
provides protection for up to three 
weeks. After the locust have dis-
appeared, prune back to healthy 
wood all twigs that are too badly 
damaged to be saved. Burn these 
to destroy any eggs still present. 

CORRECTION 
Later developments in the National 
Golf Foundation elections necessi-
tate the following corrections in our 
earlier report ( G O L F D O M , May, 
page 72). Board di rector E.R. 
Woolley was elected vice president, 
replacing William Bommer, who 
resigned. Mark Cox was elected to 
the N G F board. 

NEXT 
OUT OF 
BOUNDS 

PLEASE 
REPLACE 
DIVOTS 

GROUND 

imi 
SAND Aim 

PIAYMG 

PU AM 
HP AM YOU* 
BAU MAMS 

i n FASTER 
PLAYERS 

THROUGH 

8 0 0 each 10" x 3" 

Write tor new catalog 

TEE MARKERS 
14" x 7" Steei 
Just $4.89 ea. 

I l l l 
Custom made tee marke r s ! Your 
choice of size, beautiful colors and 
wordings. Die embossed in 24-gauge 
s t ee l o r .025 a l u m i n u m . B a k e d 
e n a m e l f i n i s h will l a s t f o r y e a r s . 
Signs shown have white letters on 
grass green background. Just send 
your score card with purchase order, 
delivery within three weeks. 

a 
f 14 141 Hanley Industrial Court 

St. Louis, Missouri 63144 

$ 1 . 6 0 each 10" x 7" 
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