
How 
Platform Tennis 

can increase 
off-season 
club usage. 

If your club is located in one of the 
less temperate regions of the coun-
try, you're probably losing revenue 
with the first bad weather each fall. 
And all winter long, your club facili-
ties are unused and unprofitable. 

Many golf clubs have found the 
installation of Platform Tennis Courts 
a welcome solution to this problem. 

Platform Tennis is an excellent 
addition to your facilities. For a sur-
prisingly small investment you can 
give your golfers, and their families, 
a winter of fun and act iv i ty . And 
your restaurant, bar, and snack-bar 
cash registers will be ringing right 
through the off season. 

Golfers will like Platform Tennis, 
and its success is practically guaran-
teed because the game is: 
• Easy to learn, you won' t need 

instructors. 
• Ideal for men and women of all 

ages — men's, women's mixed 
doubles and children's tourna-
ments can be organized. 

• Inexpensive — the court is easy to 
install and you can bui ld two 
courts in the space of one tennis 
court. 

• Al l weather-just brush the snow 
off the non- skid courts 
and they're ready to play. 

Mr. Richard C. Squires, President 
Platform Tennis, Inc. 
P.O. Box #1166 
Port Chester, New York 

Tell me how "Platform Tennis can 
help me increase off season club 
usage." 

• Please send literature on Plat-
form Tennis. 

• Please have your representative 
call on me. 

Name 

Title 

Club name 

Add ress 

City State Zip 

For more information circle number 275 on card 
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LETTERS 
TO 
THE 
EDITOR 
Proceed w i th caut ion 

I read with great interest " T h e 
Menac ing Proper ty T a x " by T o m 
Fitzgerald ( M a y G O L F D O M , 
page 59). I caution your readers 
and M r . Fi tzgerald in the use of 
the sentence, " T h e Minneso ta bill 
might well serve as a model for 
the country club crusaders in oth-
er s tates ." 

Whi le the bill may look good 
o n p a p e r , its a p p l i c a t i o n may 
prove not only useless, but may 
b o o m e r a n g . F o r e x a m p l e , the 
marke t value of a par t of one coun-
try club's golf course valued be-
fore the law at $154 ,000 is to be 
increased as recreat ional property 
under the new l aw to $183,000, 
and given an al ternat ive value un-
der the new law of $480,000. T h a t 
highest value will result in back 
taxes for seven years if the land is 
not used for recreat ional purposes. 
At this point we know of no in-
stance where values pr ior to the 
passage of the l aw have been re-
duced for cur ren t tax purposes. 
Adminis t ra t ive procedures may 
thus nullify the effect of the legis-
lative enactment, and only as the 
result of court action may a solu-
tion be reached. 

Charles S. Bellows 
Best, Flanagan, Lewis, Simonet, 

and Bellows 
Minneapolis, Minn. 

Getting together, hopefully 

I hope that the C M A A will suc-
ceed in bringing about better co-
opera t ion among the various club 
"profess iona l s" ( M a y issue, page 
65) . T h i s is only a first step, but a 
necessary one. 

Abraham Sisson 
New York, N. Y. 
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