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Peek 
Walter D. Peek, chairman of 

the board of Hennopin Paper 
Company and president of Walter 
D. Peek, Inc., and Schuyler Paper 
Company and an active golfer, 
died June 29th. He was 73 years 
old. Mr. Peek was club champion 
of the Grassy Sprain GC in 
Yonkers, N.Y., in 1935, winner 
with his son, Walter, of the Na-
tional Father & Son Assn. cham-
pionship in 1951, the Westchester 
County (N.Y.) title in 1963 and 
six-time champion at Wykagyl 
CC, New Rochelle, N.Y. He was 
also an active Senior and a mem-
ber of the U.S. Senior Internation-
al Team in 1956. A former presi-
dent of Wykagyl CC, he was a 
member of the 200 Club, the 3 
Score and 10 Club and the Tin 
Whistles and an active committee-
man of the Westchester, Metro-
politan and United States Golf 
Assn., as well as several senior 
associations. 

Born in Amsterdam, N.Y., he 
served in the Navy during World 
War I. He was a resident of New 
Rochelle, N.Y., and is survived by 
his widow Florence Spooner 
Peck, a son, Walter, four step-
children and 15 grandchildren. 

Professional Golf Company has 
made several executive promo-
tions and organizational changes, 
due in part to its five acquisitions 
in the past year. 

Raymond Bitner, formerly 
vice president and secretary of 
Professional Golf, is now vice 
president and director of manu-
facturing of the Toney Penna 
Company, a wholly-owned subsid-
iary that makes golf clubs. Ron-
ald E. Miller, national sales 

Miller 
manager for the First Flight Div., 
has been promoted to vice presi-
dent and sales manager of the 
Toney Penna Company. 

Richard Pickens, national 
dealer sales manager for Pro-
fessional Golf and director of 
marketing for Dodge Trophies, 
the company's wholly-owned 

Pickens 
trophy manufacturing subsidiary, 
has been appointed director of 
marketing for Professional Golf 
and all subsidiaries. He will be 
assisted in the First Flight Div. 
by Charles Rambo, assistant 
sales manager. George Wood, 
sales manager of the premium and 
incentive division, will assume ad-
ditional responsibilities in the pro 
golf dealer line. 

Jim Werndli , formerly Pro-
fessional Golf's production man-

ager, is now corporate inventory 
control manager. 

Named corporate vice president 
of marketing, Certain-teed Prod-
ucts Corp., is Byron C. Radak-
er. Also for Certain-teed, John 
H. Selleck is manager of the new-
ly-established New Orleans sales 
district for the company's asbestos 
and plastic division. Mr. Selleck's 
office is: Suite 30, 3968 North 
Blvd., Baton Rouge, La. 70806. 
The new district, which will mar-
ket asbestos-cement and PVC 
pipe products, includes Arkansas, 
Louisiana, Mississippi and west-
ern Tennessee. 

G. Lindsay Crump has been 
named a division vice president 
and assistant industrial products 
group executive for consumer 
products of American Machine & 
Foundry Company. The consumer 
line includes all-terrain vehicles 
and powered lawn, garden and 
snow removal equipment. 

Byron Keith has been re-
tained by A\1F as its motion pic-
ture and television coordinator, 
serving as AMF's liaison with 
West Coast motion picture pro-
ducers, television programs and 
commercials. Mr. Keith is a pro-
fessional stage and motion picture 
and television actor. 

George W. Neeley has been 
appointed manager, sales admin-
istration, and Stanley E. Stab-
new replaces Neeley as pro-
duct manager, pro golf, of the 
MacGregor Company, Consumer 
Div., Brunswick Corp. 

For Velsicol Chemical Corp. 
L. E. Carls has been appointed 
manager of marketing, agricul-
tural specialty products; Vincent 
Mazza, formerly manager of agri-
cultural advertising, is now man-
ager of agricultural marketing; 
and Howard C. Heffron, man-
ager of marketing, specialty pro-
ducts, has the added responsi-
bility of advertising and sales 
promotion of chemicals used in 
the pest control and home, lawn 
and garden markets. 

Robert F. Ouimette joins 
Toro Mfg. Corp. as vice presi-
dent-manufacturing. 




