Swinoing
around oolf

by Herb Graffis

A tribute to Mike O’'Grady

With his personality, ability and
energy, the late Michal J.
O’Grady, 46 years superinten-
dent, Country Club of New Bed-
ford, Mass., in another depart-
ment of golf might have been a
famous multi-millionaire jour-
neyman pro. But Mike was un-
selfish and dedicated and his joy
and reward was in pleasing his
members and their guests. He
was rough in some ways, de-
manding that others work as
hard as he. But Mike was also
kind, helpful and a genuinely re-
ligious man.

He started in golf course work
under his uncle, Thomas Galvin,
at the Rhode Island CC. Mike
had been a charter member and
president of GCSA of New Eng-
land and at his death was presi-
dent, Rhode Island GCSA. He
was born in County Mayo, Ire-
land, 65 years ago. The ripple of
the lakes of Mayo echoed in
his talk. One time at a GCSAA
convention I was with Mike and
Eb Steiniger, superintendent of
Pine Valley. Some California
superintendent (I forget whether
it was Fred Bove or Walter Boy-
sen) joined us. After Mike and
Eb finished talking about their
members and jobs and courses,
the other fellow and I wondered
if all the noted people in golf got
nearly as much happiness and
respect in their work as O’Grady
and Steiniger.

Mike went out on the high note
of generosity that keyed his life.
He asked, *“Please, no flowers
when I go; give it to the Ouimet
caddie fund.”

You may be sure golf Christ-
mas gift promotions at pro shops
this year will be greater than
ever, for three reasons: profes-
sionals get better as businessmen
each year; there’s an increased
desire for Christmas golf gifts
and winter golf trips; because of
the rainy spring and early sum-
mer weather in many areas, pros
must make a strong finish in sales
or run behind 1968.

The big, bright surprise in pro
business this year has been the
increase of buying and playing
by women. Curley Williamson,
pro at Forest Hills CC, Rockford,
[11., voices the same judgement as
other professionals: “*Our ladies
this season have played consider-
ably more than during any pre-
vious year. They have not been
discouraged by unpleasant
weather. The standard of wom-
en’s scoring has definitely im-
proved and their shopping has
been very active. Women are
good buyers. Any pro or assistant
learns something about merchan-
dising every time he sells to a
woman golfer.”

Denny McCammon, Spring-
field (Va.) G&CC superinten-
dent, asks in the Mid-Atlantic
GCSA News Letter, which he
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Golf Slacks par excellence
with DACRON®

“As crisp on the eighteenth as they were
on the first.”

“Wrinkle-free after those brushes with
water hazard and cloudburst.”

“They feel good, look well tailored and they
travel great!”

If this is what the members of your club
ask of a pair of golf slacks, then sell them
Thomson Golf Slacks—par excellence—of
509% Dacron* polyester and 50% worsted.
Now in a self belt, full top golf pocket model
in both checks and plaids.

Ask George Cook Ltd., Pro Shop Representatives
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edits: “Wouldn’t it be better to
submit the budget when the
course looks its best instead of at
the end of most clubs’ fiscal year
when the grass is dormant and so
are the golfers?” McCammon al-
so mentions the budget problem

of “fringe benefits,” including
retirement and pension plans,
which many clubs have to face or
risk losing valuable men to other
employers. Looks as if there’s
far less difficulty in getting a
fairly good pro or clubhouse
manager now than there is in
getting a good golf course man-
ager. The good superintendents

have to be lured away from an-
other club and for something

more than money-—meaning
fringe benefits.
British  Profession Golfers’

Assn. announces a Club Pro of
the Year annual award. First
winner to be named this winter.

There have been many very
funny pieces written about the

rumors of high money being paid
by clothing makers to pro golfers
who couldn’t break 120 as male
mannequins, but the quickest
crack of all was made by Tommy
Bolt concerning a colleague who
boasts of having a large and col-
orful wardrobe. Said our Tommy,
*My caddie is better dressed.”

Preserved in a scrapbook of
the late Tom McNamara was
this item from the London Illus-
trated Times. The picture showed
men and women on a British
dunes course and mentions an
event not heard of for years.

The English magazine caption
read: “Converted into a ‘Social’
Pastime: The Royal and Ancient
Game in Its Newest Form.” The
copy of the story: “Golf in its
classic form is emphatically not a
‘social’ pastime, but since the
English ‘buddie’ has taken to the
game, he has set out to brighten
it up. The serious ‘gowffer’ from
north of the Tweed may shudder
at the idea of a team game, in
which each club in the bag is al-
lotted to a special player, but it
makes an amusing variant of
golf. Six is the usual number for
each team, so that there is one
driver, one brassie or cleek play-
er, one iron player, one mashie
expert, one niblick operator and
one putter. The captain of the
side decides which weapon is to
be brought into action according
to the lie and position of the ball.
Mixed teams of three men and
three women a side are usually
employed, and our artist illus-
trates a match of this kind in
progress at St. Enodoc, North
Cornwall, where a series of team
games has been played.” O

. )
A Bally Walk-In . . . meets the challenge of mass feeding’s grow-
ing needs. Today’s kitchens demand the most modern equip-
ment and advanced techniques. At the heart of food preparation
centers Bally prefab Walk-Ins fill every critical refrigeration
need.
Use modular panels to assemble any size Bally prefab to fit
available kitchen space. Four inch “foamed-in-place” urethane
suitable for temperatures as low as minus 10°F, makes it pos-
sible to convert a cooler to a freezer by a simple refrigeration
equipment change. Easy to add additional sections to increase
size . . . disassembly for relocation is equally easy.
Bally Walk-Ins are the accepted industry standard of high qual-
ity. They are constructed with unique and advantageous features
for today’s evolution in mass feeding. Send to Bally Case and
Cooler, Inc., Bally, Pennsylvania 19503 for free 32-page catalog
and urethane wall sample.

There’s an
evolution in the
kitchen

Address all correspondence to Dept. 6-10

© 1967, All rights reserved.

For more information circle number 233 on card

34 ® GOLFDOM/ 1969 OCT.—NOV





