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l NEWS OF THE INDUSTRY

Palmer endorses
Sunglasses

Bausch & L.omb, an optical firm,
is introducing a line of Arnold
Palmer sunglasses.

Designed specifically for the
men's leisure market, the initial
collection of 12 models in four
styles will retail between $12 and
$18. Marketed under the name
Arnold Palmer Ray-Bans by
Bausch & Lomb, the glasses will
feature impact-resistant dark gray
lenses made of optical glass. A
special leather case is designed
to go with each pair.

Advertising and merchandising
plans, reportedly, include a num-
ber of full color ads with Palmer's
endorsement and signature, plus
several colorful counter displays
with his photograph.

Wells Lamont introduces
Golf glove line

Wells Lamont Corp. has intro-
duced a line of golf gloves, which
will be marketed under the Pro-
mark label. Doug Sanders has
been named to the company's
advisory staff to aid in the de-
sign and development of the line.

The golf glove line for both
men and women retails from $2.25
to $6 a pair and comes in eight
colors, including black, yellow,
red and champagne.

The firm is launching an adver-
tising campaign in trade publica-
tions, and, reportedly, has created
point-of-purchase aids such as
counter and free-standing floor
displays.

Kessler names distributor

Kessler Products Company has
appointed Cathey and Ormon,

Lubbock, Texas, as distributors
of its all-vinyl indoor/outdoor
carpets, runners, mats and stair
treads.

Johnson re-elected
ITF president

Robert G. Johnson, Illinois Lawn
Equipment, was re-elected presi-
dent of the Illinois Turfgrass
Foundation, Inc., an organization
devoted to the encouragement of
turfgrass research in Illinois and
the dissemination of knowledge
regarding turfgrass establishment
and maintenance. Also elected
were Oscar Miles, vice president,

and Mrs. Dorothy Carey, execu-
tive secretary-treasurer.

Board of directors are: Ben War-
ren, Ronald Damgaard, Harold
Frederickson, Tom Guttschow,
Walter Fuchs, Leon Short and
Varnon Verstraete.

Membership is composed of
golf clubs, sod growers, suppliers
and allied groups.

Stauffer tightens operations

Stauffer Chemical Company has
dissolved two subsidiaries, The
Mountain Copper Company and
the San Francisco Chemical Com-
pany, and combined their opera-
tions with the firm's fertilizer
division. The combined opera-
tions will be called the fertilizer
and mining division.

Roger W. Gunder, president of
Stauffer, said, ''The merging of
these functions into one division
is another step in our policy of
consolidating operations for effi-
cient management and control.
This provides us with a logical

marketing approach for both the
Continved on page 102
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PEDESTAL
FOUNTAIN

Vandal-resistant
fittings

Stainless steel

Easy-to-install

MODEL No. 6837. Tapered

base and top of stainless steel.

Write for complete submittal |

sheets.

Habbey Taylor,

THE HALSEY W. TAYLOR CO.
1630 Thomas Rd., Warren, Ohio 44481
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GET
A BETTER GRIP
ON SALES

WITH PAR-MATE®
GOLF GLOVES
& ACCESSORIES

GOLF GLOVES
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There’s a Par-Mate glove for
every golfer. Choose from 20
styles in 13 popular colors. Slip-
ons! Snap backs! Stretch gloves!
Velcro closing! Cold weather
gloves! Many with snap-off ball
markers. All in the toughest,
thinnest, tackiest leathers.

$2.00 up
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GOLF HOSIERY

All popular colors in
ladies’ golf socks with
pom-poms, bows or

plain. Also men’s crew
socks. One size fits all.
$1.10 up
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GOLF UMBRELLAS
Big selection of 9
A popular styles. Quick
drying. Attractive.
Choice of colors.
$8.00 up
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LADIES” SWEATER
Cool Nylon knit,

beautifully accented

with sculptured mock A
turtleneck and back )\ '
zipper. Machine

. -~

washable. ,/"\
S-M-L—$500
XL — $5.50 \

Ladies’ Golf Purse \ \
on Belt—$3.50 \
Men'’s Slippers — $4.00

Please send me a copy of your new
1969 catalog.

\
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mining of phosphate rock and the
production and marketing of phos-
phate fertilizers."’

Wisconsin wins rights

Wisconsin Motor Corp. has
been awarded sales, service and
manufacturing rights for the com-
plete line of heavy-duty, air-

vy il 5
use T DIRTONEs

One tractor and operator pulls three
PIXTONEs - triples area covered. Unique
revolving arm and rake mechanism pick
stone % to 9” dia., pulverizes, aerates,
leaves perfect seedbed. Hundreds in use
by landscapers, parks, golf courses, con-
tractors. Write for complete details..
BRIDGEPORT IMPLEMENT WORKS, Inc.
Box 491G Stratford, Conn. 06497
Phone: (203) 378-0060
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cooled diesel engines produced
by Motorenfabrik Hatz GMBH,
of Ruhstorf, West Germany.

Wisconsin made a similar agree-
ment last year with Hirth Motoren
KG, of Stuttgart, also of West
Germany.

Course cuts a
Nice figure

Canyon Lake, an 18-hole course
in California, is expected to be
completed for play this summer.
According to architect Ted Robin-
son: '"The. tees, greens and fair-
ways are designed roughly as a
figure eight. This will give golf-
ers the opportunity to play with-
out the interference from slices
and hooks of other golfers."
Transversing the middle of the
figure eight will be an underpass
through which players move to
play the course's second nine.

Although the course was cre-
ated primarily for Canyon Lake
residents, it will be open to the
public on a limited basis. The
135-acre course will use ''for-
ward-tilted'" greens, which ac-

SOLD THROUGH PRO SHOPS ONLY

PAR-MATE’

10 West 33rd Street
New York, N.Y. 10001
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Here’s a
Pretty
Profit
Picture

F g Tiod
SHOELACES et

Look Like New For The Life Of The Shee

Cordo-Hyde® Golf Shoe Laces are specified by
many leading shoe manufacturers because they are
interested in providing the ultimate in good looks
and long wear for their customers.

Cordo-Hyde Golf Shoe Laces stand up to shock and
chafe round after round — on wet fairways or the
toughest rough. Stay tied, too. Available in black,
cherry cordovan, mahogany, or white.

Your golf products distributor carries them —

how about you?

USM Corporation

Research/Systems/Manufacturing

Boston, Mass. and St. Louis, Mo.
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cording to Robinson, provide
more effective drainage. The par
and yardage specifications will
qualify the course for future
championship tournaments, he
added. The course, reportedly,
cost $500,000 to build.

Professional Golf
Reports earnings

Professional Golf Company re-
ported a net income of $323,483
for its first fiscal quarter ending
December 31, 1968. This figure
includes $88,707, or seven cents
a share, of nonrecurring income
from the sale of 44,713 shares of
Arnold Palmer Company com-
mon stock. Sales for this period
totaled $3,474,729.

No comparative figures are
available because the company
changed its accounting period to
a September 30 fiscal year. The
change was made to reflect a
closer relation to the company's
natural business year.

Ralph ]J. Thompson, president,
told stockholders: ''Historically
this quarter is the low period for
the year. It is a slack period for
golf and trophy sales, but we ex-
pect the balance of the year to
reflect a more favorable sales
and earnings picture. The East
Coast dock strike has curtailed
shipments from our Puerto Rico
plant and could adversely effect
our trophy volume.’’

NGF revises kit

The National Golf Foundation's
golf Teaching Kit for 1969 is now
available and contains updated,
in-depth information on all ma-
jor aspects of instruction.

>
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The "'Golf Instructor’s Guide'
now contains sections on teach-
ing progression; class organiza-
tion, purchase, care and impro-
visation of equipment; facility
adaptation; error correction; test-
ing and evaluation; and special
articles pertaining to skill devel-
opment and coaching techniques.

""Golf Lessons' for students
contains over 90 drawings by
artist Dom Lupo. The pocket-
sized '"Easy Way to Learn Golf
Rules' is approved by the United
States Golf Assn., and ''Com-
petitive Golf Events'' and ''"How
to Improve Your Golf'' complete
the kit.

““Chi Chi"" inks
With Northwestern

ELEGANCE
IN

QUALITY AND DESIGN

FEATURING FAST SERVICE TO

Northwestern Golf Company THE TRADE FOR OVER 25 YEARS

has signed Juan ''Chi Chi'’ Rod-

WRITE FOR CATALOG 968
SPORTS AWARDS compANY

4351 Milwaukee Ave. « Chicago, IIl. 60641
Phone 282-8060 « Area Code 312

riguez to its professional advisory
staff. The company expects him
to help in the development of a
new line of steel and aluminum
shafted golf clubs, which will be
marketed in the United States as
well as foreign markets.
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JFREES

TABLE & CHAIR CATALOG FROM

MONROE

Buy quality ban-
quet equipment
at direct- from-

factory prices.
; WRITE TODAY!
ﬂ THE MONROE TABLE CO.
12 Church St., Colfax, lowa 50054
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ADD A PROFITABLE OPERATION AND PROVIDE
GOLF CLUB WASHING SERVICE TO PLAYERS WITH:

KLUB-KLEEN

. "h';_-—"'—:

® Powerful rotary scrub gives safe positive cleaning action
to irons & woods

® Vending machine provides 3 minute cycle

® Foot switch model available

® All weather exterior with rugged construction

® Simply add water and collect quarters

® Open your 1969 season with profit, service and style

B. & G. MFG. CO., P.0. Box 551
Essex Jct., Vermont 05452

For more information circle number 194 on card

GOLFDOM/1969 MARCH o 103

NZA\7A\ZA\/A\ZA\/A\/A\7A\/A\/A\/A\7A\7A\7A\ZA\/A\7A\7A\/A\/A\7A\7A\7A\/A\/A\7A\7A\7A\7A\"




UPD and RNI form
Holding company

Arnold E. Abramson, publisher
of GOLFDOM and president of
Universal Publishing & Distrib-
uting Corp., GOLFDOM's parent
organization, has announced the
merger of UPD intoa new holding
company formed by the merger of
UPD with Richmond Newspapers,
Inc. (RNI), a Richmond, Va.,
based publisher of newspapers

vision stations and a CATV net-
work., Universal's headquarters
are in New York City.

UPD began as a special interest
publisher in 1947 and developed
as a moderately successful,
closely held, small publishing
company. In 1961 the company
was launched as a public cor-
poration and since that time has
grown through both internal de-
velopment and acquisition.

RNI is a company that dates
back to the mid-nineteenth cen-

and operator of radio and tele-

There is a difference

More STRENGTH and SAFE-
TY in the new greatly im-
proved MOTT model 72 for
1969.

YES

there is a difference —
The new MOTT offers:

GREATER SAFETY

Lightweight, free swinging knives fold
back from obstructions, thus minimiz-
ing throwing struck objects, providing
greater safety.

GREATER VERSATILITY e Heavier construction

MOTT knives provide the ultimate in
mowing performance for fairways or
the rough, for leaf mulching, or turf
renovation.

GREATER EFFICIENCY

MOTT knives use less power because
they cut cleaner with an edgewise Completely shielded power
slicing action, like any good knife train

should. You can use lighter tractors—
better for turf, lower first cost, reduce
operating maintenance cost.

Mow, more for less—greater efficiency.

Greater Structural
Integrity and Safety

e Unitized frame and housing

Improved cutter shaft
bearings and mounts

Super heavy duty gear box

Rear trash deflector bar

There are others — try them all! By your own test, you'll find MOTT best!

A full line from 18” to 19’ gangs.
5 | STl ' i e
mojt; & K 3

MOTT CORPORATION
\‘ o GOLFDOM/1969 MARCH

547 Shawmut Avenue La Grange, lllinois 60525
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tury. It, too, enjoys an enviable
history of growth. Current man-
agement is highly esteemed in
national newspaper and business
communities, It is an organization
that is characterized by progres-
sive thinking and integrity.

Directors and stockholders of
both companies must approve the
plan for the proposed merger. If
the plan is approved UPD will
have broadened its base to include
not only magazines and books,
but newspapers, radio, television
and CATV.

About the same time it was also
announced that The New York
Times had reached an agreement
to purchase Golf Digest, Inc., a
magazine and book publisher that
publishes Golf Digest, a publica-
tion directly competitive with
UPD's GOLF Magazine, the na-
tion's leading golf journal and
sister publication of GOLFDOM.,

FOR 40 YEARS THE WORLD'S FINEST
AUTOMATIC GOLF
PRACTICE TEE.

__Afﬁ ;El B

ﬁ Manufacturers of

wire golf pails, ball
scoops, and golf
mats.

No capital investment required —
PAR-TEES available on lease only.

o
PAR-TEE, INC.
4373 N. Elston Ave.
Chicago, Ill. 60641

For more information circle number 173 on card

LUCKY BUCK
SOLID GOLF BALLS

Full (1.68” Dia.) Regulation Size

Direct ““Factory”” Wholesale Prices
F.0.B. North Aurora, 1.

B-1 LUCKY BUCK (12 doz. min.) $3.60 doz.
B-2 YOUR PRIVATE LABEL (20 doz. min.)

$3.60 doz.
R-1 SOLID RANGE BALL (25 doz. min.) $2.85 doz.
R-2 SOLID ECONOMY RANGE BALL (25 doz. min.)

$1.85 doz.
M-1 MINIATURE GOLF BALL (assorted colors)
$2.00 doz.
T-1 TEES, PLASTIC, UNBREAKABLE (35M min.)
$2.10M
SAMPLE ORDER 10 BALLS (2 of each)

Postpaid $2.00
(Remittance must be with order)

BUCK MFG. CO.— 312-897-7993
108 Pierce St., North Aurora, IIl. 60542

For more information circle number 151 on card



Riding to the moon, almost

-» 7

Walking 400 feet is nothing for
the average man. But add 60
pounds of gear and clothing to
the load: You have a problem.

The National Aeronautics Space
Administration began using an
electric personnel carrier (the one
above is made by Columbia Car
Corp.) to help astronauts make

the 400-foot journey to the sim-

ulated altitude chamber at the
Manned Spacecraft Operations

PROFIT

is the name
of the.game

SCORE BETTER
AND

PLAY SAFE

THE SECRET
9

ATLANTIC GOLF
EQUIPMENT COMPANY

4210 SOUTH DIXIE HIGHWAY
WEST PALM BEACH, FLORIDA 33405

Building at Cape Kennedy.
Riding above are Apollo 9 astro-
front; Dav-

and Russell

nauts James McDivitt,
id Scott, left rear,

Schweickart, right rear.
knows who the driver is.

Nobody

PHONE: 305-833-1048

The rest is up to you.

NEW ENGLAND

HEADQUARTERS

BUCKNER Sprinklers
BUNTON Mowers
CYCLONE Spreaders
E-Z-GO GT 7 Trucks
FOLEY (Modern) Grinders
GIANT Blo & Vac

JARI Power Scythes
LINDIG Shredders
MILORGANITE Fertilizer
MOODY Automatics
RYAN Turf Tools
THURON Power Sprayers
TORO Mowing Outfits

-Clappes

1121 WASHINGTON STREET
WEST NEWTON 65, MASS,
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The

A Proven Golf Ball Washer for . . .
only
HENRY GOLF BALL WASHER | ¢y77s
Used On Leading Golf Courses fob.
Throughout The World Milwaukee, Wis.
You get more ball washer for the money with The In choice
Henry. It costs less initially. Course Supts’ will of colors.
find it requires minimum upkeep. Golfers through-
out the world have found that The Henry, with its
rubber squeegee and gasket, cleans their balls W. C. Schendel
' 6510 W. River Pky.
Milwaukee,

faster and more efficiently.

DEALERS IN ALL PRINCIPAL CITIES

Wisconsin 53213

re information circle number 246 on card
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Even your green

k Lincoln, Neb

employees can
keep carts fully,
dependably charged
with a Lestermatic
Foulups are
eliminated

BRTTER

LESTER ELECTRICAL
625 West A St

THE WORRY-FREE LESTERZMATIC CHARGER

est

151 We
68522

Set it and forget it. Works automatically
Charges carefully, precisely to give
you maximum battery hours
Proven a wise investment by
courses nationwide. See your
distributor or write for

complete specifications

J®°NSTRETCHER

LESTER EOUIPMCP.

~

Los l'“\jelc:, Calif. 90015 j

+ e 105






