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A R T I C L E S 

1 8 K a l e i d o s c o p i c S a n d s By Art Spander 

Come April, there you are on the first tee, surrounded by blue sky, green grass, 
budding trees, ger\t/e winds, and to add the touch supreme—red bunkers 

2 1 Y o u W e r e T h e r e . . . W h a t D o e s I t M e a n ? By Herb Graff is 

3 2 G o l f w e a r F o r e c a s t W h i t e o n W h i t e By Barbi Zinner 

Textured fabrics make white come alive: a new look on the nation's courses 

3 7 P G A S h o w H i n t s a t F a s h i o n T r e n d s 

Western pockets, disguised culottes, textured fabrics and thin stripes attract atten-
tion in 1969 lines 

4 4 W i f e in t h e P r o S h o p ? Y o u B e t ! 

Pros agree it's a definite asset to have a woman in the shop, but it's more than 
just an asset when that woman is the pro's wife 

5 4 S u m m e r H e l p W a n t e d By Joe Doan 

6 3 C a r p e t M a g i c f o r t h e C l u b 

Buying Carpets represents a major expense, which could become a major headache 
if proper selection is ignored 

6 4 C o n s i d e r t h e L o w l y D u c k 

Duck adds sophistication and subtlety to your menu—and it's not at all hard to 
prepare . . . 

7 8 C u r s e o f t h e S n o w m o b i l e By Gerry Finn 

Sound like a Grade-B horror film? The beast can bring in customers, but the dilemma 
is, at what cost to the condition of the course? 
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7 L e t t e r s t o t h e E d i t o r 
9 0 C o m i n g E v e n t s 
6 7 N e w s o f t h e I n d u s t r y 
9 5 N e w P r o d u c t s 

1 1 6 C l a s s i f i e d 
1 1 8 A d v e r t i s i n g I n d e x 

1 6 S w i n g i n g A r o u n d G o l f By Herb Graff is 
3 5 G r a u ' s A n s w e r s t o T u r f Q u e s t i o n s By Fred V. Grau 
7 4 T u r f g r a s s R e s e a r c h R e v i e w By Dr. James B. Beard 




