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40 “"An Ounce of Prevention . . . " .......ccccviiiiiinicniiisinsinsissssnsensssensennnnn . By William Day
Shoplifting, fradulent checks, armed robbery and dishonest employees are putting a
large dent in pro shop profits. Here are some ways to protect your shop
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One of golf’s greatest and most versatile leaders is honored by a distinguished gathering
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DDT is now a dirty word. But supers think that after it has been banned for a few
years and if an equally effective substitute has not been found, it will be reinstated—
when the bugs and beetles once again infest the land
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This new club beats droughts and cuts costs with treated sewage water
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Filling an opening for a superintendent can be a confusing ordeal for the club and the
applicant. Here are some helpful guidelines for both parties
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After being used as a tournament parking lot, the second 18 “‘looked like a hay field
. in the dead heat of summer.”” Ten days later, it was ready for play. A miracle? No,

just hard work

57 Are You Inviting Labor Problems? ...........cccuuumimiennnniinsessesssssseeaaeseeneeen. By Jo€ Doan
Although the last Wage and Hour law was passed in 1967, certain provisions of the
law remain unclear. Unknowingly, you may be treating your employees unfairly
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Is your club completely insured? Look again. Today’s policies even cover your musical

instruments
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