
ARNOLD E. ABRAMSON 
Publ isher 

ROBERT J. ABRAMSON 
Associate Publ isher 

JOE GRAFFIS, SR. 
Associate Publ isher 

J O H N FRY 
Edi to r ia l 'D i rec tor 

ROSS G O O O N E R 
Editor 

HERB GRAFFIS 
Execut ive Editor 

LEE R. ARNSTEIN 
M a n o g i n g Editor 

BARBI ZINNER 
Fashion Edi tor 

DICK MILLER 
Assistant Editor 

PAULINE CRAMMER 
Edi tor ia l Assistant 

Ed i tor ia l Consu l tants 
HARRY OBITZ and DICK FARLEY 
Merchand i s i ng 

DR. M A R V I N FERGUSON 
A g r o n o m y 

FRANC ROGGERI 
Execut ive Ar t Director 

RONALD R. STAFFIERI 
Ar t Director 

PETER J. ABRAMSON 
G e n e r a l Business Manager 

DOROTHY M. SHEEHAN 
Assistant To The Publisher 

LAWRENCE MURPHY 
Ci rcu la t ion Manage r 
A d m i n i s t r a t i o n And Promot ion 

DAVID S I M M O N S 
Product ion Di rector 

SOL NUSSBAUM 
Product ion Manage r 

R A Y M O N D TAYLOR 
Product ion Assistant 

C.J. KELLEY 
A d ve r t i s i ng Service Manager 

Western O f f i c e 
ARTHUR H . M O R S E II 
Vice Pres ident For Western Ope ra t i ons 
WILLIAM RUDE 
680 Beach St. San Francisco, Cal . 9 4 1 0 9 
( 4 1 5 ) 8 8 5 - 0 5 7 0 

Los Ange les O f f i ce 
ROGER LEEN 
5455 Wi lsh i re Blvd. Los Angeles, Ca l i f . 9 0 0 3 6 
(213) 938-5281 

WARREN J. HEEG. JR. 
Adve r t i s i ng Sales Manager 
Eastern Adv e r t i s i ng Of f i ce 
ARTHUR MAY 
VINCENT ATHERTON 
CHARLES MEYER 
235 East For ty-F i f th St., New York, N . Y . 1 0 0 1 7 
(212) 683 -3000 

Mid-West Adv e r t i s i ng Of f i ce 
ROBERT R. GLENN. Manager 
RONALD D. RIEMER 
RICHARD E CAMPBELL 
TOURISSE GREENFIELD 
400 West Mod i son Street, Ch icago 111.60606 
(312) 346 0 9 0 6 

Det ro i t Adve r t i s i ng Of f ice 
J. EDWARD V A N HORN, JR. 
1617 Fisher Bu i ld ing Det ro i t , Mich. 48202 
(313) 874 -2494 
Ad v e r t i s i ng Representat ives 
METROPOLITAN PUBLISHERS 
REPRESENTATIVES, INC. 
Flor ida & C a r i b b e a n 
924 Lincoln Road, Suite 108 
M i a m i Beach, F la. 33139 
(305) 538 -0436 
G e o r g i a 

3110 M a p l e D r i v e N.E., Suite 410 
A t l an ta , Go . 30305 
(404) 233 -5077 

C a n a d a 
1255 U n i v e r s i t y St., Suite 343 
M o n t r e a l 2, Q u e b e c , Canada 
(514) 866-2251 

GOLFDOM 
I N C O R P O R A T I N G G O L F B U S I N E S S 

VOL. 42 No. 10 OCTOBER/NOVEMBER, 1 9 6 8 

A R T I C L E S 

2 6 S u p p l y L i n e s t o C l u b P r o f i t s by William E. Massee 
The author, an expert on food and liquor, tells managers how to stock, 
merchandise, promote and price some foods and wines for extra profits. 

3 2 G e t O u t o f t h e R e d w i t h S y s t e m a t i c B u d g e t i n g by Joseph H. Nolin 
This can be achieved by analyzing income, breaking down expenses, study-
ing departments . . . then projecting the future. Here's how to do it. 

3 4 P r o ' s C o r n e r by Anthony Patricelli 
GOLFDOM's second column of this new feature discusses the future of the. 
golf pro in relation to his education—and the need for a college degree 
in golf. 

4 0 J 6 9 F a s h i o n P r e v i e w by Barbi Zinner 
Texture, stretch and colors will make the profit picture next year for the 
dub pro. The majority of manufacturers and what they will be showing 
has been detailed. 

4 8 I t P a y s t o A d v e r t i s e by Ernest Fair 
Your Christmas business can increase with effective newspaper ads. Here 
are some examples and "DO's" and "DONT's" to guide you. 

5 7 H o w m u c h E q u i p m e n t is E n o u g h ? by H.G. Meyers and G.C. Horn 
A course checklist for the super in chart form of basic equipment re-
quirements for 7 8, 9, par 3 and 7 8-hole executive golf courses. 

6 8 A C a s e f o r W e t t i n g A g e n t s by Paul Turcotte 
7 2 H o w t o W i n t e r i z e Y o u r C o u r s e by Stanley Metsker 

Now's the time for improvements. Ideas: build concrete drainage pans, 
repair machinery, paint equipment. . . and more. 

7 8 Is Y o u r C l u b H a l f S a f e ? by Herb Graffis 
Law suits and accident claims are making dubs more aware of the need 
for safety committees. Here's a list of 20 common hazards at any course. 

8 4 P u t a C h a r g e i n Y o u r G o l f C a r O p e r a t i o n by Don Wilson 
Optimum results of battery powered car fleets are achieved through 
three factors—proper facilities, qualified personnel, good maintenance. 

V I E W P O I N T S 

8 G o l f d o m S p e a k s O u t 
1 2 S w i n g i n g A r o u n d G o l f by Herb Graffis 
1 6 A c c e n t o n M a n a g e m e n t by Ken Emerson 
2 0 G r a u ' s A n s w e r s t o T u r f Q u e s t i o n s by Fred V. Grau 
2 3 T u r f g r a s s R e s e a r c h R e v i e w by Dr. James B. Beard 

D E P A R T M E N T S 

8 8 N e w P r o d u c t s 1 0 4 P e o p l e I n T h e N e w s 
9 4 N e w s O f T h e I n d u s t r y 1 1 0 C l a s s i f i e d 

1 0 2 C o m i n g E v e n t s 1 1 2 A d v e r t i s i n g I n d e x 
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