
Golf forecast: 

A bright future 
Continued course development in America is tangible proof of the 

extent and stable nature of the game's growth. 

W i n this be the year the number 
of semi-private golf courses exceed 
the number of private courses? It 
appears likely to happen, for the 
first time in the history of Ameri-
can golf. 

According to the latest figures 
c o m p i l e d by the Nat iona l Gol f 
Foundation, in 1967 there were 
4,166 private courses in the United 
States to3,960semi-private courses, 
a difference of 206. Also on the 
rise again, were municipal courses, 
up to 1,210, their highest peak ever. 
These figures include 346 courses 
found through NGF course inven-
tory research and not previously 
r e p o r t e d . ( H o w pr ivate can a 
course get?! ) 

In 1967, Americans played on 
9,336 layouts, of which 5,069 were 
9-hole courses and 4,267 were 18 
holes or more. 

T h e number o f s e m i - p r i v a t e 
courses, which permit green fee 
play, has been on the increase al-
most without interruption since 
1931, the earliest year for which 
golf facility statistics were avail-
able. Then they numbered 700 to 
the private course total of 4,448. 

Golf has been played in America 
for more than 80 years, but the 
game's growth was manifested in 
the last 10 years. Since 1957 golf-
ers have increased from 3,812,000 
to over 9,100,000, an increase of 
140 per cent. 

All told, 6,200,000 men, 1,960,000 
women and 940,000 juniors took to 
the fairways at least 15 times, and 
1,600,000 played less than that, last 
year. 

Most of the heavy action was 
handled at the 1,210 municipal 
c o u r s e s , w h e r e 2 , 8 0 0 , 0 0 0 men, 
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820,000 women and 480,000 juniors 
got their p l e a s u r e . Munic ipa l 
courses represent only 14 per cent 
of the existing tracks, yet account 
for 40 per cent of play. 

Almost as popular w e r e the 
3,960 semi-private courses, where 
2,500,000 men, 800,000 women and 
3 0 0 , 0 0 0 y o u n g s t e r s swung and 
swayed. Over 35 per cent of the 
play was recorded on semi-private 
layouts. 

The number of golfers playing in 
the exclusivity of the 4,166 private 
c o u r s e s to ta l led 9 0 0 , 0 0 0 men, 
340,000 women and 160,000 juniors. 

GOLF COURSE GROWTH 
Golf is beginning to feel the ef-

fects of the space age. Lack of 
space, that is. 

Each year there has been an in-
crease of 10 per cent in player ac-
tivity, which more than offsets the 
new 300 regulation golf courses 
that have come into play annually 
in the past decade. 

In the past ten years municipal 
facilities have increased 44 per 
cent, private clubs 42 per cent and 
semi-private courses a whopping 
99 per cent. 

Despite this glowing growth pic-
ture, the courses become a bit more 
crowded each year. When you con-
sider the trends toward more lei-
sure time, rising incomes, longer 
lives and expected population in-
creases for the years ahead, it 
seems doubtful there will ever be 
sufficient golf facilities to meet the 
growing demands. 

Last year, 437 new golf facilities 
opened for play, including 278 new 
regulation length courses, 114 addi-
tions to regulation length courses, 

40 new par-3 layouts and five addi-
tions to par-3s. 

Of these, 50 per cent were semi-
private, 37 per cent private, 11 per 
cent municipal and 2 per cent were 
industrial, collegiate, military, etc. 

Leading the activity in course-
building was California with 39. 
Pennsylvania came next with 27, 
then Ohio with 26, New York 25, 
Michigan 24, Florida 22, Texas 17, 

Growth of U.S. Courses 
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Illinois and Virginia, 14 each, and 
Georgia and Wisconsin, 11 each. 

Harry C. Eckhoff, director, East-
ern Region, National Golf Founda-
tion, points out an interesting inno-
vat ion in course development : 
" T w o new courses for use by ju-
nior golfers only were opened in 
1967. They are the Lincoln Junior 
Golf Course, a 9-hole par-3 munic-
ipal operation built by the Lincoln, 
Nebraska Park and Recreation De-
partment at a cost of $58,000, and 
a four-hole 335-yard layout for 
children only, an addition to Ban-
gor's (Maine) 18-hole municipal 
operation. 

"Three other known golf courses 
for juniors only in the nation are 
Hazeltine National's (near Minne-
apolis) junior golf course, a 9-hole 
par-3 layout of approximately 820 
yards built on 14 acres adjacent to 
Hazeltine's regulation 18-hole pri-
vate club; a junior municipal par-3 
course operated by the Syracuse, 
New York Park Department in its 
Burnet Park; and the Hershey(Pa.) 
Juvenile Golf Club, a 2,316 yard 9-
hole facility which is part of the 54 
hole golf complex developed by the 
Hershey Chocolate Company." 

Last year, new course openings 
were down 8 per cent from the 
1966 f igures . New construct ion 
starts were down 17 per cent. The 
shortage of available mortgage mon-
ey at reasonable rates which had 
prevailed during the past two years, 
and the increasing costs of con-
struction are having their affect 
on golf facility development. 

Another problem is the rising cost 
of land. Finding the necessary acre-
age to build golf courses is also be-

coming a definite factor that has 
to be reckoned with. To provide 
a suitable 18-hole layout, no less 
than 110 acres is considered mini-
mum by the experts, if for no oth-
er reason than to protect the play-
ers, whose lives would be endan-
gered by courses with parallel 
fairways. 

THE PRIVATE COURSE ENIGMA 
There are 282 less private courses 

in the United States now than there 
were in 1931, compared to 3,260 
more semi-private courses and 667 
more municipal courses. 

The Midwest area leads in the de-
crease in private courses with a 
minus 525, as every state in that 
section today has less courses of 
this category than existed in 1931. 
Tops among them is Kansas with 
81 less private courses. (Actually, 
Kansas' 216 courses of all types is 
less than the 1931 figure of 225.) 
Illinois' 194 private courses is 75 
less than in 1931; Wisconsin has 87, 
down 64, Nebraska has 60, a dr6p of 
71, and Michigan, with 148, is down 
52. Ohio's 188 private courses rank 
second to Illinois, but this figure 
represents a drop of only 10 from 
1931. 

The biggest reduction in private 
courses in the nation is seen in New 
York State. The 277 courses of to-
day are 99 less than the amount in 
1931. 

The only section of the country 
showing an increase in private golf 
courses is in the South. The states 
of Alabama, Arkansas, Florida, 
Georgia, Kentucky, Louisiana, Mis-
sissippi, North Carolina, South Car-
olina, Tennessee and Virginia have 

1966 A G M A C E N S U S REPORT 

UNIT OF 1966 1965 1964 1966 1965 1964 
ITEM MEASURE quantity quantity quantity value value value 

Golf club 
irons each 8,811,973 8,223,636 7,649,060 $ 51,261,221 $ 49,419,071 $ 44,213,328 

Golf club 
woods each 3,703,277 3,318,108 3,082,514 $ 31,861,583 $ 28,527,977 $ 26,225,771 

Golf clubs each 12,515,250 11,541,744 10,731,574 $ 83,122,804 $ 77,947,048 $ 70,439,099 
Golf balls dozen 7,765,608 7,272,120 6,145,199 $ 51,888,302 $ 49,631,851 $ 43,473,126 
Golf bags each 1,006,385 941,434 863,492 $ 11,521,728 $ 10,718,599 $ 10,086,682 
Golf carts each 71,689 172,174 $ 1,066,853 $ 2,774,725 

each 335,528 $ 411,292 
Other golf 

each 335,528 $ 411,292 

equipment $ 2,065,692 $ 1,701,054 $ 1,475,414 
$150,076,671 $139,998,552 $128,249,046 

combined to show a total of 1,086 
private courses, compared to only 
609 in 1931. Each of the states 
listed above showed a 1967 in-
crease except Florida. The heaviest 
upsurge occured in North Carolina 
(78), Georgia (63), Alabama (61), 
and Virginia (60). In Florida there 
are 125 private courses, exactly the 
number in the year 1931. 

Other individual states showing 
any significant increase in private 
courses over the 1931 totals are 
Maryland and D.C. 35, Pennsyl-
vania 29, West Virginia 20, Hawaii, 
15, Utah 9, Texas 8, California 6 
and New Mexico 5. 

The state with the biggest gain 
p e r c e n t a g e - w i s e ? Alaska. Its 
growth zoomed from nothing at 
all to two new courses, one a pri-
vate facility and the other a semi-
private course for its 273,000 in-
habitants. This means there is one 
course for every 136,500 people, the 
poorest record in the entire nation. 
But for some reason, there are few 
complaints. 

THE MONEY BEING SPENT 
Money-wise, the sky is still the 

limit. There are more people play-
ing golf, watching golf and spend-
ing money on golf. The pot for the 
touring professional is $5 million 
and the totals spent by the players 
for equipment is an astronomical 
$150 million. 

According to figures released by 
the Athletic Goods Manufacturing 
Association in its 1966 Census Re-
port, the latest available, Ameri-
cans bought 12,515,250 golf clubs, 
7,765,608 dozen golf balls, 1,006,385 
golf bags, 71,689 golf club carts, 
335,528 golf gloves and sundries 
valued at $2,065,692. 

As in previous years, the least 
expensive (cost-wise) iron club was 
the most popular, with 2,770,498 
pieces bought. And, as in the past, 
the most expensive wood club was 
purchased by the majority of cus-
tomers who bought 1 ,219 ,619 
pieces. Good taste also showed in 
golf ball sales, with the highest 
priced ball being the most sought 
after. In golf bags, however, the 
finest quality was the least in de-
mand. About eight out of every 10 
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14" x 7" Steel 
Just $4.89 ea. 

$ 1 . 6 0 each 
10" x 7" 

OUT OF 
BOUNDS 

GROUND 
UNDER 

PLEASE 
REPLACE 
DIVOTS 

Custom made tee markers! Your 
choice of size, beautiful colors and 
wordings. Die embossed in 24-gauge 
steel or .025 aluminum. Baked 
enamel finish will last for years. 
Signs shown have white letters on 
grass green background. Just send 
your score card with purchase order, 
delivery within three weeks. 

Hanley Industrial Court 
St. Louis, Missouri 63144 

For more information circle number 194 on card 

DIVOT-FIXERS 
Golfers insist on good greens! Furnish them with 

a DIVOT FIXER and they will do their part helping 

you maintain these beautiful greens. 

D I V O T FIXERS are now available in both alumi-
num and highly polished nickel steel, with stan-
dard i m p r i n t i n g " F I X B A L L M A R K S ON 
G R E E N S T H A N K S — Y O U R G R E E N S COM-
M I T T E E . " Samples furnished upon request. 

Prices effective Jan. 1, 1968 (plus shipping charges): 

Nickel steel 
( F O B Des Moines) 

Aluminum 
( F O B Des Moines) 

100-$20.00 100 -$12.50 

250 — 35.00 250 - 25.00 

500 — 52.50 500 - 40.00 

1000 — 95.00 1000 - 75.00 

$12.50 extra per order for special imprinting alu-

minum only), 1 or 2 lines, one side only. 1st line 

limit 26 letters and spaces. 2nd line limit 29 

letters and spaces. 

Woodside Golf & Park 
Supply Co. 

Des Moines, Iowa 5 0 3 1 3 
For more information circle number 232 on card 

PLASTIC PVC PIPE 
Rigid—10 ft. or 20 ft. Length 

LOWER PRICES ON 
LARGER QUANTITIES 

Schedule 160 Size Schedule 40 

$ 3.32 VI" $ 5.50 
4.11 VA" 7.30 
5.10 1" 10.85 
7.14 1 VA" 14.70 
9.02 1 VI" 17.50 

14.53 2" 24.00 
31.30 3" 49.00 

Above Delivered Prices Order of $500.00 
Fitting Available —Wr i te For Complete 

Price List —Coupl ing End, etc. 
Also Available 

General Purpose 
Lightweight Pipe 

and Heavy Schedule 80 
Any Questions Call 

Collect, Person to Person 
For RUDY 

Area 713—UN 9-5818 

NATIONWIDE SUPPLIES 
446 W. 18th — Houston, Texas 

WE PAY THE FREIGHT — 
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of the total 1,006,385 bags sold 
were in the two least expensive of 
the four price categories. 

The growth in golf equipment 
sales has been consistent, increas-
ing between 7 per cent to 9 per 
cent annually. In 1967, a golf equip-
ment sales accounted for 52.9 per 
cent of the nation's total athletic 
and sporting goods sales. 

In total related golf sales, includ-
ing the $248 million estimated to 
maintain the nation's courses, wear-
ing apparel and liquid refreshments, 
a conservative estimate has been 
placed in excess of $1 billion. 

G O L F ' S BRIGHT FUTURE 
Golf is a sport that persons of all 

ages may participate in throughout 
their entire lifetime. It offers the 
advantage of fresh air and sun-
shine, exercise, relaxation, com-
panionship, challenge and rewards 
of achievement. Even handicapped 
persons and those who might be 
out of condition for other, more 
strenuous sports, can play. 

According to Mr. Eckhoff , "Gol f 
course development in the U . S . in 
recent years is the most tangible 
and convincing proof of the extent 
and stable nature of golf's growth. 
There is every indication that golf 
facility development will continue 
to expand. 

"Requests for NGF course plan-
ning aids in 1967 were up 30 per-
cent over 1966. An interesting golf 
course is now considered an inte-
gral part of newly planned com-
munities—state, regional and local 
parks, recreation complexes and 
resort areas, schools and colleges 
and area regional renewal programs. 

" G o l f facilities benefit a com-
munity in many ways. They stimu-
late civic pride and create new 
business; they provide open space 
and increase property values in 
areas surrounding the golf course; 
they attract new industry, tourists 
and conventions; and, by no means 
least, they provide healthful, en-
j o y a b l e r e c r e a t i o n for all age 
groups." • 

Give to Easter 
Seals. 




