
" G A Merchandise Show, accord-
ing to numerous exhibitors, was 
the most productive of these annu-
al presentations originated and de-
veloped as a side-bar of seniors' 
week . . . This show is beginning 
to reduce, in time and money, the 
expense of selling to widely scat-
tered pro shops where buyers may 
be tied up with lessons or other 
work when salesmen call . . . Plans 
are being made to conduct an an-
nual PGA Merchandise Show in 
the west . . . Such shows long have 
been highly profitable and useful 
operations of sporting goods dealer 
organizations. 

Decision was made by exhibitors 
and PGA during the merchandise 
show to restrict admission to the 
exhibits to pros and buyers bearing 
credentials from their pros . . . 
There has been too much buy-it-
wholesale snooping and curiosity 
"shopping" by general golfing pub-
lic taking time of exhibitors . . . 
Publicity on "how many" rather 
than " w h o " attended the show had 
built up a nuisance traffic. 

Biggest business at the show was 
done by the soft goods people . . . 
Pros like to buy fairly close to the 
date of retail sale of golf apparel 
because of the fashion factor, but 
with this late buying there's danger 
of not getting delivery of the hot-
test items in time to cash in on the 
early season trade . . . With pros' 
wives being along with them in 
Florida, as experts in apparel buy-
ing and the tax laws O. K. ing that 
business teamwork while blizzards 
grip northern and central states, the 
apparel market at the PGA show 
was bound to be good. 

Not too much change in women's 
golf fashions except that my wife 
tells me pros' wives said to her 
that women's shorts last year didn't 

Swinging 
around 

golf 
by Herb Graf f is 

sell as they had in the past, but 
were bought with better judgment 
. . . A lady doesn't need eyes in 
the back of her head to know that 
every one doesn't look good in pants. 

Yet there was a fair volume of 
shorts sold at the merchandise 
show for younger and smaller girls 
. . . A woman golfer's garment that 
is going to sell very well and do a 
smart job in costuming the buyer 
is the culotte dress, so pros' wives 
forecast. 

Now the next thing is how to 
sell what was bought at the show 
. . . The Di Fini demonstration at 
a fashion show at the PGA club-
house, and the "How to Buy and 
Sel l " PGA seminars put on by 
Ernie Sabayrac's organization at 
spring PGA business schools in 
several localities and other exten-
sions of the PGA business educa-
tional program certainly should help 
to make 1968 a record year of sales 
to golfers at golf clubs . . . That 
probably will mean that more pros 
will have shop concessions taken 
away by clubs that need money. 

It's undoubtedly true that the 
better a job is for a good pro the 
better it is for his employer, but 
you can't get any facts and figures 

to prove that from the PGA . . . 
PGA will get into official sweats 
about picking up a ball on a green 
or other matters of a tournament 
circuit involving about $5 million 
annual in prize money, but hasn't 
got an authoritative golf business 
research and marketing department 
concerned with the part of pro 
business that's getting close to 
$200 million a year . . . PGA delay 
in getting established as a golf 
business authority is costing pros 
many millions, and in a keenly 
competitive situation it is risking 
pros' command of a market that 
pros built. 

Pros' big business in apparel is 
requiring considerable financing by 
manufacturers and careful look at 
pro credit . . . You get an idea of 
how big pro retailing of apparel 
and golf shoes is when you learn 
that the Sabayrac organization does 
an annual volume exceeded only 
by a few of the leading club and 
ball makers. 

At the merchandise show you 
heard from a lot of pros that the 
trade-in club situation is getting 
worse due to the availability of 
good-looking new clubs at moder-
ate prices . . . A veteran pro who 
retired last year has $3,000 tied up 
in clubs he took as trade-ins . . . 
Charley Penna, pro at Beverly CC, 
Chicago, won't take trade-ins and 
the members continue to buy very 
well from him . . . Charley tells 
them " I can't make money with 
the allowances wanted for used 
clubs, and the poor, slow market 
for them, and I need money to take 
care of my payroll of seven . . . 
My investment in club stocks is 
for the members' service and con-
venience and that shouldn't penal-
ize a pro who's doing everything 
he can for his members . " 

Continued on page 16 
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fairway fashions...with DiFini 
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Something that stood out at the 
merchandise show was the length-
ening season for club, bag and ball 
sales, due to the large amount of 
golfers' travel and golf resort play 
. . . Smartly timed advertising is 
getting business when golf club and 
bag advertising conventionally has 
been light . . . If foreign travel re-
strictions go through, European 
golf resorts will be badly bumped 
as the better new ones have been 
built on expectation of large re-
venue from Americans . . . Mexico 
and the isles southeast of the 
United States surely will boom with 
golfer business. 

Eisenhower Trophy world ama-
teur tournament in Australia, the 
World Cup international pro tour-
ney of the International GA in 
Rome and the Curtis Cup matches 
in northern Ireland don't call for 
enough money leaving this country 
to worry anybody . . . And the 
events are to be played in countries 
where you can take a walk on city 
streets at night, which is more than 
you'd dare do in Washington. 

The stockholders at the Interlaken 
Golf Club in Fairmont, Minnesota 
have voted to expand their golf 
facilities and construction has start-
ed on another nine holes with com-
pletion set for fall of '68 . . . The 
new nine should be ready for play 
in the spring of 1969 . . . Golf pro-
fessional at Interlaken is Tony 
Kowski, former technical editor 
of GOLF Magazine; Lloyd Stovern 
returns as club manager and Wayne 
Torgerson has been hired as greens 
superintendent replacing the retir-
ing August Hillmer . . . Interlaken 
has also voted to expand their club-
house facilities, improve parking, 
build a new maintenance shed and 
increase the membership from 275 
stockholders to a maximum of 
350 . . . Sounds like things are 
hummin' in Fairmont, a real friend-
ly town. 

Advertising men who have paid 
out millions to pro golfers in testi-
monial and TV advertising money 
say the PGA tournament committee 
was smart to run away scared 
when it was proposed to have male 
and female pros on Shell's Won-
derful World of Golf show, the 
one golf television presentation 

The wonderful world of DiFini is every-
where golf is spoken. Even a rack room 
comes alive when Fairway Fashions 
make the scene. And DiFini lets you in 
on the latest lessons in swinging Spring-
Summer styles, colors, and fabrics. 
(Left) He's fitted to a tee in his coordi-
nated Pinehurst link-stitch golf cardigan 
of washable 50% Dacron*/50% Orion* 
blend, over a boucle'-styled Pinecrest 
mock-turt leneck shirt of "W in tuk " 
yarns, 100% Orion* acrylic, with accent 
collar stripe. His tapered slacks feature 
continental pockets and area cool blend 
of 65% Dacron*/35% rayon. Cardi-
gan, about $18; shirt, about $9; slacks, 
about $16. 
(Center) She's ready to swing in her coordinated golf set of full-fashioned sleeve-
less mock-turtleneck shell of silky Antron* with collar stripes and dyed-to-match, 
man-tailored silk-blend shorts, topped off with luxurious mohair and wool link-
stitch golf cardigan. Shell, about $11; shorts, about $14;y cardigan, about $15. 
(Right) She calls the shots in her single-needle tailored sleeveless blouse of cotton 
blend, with matching polka dots on her shorts glimpsed through the peek-a-boo 
action "D-skir t"—a DiFini exclusive! Blouse, about $7; combination skirt and 
shorts, about $19. 
*Du Pont's registered trademarks. 

ORIGINALS and KNITWEAR 
Available at Country Club 

and leading Resort Pro Shops 
367 Southern Boulevard 
New York, N.Y. 10454 



with a consistently high rating . . . 
Only the Shell show, the Masters 
and the National Open have much 
sales appeal to sponsors . . . Other 
male pro TV affairs are regarded 
as usually dull and hard to sell . . . 
There's a problem of what to do 
with them before the golden rug 
of TV is pulled out from under pro 
tourney golf and it becomes some-
thing like wrestling . . . The girl 
pros, with livelier play and color, 
certainly would not "enhance the 
stature of the PGA on a profession-
al basis," advertising experts agree. 

For the first time since the PGA 
Seniors were organized there was 
an annual dinner of the veterans 
without a top PGA current official 
attending . . . President EJbin, Sec-
retary Leo Eraser, Treasurer War-
ren Orlick and executive director 
Robert Creasey were in New York 
in a huddle with USGA officials on 
the rules of golf conflict which 
popped up when the pro tourna-
ment boys wouldn't continue to go 
along with the USGA . . . Contro-
versies were about the continuous 
putting rule which (in our observa-
tion and opinion doesn't save time) 
and cleaning the ball more than 
once on a green . . . The ball-lifting 
frequency reminds me of what a 
famous old playing star said tome: 
"In Scotland we used to hit the ball 
around the course; here the boys 
want to carry it around." 

The farewell address of Ronald 
Teacher at the Seniors' banquet 
had a beautiful theme of auld lang 
syne that was unique in sports 
dinners these years . . . Teacher's 
company and their American dis-
tributors, Schieffelin & Company, 
sponsored the Seniors' champion-
ship and the U.S.-British PGA Sen-
iors championship, for 15 years . . . 
Fred Corcoran proposed the tour-
ney and sold the idea to Ronald 
Teacher and Tex Bomba of Schief-
felin . . . Ronald and Tex told how 
they'd enjoyed the friendship of 
the pro seniors (and spending about 
$1 million) in making the event ex-
traordinary in sports . . . The PGA 
Seniors definitely has been a prime 
mover in tying together the PGA 
nationwide and in establishing the 
PGA National Club as a nationally-
famed golf-real estate development 
. . . PGA Seniors' president Paul 
Erath, the banquet toastmaster, 

Bill Kaiser and others spoke with 
feeling of what Ronald Teacher and 
his teammates had done for Ameri-
can senior golf pros and through 
them, for all American golfers. 

Johnny Gaucas, new president, 
PGA Seniors, is secretary-treasure 
er, Northeastern N.Y. PGA and pro 
at Van Scaick CC, Cohoes, N.Y. 
. . . Johnny has been mentioned 
several years as one to be con-
sidered for the New York Golf 
Writers' Ben Hogan award, given 
to the golfer who makes a valiant 
recovery from serious injury . . . 
Johnny had a leg amputated a few 
years ago and by high-hearted de-
termination got playing excellently 
one-legged. 

Paul Voykin, superintendent Bri-
arwood CC, Deerfield, 111., has 
written "A Perfect Lawn the Easy 
W a y " which Rand McNally is pub-
lishing this spring . . . Marion (O.) 
CC has completed the first and 
$275,000 stage of a clubhouse and 
course updating project with anew 
pro shop for Ross Carley among 
the features of the project . . . 
Course renovation and guest apart-

ments are among other major points 
of the program . . . Very attractive 
booklet on "Thirty-Seven Years of 
Southern Seniors' Golf" includes a 
list of 54 clubs the Southern Sen-
iors have played in the 19 years 
Chester I. Williams has been execu-
tive secretary and treasurer of the 
organization . . . A.J. Wittenberg, 
Ponte Vedra, Fla., now is Southern 
Seniors board chairman and Travis 
Johnson, Atlanta, is president . . . 
The Ancient and Honorable of Dix-
ie are playing eight courses on 
their 1968 schedule. 

Tommy Wallace, formerly assist-
ant of Jimmy D'Angelo at Dunes 
Golf & Beach Club, Myrtle Beach, 
N.C., succeeds Jimmy as pro . . . 
Charley Grant, who went from 
Barrington Hills (111.) CC to pro 
job at Hole-in-the-Wall Club, Na-
ples, Fla., and left that spot in 1966, 
now is pro at Illini CC, Springfield, 
111 . . . He succeeds Archie Ham-
brick who died recently. 

Johnny Pott got a new job at 
Broadwater Beach hotel course at 
Biloxi, Miss., and promptly got his 

Continued on page 103 
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Let our man listen 
to your turf problems. 

He just may be 
able to help. 

(and it won't cost you a cent) 

Graffis Continued from page J 7 

first tournament win in years by 
topping the field at Bing Crosby's 
Big Show. 

Quarter Century Club and PGA 
National GC stroke championships 
at the PGA National course, start-
ing Jan. 8 with Arnold Palmer Com-
pany and Lincoln-Mercury putting 
up the money drew record fields 
. . . Advertising agency men are 
laughing at monkey-business being 
done to push Ladies PGA out of 
some tournaments and get the spon-
sors' money for the minor league 
tournaments of the PGA . . . Ri-
diculous, isn't it? . . . When you 
figure how much money has been 
made by a limey hairdresser pro-
moting Twiggy, an under-nour-
ished nice little London slatty kid 
with a "what ' s two-and-two-make" 
look compared to the high-powered 
pro golf promotions in the U . S . , 
you begin to wonder how smart 
our promotion geniuses are. 

Clubs in British areas where hoof 
and mouth disease epidemic hit 
were closed down to prevent the 
disease, which killed sheep and 
cattle, being taken by golfers' feet , 
clubs and clothing into other lo-
calities. 

For the few pennies per year 
per golfer that filter via the USGA 
into Green S e c t i o n c o o r d i n a t e d 
turfgrass research at 21 universities 
come the biggest returns on a tiny 
investment that you'll see in golf 
business . . . Dr. Marvin H. Fergu-
son, director USGA Green Section 
mid-continent region and the Green 
Section's national research coor-
dinator, recently reported in the 
USGA Green Section Record on 
examples of golf turf research work 
now being conducted . . . A course 
superintendent on a first-class job 
and his chairman (or whoever else 
is boss man) who hasn't read this 
Green Section research report had 
better look up the January Record 
and make sure he has an idea of 
what's going on. 

National Golf Day, the PGA an-
nual fund-raising drive for golf 's 
educational and welfare activities, 
long has been a substantial con-
tributor to U S G A Green Section re-
search financing . . . On National 
Golf Day in 1967 participants were 
more than in 1966, but revenue 

Continued on next page 

Ever wish for your own turf con-
sultant? Someone you can discuss 
turf problems with — without feeling 
obligated. Someone who can review 
your maintenance practices, to make 
sure you're getting the most from 
every turf dollar. There is such a 
person. And he'd like nothing better 
than to go to work for you — free 
of charge. 

He's Scotts Professional Turf Con-
sultant (actually we have 14 ) and 
he knows grass from the roots up. He 
spends an important part of every 
year working with Scotts turfgrass 
research organization (the world's 
largest) to keep abreast of the very 
latest in turf culture. 

The rest of the year he spends with 
golf course superintendents and other 
commcrcial turfgrass managers—ap-
plying his knowledge to help solve a 
wide variety of turf problems. 

Our man is not a salesman. In fact, 
he frequently helps his clients with-
out selling a single Scotts product. 

Our man is a turfgrass specialist who 
likes nothing better than the chal-
lenge of an unusual turf problem. 
Blade for blade he's responsible for 
more vibrantly green turf than any-
one else in the business. 

But don't get us wrong. His motives 
aren't entirely unselfish. He knows 
that if he helps you solve a problem 
or develop the kind of turf you really 
want, you'll he pleased. Then some-
day you may say to yourself, " B y 
George, those fellows will get my 
business." 

This coupon will put 
Scotts turf consultant to work 
for you — F R E E of charge! 

Please have your man phone m e for an appoint-
ment to "talk turf ." 

Name. 

Business. 

Address_ 

City -State. 

L 
Zip_ _Phone_ 

I 
Mail to Scotts, C o i f Course Division, Marysville, Ohio 4 3 0 4 0 

For more information circle number 150 on card 
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ran behind because no TV sponsor 
for the event could be secured . . . 
Of the 1967 National Golf Day 
$ 9 6 , 2 8 5 r e c e i p t s (about $ 4 , 0 0 0 
ahead of 1966] the Michigan Sec-
tion was number one with $8,189 
. . . In 1966, Illinois ledwith$8,274 
. . . This year Illinois was second 
with $7,338 . . . This year Allie 
Russo, pro at Palm Beach Lakes 
Golf Center, a very popular place 

with lively gentlemen and lady 
golfers, led the country with $1,309 
. . . Al Huske, veteran at Glen 
Oaks CC (Chicago district), and his 
members, who always are quick to 
kick in, in 1967 ran second, with 
$661.45. 

PGA President Max Elbin jabbed 
PGA members by reminding them 
that too few of the PGA Class A 
members had their club members 
participating in National Golf Day 
. . . PGA benevolent, relief and 

When "plus fours" were part of 
the official uniform — 

SKINNER was there! 
Back in the twenties and early thirties, it was almost disgraceful to play golf in 
anything but "plus fours," argyle hose and wing tip shoes. Hagen, Jones and 
Sarazen were there—and so was Skinner irrigation. Leading courses used Skinner 
then, as they do now, for one very good reason . . . it grew grass and kept it 
green—efficiently, economically and dependably. The advantage of nearly 70 
years of irrigation experience and "know-how" is yours with any Skinner system 
you buy today—automatic, semi-automatic or manual. For complete information, 
write The Skinner Irrigation Company, 415 Water Street, Troy, Ohio 45373. 

the oldest name in 
irrigation equipment 

For more information circle number 207 on card 

education funds get about a third 
of National Golf Day revenue . . . 
Caddie scholarships get about a 
quarter and turf research directed 
by USGA Green Section, GCSA 
turf school scholarships and golf 
programs at veteran hospitals get 
the rest . . . The two champions 
(Nat ional Open, Nicklaus) and 
(PGA, January) give their services 
in playing the Round of Champions 
which sets up the target score for 
those who pay their Golf Day dollars. 

John Panton, veteran Scot Ryder 
Cupper, guest of honor at big party 
at Glenbervie Club, where he is 
pro, ce lebra t ing , among other 
things, John's victory over Sam 
Snead away back last summer, for 
Teacher International Pro Seniors 
tourney; one of the few British 
victories in 1967 international pro 
golf . . . Bob Rosburg succeeds 
Bob Frainey as pro at Westwood 
CC, St. Louis . . . Rosburg, 1959 
PGA champion, and occasionally 
a tourney threat, is an excellent 
instructor . . . Jack Wenzler, after 
43 years as pro at Ridgeway CC, 
Memphis, Tenn., retires to be able 
to play more golf. 

Leon Faucett and Max Ewing at 
their Duck Creek GC, Garland, 
Tex . , again hosts to Southwestern 
Golf Salesmen's tournament . . . 
Clayton Stubbs, Uniroyal, topped 
the field with 76 . . . Other winners 
were John Maloney of Spalding 
and Bob Oliver of Ernie Sabayrac 
. . . Cypress Lake CC, Fort Myers, 
Fla., has among its members five 
re t i red p r o f e s s i o n a l s w h o have 
been associated with course man-
agement at superbly conditioned 
courses. 

Jimmy D'Angelo, happily now in 
grand health again, is going back to 
a pro job again . . . During his ill-
ness last winter Jimmy resigned as 
pro at the Dunes Golf and Beach 
Club, Myrtle Beach, S.C. , where 
he'd been since the club started 
. . . Jimmy and founding members 
of the Dunes originated the Golf 
Writers' Association annual tourna-
ment the week-end b e f o r e the 
Masters . . . Jimmy conducted the 
affair so successfully that the event 
was highly profitable and effective 
in developing Myrtle Beach as a 
major coastal golf resort between 
B o s t o n and Miami . . . DeLeon, 
Comanche and Dublin, Tex . , plan-



Per dozen 
minimum 1,000 dozen 

(no-imprint) 

ning 9-hole club with FHA loan. 
Franklin D. Hammond, 77, an-

other who made history by growing 
fine turf on New England golf 
courses, died recently . . . He was 
superintendent, Tyngsboro, Mass . 
GC from its beginning until about 
15 years ago when he switched to 
U n i c o r n CC, S t o n e h a m , M a s s . , 
where he was active until his re-
tirement . . . Two more Massachu-
veterans have been hospitalized 
. . . Arthur Cody, superintendent 
at Wollaston GC, Quincy, Mas-
sachussets for 20 years until his 
r e t i r e m e n t f ive years ago, laid 
low by a heart attack . . . Michael 
McDonough, who retired several 
years ago after 25 years as super-
intendent, Oyster Harbors Club, 
Osterville, Massachusetts suffered 
a stroke and now is in a nursing 
home . . . He was succeeded at 
Oyster Harbors by his son-in-law 
Dave Gardner . . . Managing a golf 
course is an all-weather, all-hours, 
tough, worrying job and when we 
are told about so many older super-
intendents breaking down and run-
ning into long heavy hospital ex-
penses we wonder if their clubs 
had insurance to ease the last 
round of Old Faithful . . . Private 
club officials who can pass the 
responsibility to the next adminis-
tration seldom are in the same class 
as industrial employers in insurance 
and retirement money for the help. 

Another thing that has us wonder-
ing about golf club protection and 
insurance of its workers is being 
reminded that Jim Savabek, Braden-
ton Fla. CC and his neighbor, 
Gordon Hinn, have been injured 
on their jobs . . . Bud Quandt, Air-
co GC, St . Petersburg, is new 
pres ident , F lor ida W e s t Coas t 
GCSA, Jack Graves is vice presi-# 

dent; Jim Savabek is secretary-
treasurer and Carl R. (Bud) Pearson, 
superintendent, Lakewood GC, St. 
Petersburg, is editor of the Florida 
West Coast News Letter . . . " S y " 
Graham, Franklin Manor, 1445 N. 
Tamiami Trail, Sarasota, Fla., for-
merly with Milwaukee Sewerage 
Commission, is assistant editor of 
the region's newsletter and gives 
a major league boost . . . Graham 
has beeh ailing but is recovering 
. . . Some of those Florida West 
Coast superintendents are doing 
magic jobs on budgets that are 

Continued on page 1 09 

Putting green 
Continued from page 95 

His men are instructed to fix ball 
marks before starting to mow the 
green, but it is rarely done properly, 
due to the time problem. 

One problem is that women golf-
ers find it difficult, physically, to 
repair ball marks. Why not educate 
caddies to do this, Fulwider sug-
gested? While there are tools avail-
able to do this job, a common table 
fork works very well. 

On the subject of cup changing 
techniques, Roberts observed that 
the big problem on small greens of 
around 5,000 sq. ft. is that you of-
ten end up with only 500 to 800 
sq. ft. of suitable cupping space. 
In this case, you must use slopes 
sometimes. However, he added 
that, even then, he always allows a 
couple of feet around the hole that 
is level. 

Roberts said that on his course, 
his men were instructed to move 
the cup in a clockwise pattern 
away from the last cup. This way, 
whoever did it always knew which 
way to go. It was his practice to 
make two cuts, using a standard 
clip cutter, break the plug in half 
and put it in the old cup. It heals 
quicker, and putts better than put-
ting it back in one piece. Roberts 
said he played a little golf himself, 
and when changing cups, likes to 
consider the hazards around the 
green and whether his members or 
players of professional quality were 
playing that day. 

A f t e r W i l l i a m B e n g e y f i e l d 
thanked the superintendents for a 
most informative session. Mr. Hen-
ry H. Russell brought the meeting 
to a c lose. D 

"Send me a hundred gallons 
of whatever it takes to get rid 
of poison ivy, gophers, lawn 
moths, broad-leaf weeds, crab-
grass and flash floods." 

Chemold, 
mfrs. of 
the world's 
f i rst perfect 
solid state range ball. 
At last, a solid state ball that is in-
destructible. 
This uncuttable ball has tremendous 
feel and click, and will give your cus-
tomers much greater distance and 
eventually give you greater profits. 
Maintenance problems are elim-
inated because Chemold's range ball 
will retain its brilliant color after 
many yards and years of range abuse. 
Sound great? 
Cut out this coupon today for in-
creased profits. 

PRICE PER DOZEN 
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CHEMOLD CORP. 
138th Place at Archer Avenue 
Jamaica, New York 11435 
Please send me doz. 
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EVERY PRO NEEDS THIS! 
Kenneth Smi th 's Professional 

Shop Manua l of Instruction 
Tells how to: 

Apply grips 
Change 

club 
length 

Remove & 
replace 
shafts 

Refinish 
wood 
heads 

Alterwood 
& iron 
heads 
Many 
other 

tips to 
make 
better 

& quicker club repairs. 

Send Order & Check Today 
Price $1.30 postpaid 

mtnowm 
GOLF CLUBS 

QLlQUtiWfcw 
y World's Largest Custom Club Maker 

Box 41-GM, Kansas City, Missouri, U.S.A. 
' For more information circle number 222 on card 

TURF SWEEPER 
M o d e l 7 2 0 E Sweeper 
ROGERS SWEEPERS vary from small 
self propelled to large 5 cu. yard ca-
pacity tractor drawn units. 

• Gathers - wet or dry - grass cl ippings, 
leaves, rocks, bott les, papers, dead 
branches, cans and other unsightly debris. 

POWER AERATORS 
• Designed to aerate deep and clean 
under any ground conditions. 
• Relieves compaction 
• Renovates and removes Thatch 
0 Prepares Seedbed 
• Smooths rough areas 
• Drains low areas 

REDUCE MAINTENANCE COSTS 
• A l l are "One Man Operated". 

Rogers Mfg. Co., Inc. 
O l a t h e , Kansas 66061 

• 9 1 3 - 7 6 4 - 1 6 1 5 

G r a f f i s Continued from page 1 05 

tighter than warped doors. 
How many otner golfing ladies 

are there who have done as well 
at their home clubs as Mrs. Robert 
M. Mons t ed , new head of USGA 
women's committee has done at 
hers? . . . She 's been champion of 
the New Orleans CC 10 times . . . 
She also is reigning Louisiana State 
women's champion . . . David K. 
Olin, 3000 S . Michigan ave., Chi-
cago, w h o ' s been lively as a golfer, 
a club official and a Chick Evans 
fan for some years, has a big col-
l e c t i o n of h is tor ica l i t ems as-
sociated with Chick and is gathering 
more, especially medals and tro-
phies, for an Evans exhibit in 
Western Golf Association head-
quarters at Golf, 111. . . . Many of 
Chick's trophies were at his home 
club, Edgewater GC at Chicago, 
and have vanished from there . . . 
The medals he won generally were 
given to a pretty lass at the club 
where Chick was winner . . . Now 
they are scattered far among other 
souvenirs of grandmothers'roman-
tic evenings . . . The putter Chick 
used in winning the 1916 National 
Amateur at Merion was given back 
to him at Milwaukee at a selection 
affair for 1968 Wisconsin caddie 
scholars . . . Veteran golf writer, 
Billy Sixty got Governor Knowles 
of Wisconsin to make the presenta-
tion. 

There is considerable favorable 
comment about the PGA growing 
up as a business organization . . . 
It is beginning to pattern after the 
USGA which probably is the sports 
organization with top business op-
erating standards . . . That 's natur-
al, considering that the USGA has 
officials who are among the na-
tion's foremost businessmen . . . 
PGA President Max Elbin's "S ta te 
of the Nat ion" address given at the 
PGA annual meeting and later print-
ed in the association's organ, told 
all PGA members, sports writers 
and the golfing public what the 
score was in PGA operations for 
the year . . . For the first time, 
also, in PGA history, treasurer War-
ren Orlick presented the associa-
tion's financial statement openly 
so all members got an idea of how 
the association stood . . . Tourna-
ment players who have business 

Continued on next page 

What's so special about the 
i ^ c ^ t v e 

B R O A D C A S T 
LAWN SPREADER? 

• Fast • Accurate • Stripe-Free 
• Versatile • Dependable • Easy to Use 
Here's the Cyclone that does almost every 
spreading and seeding job — up to 5 times 
faster than drop-type spreaders. Sows seed, 
spreads fertilizers, granular pesticides, soil 
conditioners . . . even ice melters on walks 
and parking lots. Fan-type spreading disc uni-
formly broadcasts materials in swath up to 8' 
wide. No streaks, gaps, or double overlaps! 

Write us about smaller Cyclone Hand Broad-
casters for putting greens; or big-capacity 
Cyclone Spreader/Seeders for fairways. We'll 
send literature and full information—free. 

Manufacturers of Broadcast Spreading Equip-
ment since 1868—1968 our 100th Anniversary! 

THE CYCLONE SEEDER CO., INC. 
Dept. 60, Urbana, Indiana 46990 
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A "LOW DOWN" IDEA 
NOW LOWER THAN 

EVER 

5MOWCO• 
Tilt Deck TRAILERS 

Capacities 700 - 3500 Pounds 
Sell them to members who need 
transport for their private golf cars 
. . . "p iggy-back" club-owned cars 
when they can't move under their 
own power.. .haul maintenance 
equipment and supplies. 

New "lo-ride" suspension system 
places all-steel deck closer to the 
ground, reduces loading angle when 
deck is tilted. Tilt mechanism on 
three largest models hydraulically 
controlled. 

Write for catalogs 

THE SNOW CORPORATION 
4418 McKinley, Omaha, Nebr. 68112 



WE'VE GOT 
EM ALL! 

PAR-MATE 
GOLF GLOVES 

to fit all hands 
GOLF GLOVES 
What's the difference between a good golf 
glove and a great one? Styling. Workman-
ship. Exacting fit. You get all this and 
more in any of our 21 styles. Imported 
Cabretta, Austral ian Kangaroo, I ta l ian 
Leather, English N y a m a , Chamois, Suede 
and more. In regular a n d cadet sizes for 
men , women and youths. There is a Par-
Mate glove to suit every golfer in style, 
s ize, color and price, to sell for $2 .00 up 

STRETCH HOSIERY 
Ladies' golf socks with pom-poms, tassels , 
bows or plain in all popular colors. Also 
men's golf socks. One size fits all . 

to sell for $1 .00 up 

GOLF UMBRELLAS 
Big selection of 9 popular styles in quick 
dry ing fabrics. to sell for $8 .00 up 

AT PRO SHOPS ONLY 
WRITE FOR CATALOG 

PAR-MATE 
10 WEST 3 3 r d STREET 

NEW YORK, N. Y. 1 0 0 0 1 

P l e a s e s e n d m e y o u r n e w 1 9 6 8 c a t a l o g . 

Name 

A d d r e s s 

C i t y 

S t a t e - Z i p # . 
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G raff i s Continued from preceding page 

education already are very happy 
that the PGA stood strong on its 
position w h e n some players threat-
ened to split the organization, thor-
oughly louse up arrangements with 
clubs that provide the tournament 
sites and workers and set back 
television deals. 

PGA secretary Leo Fraser had 
the idea that settled one longstand-
ing complaint of the home pros 
who take c a r e of club members 
and pay-play golfers and build the 
golf interest on which the tourney 
boys cash in big . . . Fraser pro-
posed the $50 ,000 annual cham-
pionship for club pros . . . It will 
be played at the PGA National 
course in November or December 
after sectional qualifying . . . With 
prize money goes a gold Walter 
Hagen trophy contributed by the 
Hagen division of Wilson. 

Walter Hagen still battling val-
iantly but his physical condition is 
rough . . . H e ' s lost use of his right 
arm and is learning to write with 
his left hand so he can communi-
cate . . . Charles Bartlett Memorial 
Award committee formed to award 
journalism scholarship yearly to an 
Evans Caddie Scholarship student 
in memory of Charles Bartlett, 
many years golf editor of Chicago 
Tribune and founding member and 
secretary of Golf Writers Assoc ia -
tion of A m e r i c a . . . Officials re-
presenting m e n ' s and w o m e n ' s golf 
organizations in Chicago area, PGA 
and Golf Course Superintendents 
Association, with Marshall Dann, 
executive director, W G A ; Mrs . Al-
bert Gordon, W o m e n ' s Western 
GA; Mrs . T.J . Meindl, Swing Club; 
Miss Carol McCue, Chicago District 
Golf Associat ion: George Strickler, 
s p o r t s e d i t o r , C h i c a g o T r i b u n e ; 
Harry Pezzullo; Joe Graff is, Sr., 
Golfdom and Golf, and others par-
t i c i p a t e d . . . T o m Walsh, p r o -
manager, Westgate Valley CC, a 
Bartlett buddy since the late Char-
ley w a s a cub on the golf beat, is 
active in the Bartlett award plan-
ning . . . John Huzar now is Chica-
go Tribune golf writer succeeding 
Bartlett. 

Many times over many years 
w e ' v e heard of club memberships 
getting into feverish arguments be-

Continued on page 114 

Our professional staff of Country 
Club and Golf Resort consultants 
stands ready to serve you, from 
p l a n n i n g a n d c o n s t r u c t i o n of a 
new club (or modernizing present 
f a c i l i t i e s ) t h r o u g h e x p e r i e n c e d 
and special ized guidance in profit-
able operation a n d / o r manage-
ment with emphasis on food and 

beverage control. 

Your inquiry invitad at no obligation 

• COUNTRY CLUB 
CONSULTANTS, LTD. 

Golfdom'smost „ W a l l S t . 
complete staff New York, N.Y. 
of specialists 10005 

( 2 1 2 ) 3 4 4 - 2 0 5 5 
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Cordo-Hyde Shoe Laces stand up to 
shock and chafe — round after round 
after round. Stay tied, too! Your golf dis-
tributor carries them. Shoe lace profits 
score aces with Cordo-Hyde Laces. 

United Shoe Machinery 
B O S T O N , M A S S A C H U S E T T S 

? Club 
operation 

If you have a ? ciub 

PROBLEM r " 
i Food and 

f beverage control 
« 

Architecture 
we may have the 

? Interior ANSWER 
design 



PROFIT-MAKERS FROM MCLAUGHLIN 
Range Balls 

No. 1 R A N G E - V e r y d u r a -
b l e a n d l i v e l y . C o v e r s c o n -
t a i n D u P o n t N e o p r e n e f o r 
e x t r a t o u g h n e s s . H a v e 
t h r e e - c o a t P o l y u r e t h a n e 
f i n i s h . 

S O L I D R A N G E - N o c o v e r 
t o c u t - a n d b a l l s s t a y 
r o u n d . C a r r y o n e - y e a r 
c u t p r o o f g u a r a n t e e . D u -
r a b l e t h r e e - c o a t P o l y u r e -
t h a n e f i n i s h . 

Club DeLuxe Balls 
A t o p q u a l i t y o v e r - t h e -
c o u n t e r b a l l w h i c h b r i n g s 
s t e a d y r e p e a t b u s i n e s s . 
M e d i u m - h i g h c o m p r e s s i o n , 
t o u g h c o v e r , a n d t h r e e - c o a t 
P o l y u r e t h a n e f i n i s h . 

P R I V A T E B R A N D S - F e a -
t u r e y o u r n a m e on o u r 
o v e r - t h e - c o u n t e r b a l l s a n d 
bui ld y o u r o w n n o n - c o m -
p e t i t i v e m a r k e t a t f u l l 
m a r k - u p . 

Graff is 
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cause a pro was fired, usually as 
a victim of club politics, but lately 
club family tiffs are being caused 
by good superintendents quitting 
because other clubs offer them 
more money. 

Another recent development in 
golf business I heard discussed 
several times at the PGA National 
Club by pros who are connected 
with fine private clubs is the grow-
ing use of the "golf director" title 
and with it, over-all direction and 
responsibility for all golf activities 
at a club or resort . . . A veteran 
pro at the top club in a city of 
130,000 said, " I ' m kept so busy on 
so many golf jobs for my members 
I don't get many chances to teach 
or play with them any more or 
pay much attention to my own 
game . . . Golf department opera-
tions have to be reorganized and 
modernized . . . Now neither the 
member nor the pro can get as 
much as he used to get from the 
pro j o b . " 

Art Snyder, superintendent Para-
dise Valley CC, Scottsdale, Ari-
zona, took time off to build a golf 
course at Point Barrow, Alaska 
. . . Art, father of sons who star 
in golf course architecture and 
management, is one of the profi-
cient and versatile pioneers who 
established and maintained the pat-
tern for today's high standard of 
course maintenance. 

Carlton E. Treat (81) who died at 
Livingston, N.J., recently after a 
long illness, retired five years ago 
after 26 years as superintendent 
Montclair (N.J .)GC . . . Previously 
he'd been manager and superinten-
dent at the Woodland GC, Auburn-
dale, Mass . . . The gifted, diligent 
and generous Treat was a man of 
considerable power in putting golf 
course maintenance on a scientific 
basis . . . He was a Harvard gradu-
ate who took up golf course man-
agement in about the same philo-
sophic spirit that another Harvard 
graduate of about 1850, Henry 
David Thoreau, author of "Wal-
d e n " and of " A Week on the Con-
cord and Merrimack R iver s " . . . 
Treat assisted the late Professor 
Lawrence S. Dickinson (winner of 
the 1962 Green Section award) in 
getting the golf course management 

Hugh J. McLaughlin and Son, Inc. 
C R O W N P O I N T , I N D I A N A 4 6 3 0 7 

G o o d Golf B a l l s B o x 3 1 7 Since 1 9 4 7 
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Ferrule for golf club grips 
Recommended by JACKSON BRADLEY . . . 

* Patent Pending 

PUTS A "FACTORY LOOK" 
Jackson Bradley, 
Managing Director of 
River Plantation Golf 
and Country Club, 
Conr oe, Texas is 
widely recognized for 
his mechanical knowl-
edge of the structure 
°f g°lf clubs and 
procedures for their 
repair. 

INSTANTLY ON A REPLACED CRIP 
Anyone can install in seconds—no skill or 
experience required. The only ferrule that stretches 
intact over the large end of a bare shaft 
and returns to shape. 

Made of good-looking, thoroughly baked black vinyl 
the Grip-Gard Sleeve* removes forever the 
problem of wrinkled tapes and jagged ends when 
replacing golf club grips. Its taper is specially 
designed to fit the shaft and grip of any iron or wood. 
No glue required. 

Inexpensive to buy, easy to install—builds 
customer good will. Grip-Gard Sleeves have 
been used on thousands of repaired golf club 
grips by some of the largest golf repair 
shops in the country. 



This COUPON entitles! 
you to years of 

trouble-free grass 
cutting with 

.famous 

Send me 
FREE Literature1 

Rotaries 
and also on Locke reel and Manco-Locke high-
wheel mowers. I'd like name of closest dealer 
too. 

(name) (street) 

(city) (state) (ZIP) 
. , , „ , „ „ 5620-Y MacCorkle Ave., S.W. 

South Charlston. W. Va. 
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ONE OF THE 
MOST E C O N O M I C A L 

OF FINE-BLADED TURF GRASSES 

Highland Colonial Bentgrass 
in niixtures, or alone, is known f o r . . . 

.its durabil i ty, even where 
(foot and vehicle t raf f ic is 

_ heavy . . . adaptabil i ty to 
many different soil and climatic 
conditions when given bent man-
agement . . . its slow rate of growth 
a steady economical supply . . . 
being one of the most attractive 
of the fine-leaved grasses... reten-
tion of good color in cold weather 
and thriving at any desirable cut-
ting height, including close-cutting 
to % inch. 

For more information or enough seed 
to plant a 500 sq. ft. test plot write to: 

For more information circle number 157 on card 

NEED TABLES? 

ORDER DIRECT FROM 

F R E E 
MONROE 

CATALOG 
Why pay fancy prices for folding tables? Order 
DIRECT from MONROE! Almost 100,000 customers 
save time, trouble and MONEY by buying tables this 
easy, low-cost way! Mail coupon now for FREE catalog! 
p- The MONROE Co. 12 Church St., Colfax, Iowa 50054 -—| 
I Please send me your latest direct-price catalog, • 

L 

Name _ 
Address 
City -State. -Z ip. 

school at the U. of Massachusetts 
started and conducted so it became 
the root of turf management schools 
. . . Through his influence in mak-
ing golf courses more attractive, 
hence other turfed areas beautiful, 
Treat in a practical way did a lot 
more than the famous Thoreau in 
helping his fellow Americans es-
cape from the deadening clutches 
of the dreary concrete jungle . . . 
The dedicated, brilliant and fore-
sighted Treat was the leader of the 
higher education and public service 
in turf management but lived and 
died unsung . . . The GCSA should 
recognize the value of the man 
who first felt and devoted himself 
to what he believed was the high 
public service of a man entrusted 
with a golf course. 

Don Fischesser, long active in 
PGA educational program, goes 
from pro job at Evansville (Ind.) CC 
to Edgewood CC, River Vale, N.J. 
. . . Collection of old clubs and 
balls gathered by the late Bob 
Zeddies and bequeathed by him 
to Western GA, formally dedicated 
by Western at headquarters, Golf, 
111., Jan 27 . . . Shell's Wonderful 
World of Golf in its seventh season 
is more interesting than ever before 
and by a long way the top golf 
show on television . . . Amazing 
how Sarazen and Demaret keep 
looking and acting and talking so 
young on this show . . . Harold B. 
Harrison, for 21 years pro at Cen-
ter Hills CC, State College, Pa., 
has retired and with his wife Helen 
is moving to Arizona . . . Harrison 
has been a lively promoter of golf 
and developer of a lot of young-
sters who 've grown up to be low 
handicap, active members of clubs. 

Advice from superintendents of 
larger clubs, from state agricultural 
station and field men and mod-
erate cost of good plastic pipe in-
stallations have most of the remain-
ing sand green courses converting 
satisfactorily into grass greens . . . 
Equipment and supply dealers es-
timate about 40 courses made the 
switch last year . . . Horicon, Wis., 
got $ 9 , 4 4 1 . 2 8 f rom W a s h i n g t o n 
through Congressman Bob Kaste-
meir for new golf course and 
qualified for addition $3,700 of 
federal money in the Agricultural 
Stabilization Conservation Service 
Green Span program. 

Continued on page J 20 

BIGGER PROFITS 
FROM YOUR DRIVING RANGE 

24 HOURS A DAY 
ALL YEAR LONG ! 
AUTOMATIC 
GOLF 
BALL 
VENDING 
MACHINE 

ALL MECHANICAL 
N O A T T E N D A N T 

T A M P E R P R O O F 

5 YR. G U A R A N T E E 

T R I A L O P T I O N 

FINANCING PLAN 

FREE BROCHURE ' 

WRITE OR CALL 

^ 215-372-5185 

Reading Golf, Inc. 
300 SPRUCE ST., READING, PA. 19602 
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B & W 
LIFETIME GUARANTEE 

DRIVING RANGE BALL 

W I L L N O T C U T , 

C H U N K O R C H I P 

$4.40 Doz. Green Striped. 

Samples Available On Request 

PRO SHOP SPECIAL 
LIKE-NEW STANDARD 
GOLF BALLS SUCH AS 
WILSON, SPAULDING, 

ACUSHNET, ETC. NEAR PERFECT 
$2.40 PER D O Z E N 

We feature a complete line of 

range, miniature, par 3, and Pro 

Shop equipment. 

Write in for free catalog. 

'jm I L f i W 
^ " • W l l GOLF BALL CO. 

6246 West Belmont Ave., Chicago, III. 60634 
PHONE: (312) AVenue 3-7111 



LABOR SPENT 

SYRINGING 
IS TIME AND MONEY 

WASTED! 
NOT ALL SUPERINTENDENTS 

ON ANAQUA-GROPROBRAM 
ELIMINATE SYRINGING 
BUT MOST DO! 
DON'T BELIEVE U S -

CHECK WITH THE 
NEAREST A Q U A - G R O 

USER IN YOUR AREA WHO 
APPLIES UPWARDS OF 
50 0Z./1000 YEARLY. 
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THE FINEST GREENS 
ARE PLANTED WITH 

T O o A n e n STOLONS 
Perfect even texture 
and color are main-
tained with clean, 
pu re -s t ra i n WAR-
REN'S STOLONS. 
Greens planted with 
seed do not hold 
their uniformity of 
color and texture as 
w e l I ,as g r e e n s 
planted with stolons. 
They are apt to de-
velop a "patchwork" 
look after a few years. 

The cost of STOLONS over the cost 
of seed is insignificant compared to 
the overall cost of the establishment 
of a golf course. Why be satisfied 
wi th anything less than perfect 
greens only obtainable from pure-
strain STOLONS. 

TARREN'S 
TURF NURSERIES 

PALPS PARK. ILLINOIS 

For more information circle number 182 on card 
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Sahara Tahoe Hotel course with 
ninth tee in Nevada and green in 
California to open this summer . . . 
Sahara $111,111 Invitation tourney 
probably will be played alternate 
years at Las Vegas and Lake Tahoe 
. . . Bernard M. AJJeman now pro-
manager, Westfield CC, LeRoy, 
O . . . Club is adding its second 
nine . . . Alleman, with degrees in 
health and physical education from 
Akron and Kent State Universities, 
also attended PGA business schools 
. . . He was one of the state's top 
amateurs. 

London (Ky.] adding second nine 
to plans of John Darrah, will be the 
first 18-hole course between Lex-
ington, Ky. and Knoxville, Tenn. 
. . . Reduced rates for senior cit-
izens are becoming general at mu-
nicipal courses in moderate-sized 
and smaller cities and at several 
places, substantially increasing the 
play . . . Pros at some of these 
courses comment that the old boys 
play faster than most of the young-
er men and women . . . Reduced 
rates for high school students are 
p leasant ly c r o w d i n g n u m e r o u s 
muny courses in the summer . . . 
Course officials say the kids have 
admirable golf manners and playing 
savvy, and in general are the com-
munities' superior youngsters. 

Walnut Valley GC near Pomona, 
Calif., bought by National Golf 
Courses, Inc. , headed by Bill Saun-
der, a Honolulu attorney, has name 
changed to Pomona National GC 
. . . Club had 390 members who'l l 
get little, if anything for what 
they paid . . . Regular m e m b e r -
ships cost from $850 to $1,250 
and there were 210 of them . . . 
There were 60 holders of "per -
manent" memberships who paid 
from $2,500 to $5,000 and some 
" l i f e t ime" members who paid up 
to $2,400 for dues-free, non-trans-
f e r a b l e m e m b e r s h i p s . . . Roger 
Roeller, jr, is clubhouse manager 
at Pomona National and director 
of clubhouse operations for Nation-
al Golf Courses, Inc. Southern 
California courses. 

Jim Boyle back at Rancho Santa 
Fe, Calif, after being away for 
three years on pro jobs at Borrego 
Springs Country Club and Crystal 
Springs Country Club. • 

Specialists 
in 

Golf Course 
Construction 
Since 1924! 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

FOR FURTHER INFORMATION 
WRITE or CALL 

CONSTRUCTION COMPANY 

G O L F C O U R S E B U I L D E R S 

P.O. BOX 66 
ST. CHARLES, ILL. 

312-231-2665 

212 W. FAIRCHILD 
DANVILLE, ILL. 

217-442-2411 
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GET A HEAD START 
ON 

GROUND MAINTENANCE 

with OREGON GROWN , i n e lea' RED 

F I N E T E X T U R E D — C o m p a n i o n a b l e 
with o ther grasses. 
D U R A B L E - R e s i s t heavy traffic. 
W I D E L Y A D A P T E D - M o r e tolerant 
to adverse conditions. 
P R O D U C E D E N S E S O D - I n h i b i t s 
weed growth. 
D E E P R O O T E D - D r o u g h t resistant. 
E C O N O M I C A L L Y M A I N T A I N E D -
Slow growing. 
L E S S D E M A N D I N G - O n fertil-
izer requirements. 

Information & Sample Packets 
Available on Request 

O R E G O N F I N E L E A F F E S C U E 
COMMISSION 

6 0 S Weatherly Bldg. Portland, Ore . 9 7 2 1 4 


