
fORE-PAR 
First to give you personalized 
flags... 
introduces TWO NEW ITEMS 

A b o v e : New Quic/c Change Flag with 

"built-in" tubular swivel, instead of 
grommets , can be changed in 5 
seconds. 

1. Remove nut & old flag. 

2. Slip on new flag, replace nut. 

Aluminum collar, supplied by us, 
easily converts any flagpole for this 
smoothly rotating flag. 

Right: 
Practice 

Green Marker 
This sturdily con-
structed aluminum 
& Reonite practice 
green marker gently 
ejects ball onto putt-
ing green when raised 
slightly. Marker will 
remain straight & up-
right & your putting 
green will look neat 
at all times. 

Also thirty-two exclusive, durable, 
color impregnated Reonite "Tee to 
Green" accessories as seen on the 
finest golf courses in the nation. 

ELEGANCE g. D U R A B I L I T Y AT NO EXTRA COST 

FORE-PAR will manufacture Tee 
Markers, Plaques, etc. to your OWN 
designs. Fully guaranteed. 

Write for brochure & supplier's name. 

FORE-PAR Manufacturing Co. 
2 0 7 9 Broadway, Laguna Beach, Calif . 9 2 6 5 1 

Area Code 7 1 4 4 9 4 - 5 2 8 2 
Pal. & Reg. Applied for 

Year-round 
spring cleaning 

Year-round attention to upkeep can reduce 

the confusion and expense of 

this annual headache. 

by Howard Williams, A. I. D. 

S p r i n g may mean robins and cro-
cuses to the general public, but it 
can bring headaches to the country 
club manager and the house com-
mittee. Nearly every club is faced 
with an annual springtime rehabil-
itation and spruce-up project for 
the clubhouse interior—at a time 
when there are also stringent bud-
get demands for the reconditioning 
of the golf course, tennis courts, 
pool, and parking areas. 

With wise planning and judicious 
use of funds the springtime interior 
rehabilitation confusion and ex-
pense can be reduced to a mini-
mum, if the program is phased for 
general, year-round attention to the 
up-keep of facilities. 

The importance of maintaining 
and redecorating the interior facil-
ities of a club on a twelve-month 
basis canno t be too s t rong ly 
stressed. Lounges, dining rooms, 
ballrooms, and cocktail areas, at-
tractively decorated, not only serve 
the day-to-day needs of the mem-
bership, but offer inviting surround-
ings for large private parties, wed-
dings, charity' affairs, and similar 
income-producing functions, which 
are frequently the backbone of the 
clubhouse economy. 

Increased general usage of all 
facilities by the members also will 
produce additional revenue. If card 
rooms, lounges and cocktail lounges 
are relaxing and hospitable in ap-
pearance, members are more likely 

to consider the club as a social 
center during cold and rainy weath-
er— not as just a place to go for 
out-of-door recreation. 

Remember, a well-designed din-
ing room will always out-draw a 
poorly designed one of equal ser-
vice. Also, don't overlook ball-
rooms. They often are so dreary 
that prospective hostesses, know-
ing that a fortune in floral deco-
ration would be required to create 
a pleasant atmosphere, will book 
their major receptions and parties 
into a local hotel. Well-maintained, 
tasteful, and well-planned areas 
for all-season activity will create 
a spiral of increased revenue, year 
after year. 

Facilities for teenagers also tend 
to be neglected. Teen rooms should 
be seriously considered for an at-
tractive treatment. All too often, 
these future adult members of the 
club are relegated to dingy base-
ment areas, where there is an un-
derstandable lack of pride, among 
the users, in the decor or in care-
ful treatment of the furnishings. 

Built-in maintenance, and the top 
value of every dollar invested in 
club properties depend on a few 
basic considerations: 

First, whether a club is consider-
ing new quarters, remodeling of 
existing quarters, or merely re-
decorating rooms, the services of 
experts in fhese fields are of prime 
importance. In any situation, de-
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pending upon its complexity, the 
manager, the building or house 
committee, the architect, and the 
interior designer must work as a 
coordinated team for the best re-
sults in lasting appearance and 
operating economy. Careful anal-
ysis of every proposed or exist-
ing space must be studied for max-
imum use within the structure of 
the club's operation, at present 
and for the future. 

New possibilities must be ex-
plored—some clubs have found that 
sauna, steam bath and barber shop 
facilities are very desirable. Other 
clubs have found that adding a few 
small guest suites or rooms are in-
come-producing comforts to the 
members. 

T h e qualified architect and in-
terior designer should be as care-
fully selected as would a personal 
Physician. Once the services of 
these experts have been retained, 
listen to their recommendations. 
To disregard them is too much akin 
to a do-it-yourself appendectomy! 

There are always charming lady 
members who are "very talented" 
and w h o have d e c o r a t e d the ir 
homes with style, but the success-
ful design of club areas is a far 
cry from decorating a residence. 

An experienced interior designer 
is capable of guidance and service 
in the following categories: 

1. Basic space planning and lay-
out, in conjunction with club 
requirements and architect 's 
function; 

2. Creation of interiors of last-
ing beauty and low mainte-
nance, through his knowledge 
of the latest in paints, wall 
and floor materials, fabrics, 
and the like; 

3. Obtaining furniture and fur-
nishings of the most appro-
priate value at the most eco-
nomical cost; 

4. Coordinating all phases of the 
decorative work, so that in-
teriors of continual charm and 
beauty will enhance not only 
the value of financial invest-

Continued on page 102 

NEW SINGLE-BELT DRIVE 

PREADABIUTY 
for the GREENEST fairways ever! 

MODEL 413 " P I G G Y B A C K " — 1 5 cu ft 
capac i ty . All the fea tures of the 411 
BROADCASTER. Attached to tractor by 
simple 3-point hook-up. Three-point hitch 
adapters available for all tractors. 

MODELS 411G and 421G — Same models 
as shown above, with gas engine drives. 
(Engine is 960 3'/2 hp. — w i t h 6 to 1 back 
gear.) Converts readily to regular drive by 
installing power take-off. 

• For complete specifications, Write, Wire or Call TODAY! 

• For greener turf from tee to putting green, the 
swing is to the LARSON line. LARSON engineer-
ing specialists have built SPREADABILITY into 
every feature of their new SINGLE-BELT DRIVE 
LARSON BROADCASTER. The LARSON BROAD-
CASTER spreads 4 l /2 times more area in one 
trip than an ordinary spreader, covers up to 20 
acres per hour! You get an even flow of material 
(milorgranite, fertilizer or seed) with uniform 
spreading on turns (even the sharpest ones). An 
accurate spread pattern, a broad cast (up to 
50 ft.) . . . all this with ease of fingertip feed 
control, without changing the application rate. 
The LARSON BROADCASTER is the ideal unit 
for close work around Greens, Tees, Parkways, 
and Club House. 

• The famous LARSON 400 Series BROADCASTERS are first choice of 
knowledgeable golf course superintendents and other professional turf men 
on many of the country's finest golf courses. 

T H E N E W L A R S O N B R O A D C A S T E R LINE 

MODEL 421 TRAILER-TYPE — 25 cu ft 
capacity (approx. 1 ton!) PTO powered. A 
real heavyweight. All features of the 411 
plus BIG CAPACITY. Especially designed 
for bigger job applications. 

MODEL 411 TRAILER-TYPE — 15 cu. ft. 
capacity (approx. V2 ton). PTO powered. An 
ideal unit for most applications. Rugged, 
easy to handle, trails well, even over rough 
terrain. 

LARSON MACHINE, IMC. 
PRINCEVILLE. ILLINOIS 61559 • PH.(309) 385-4312 
MANUFACTURERS OF BROADCASTERS. SPRAYERS AND ACCESSORY EQUIPMENT 



FOUR BAGGER 
The first real golf car innovation? 
No. Club Car had already de-
veloped what is perhaps the best 
golf car in the wor ld—one which 
will operate for 108 golfing holes 
without recharging. This was ac-
complished through the car's uni-
que patented drive unit and lighter 
weight. 

And now—a "four-some" car. 
Walk 9, ride 9. Call it painless 
exercise — without fatigue. The 
"four-bagger" solves the problem. 
One four-some can rent one car, al-
lowing each person to ride at least 
9 holes. If a three-some rents the 
car, each golfer is able to ride 
12 holes. 
Four-square profits. 
If you are a club pro or fleet owner, 

you can imagine the bonanza. With 
the four-bagger, you will be able 
to operate with less cars, yet keep 
more of them rented at a higher 
rate per car. For the first time, you 
will be able to expand your mar-
ket to include three-somes and 
four-somes, since these golfers will 
now be able to afford riding. So 
you'll have a lower initial invest-
ment for golf cars and higher po-
tential revenues. Any way you look 
at it, Club Car has stacked the 
cards in your favor. 

Pay yourself with a demonstration. 
The name of the game is profit, and 
suddenly—with our new four-bag-
ger—your potential has doubled. 
Call or write us today for a demon-
stration. That's free. 

CTUI) CM CLUBCAR D I V I S I O N - S t e v e n s Appl iance 
Truck Co. Box 897, Augusta, Georgia 
• Send technical bul let ins: "Care and 

Feeding of Gol f Car Batteries," etc. 
• We'd l ike a CLUB CAR demonstrat ion 

NAME 
CLUB 
ADDRESS 
CITY _ _ COUNTY 
STATE ZIP 
L i m i t e d Number of Distr ibutorships Avai lab le Wr i te forDetai ls 
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S p r i n g c lean ing 
Continued from page 101 

ment but create surroundings 
of pride and pleasure for the 
club membership. 

Quality is the w a t c h w o r d of 
sound investment and economy of 
upkeep, in club furnishings, just as 
it is in offices, hotels, and res-
taurant installations. If the initial 
allocation of funds is insufficient 
for an all-out accomplishment of 
a project , it is far better to phase 
the expenditure over a longer peri-
od of time, than to resort to cheap, 
" m a k e - d o " effects , in lieu of value 
purchases of materials and services. 

Good design and good construc-
tion in carpets, furnishings, and 
fabrics will prove their values over 
the years . Rising labor costs surely 
indicate the folly of purchasing 
cheap drapery fabric, which may 
disintegrate before the second dry 
cleaning, or of locker room carpet-
ing which must be replaced in two 
years. 

S e l e c t i v e good taste is lasting, 
and its employment in every pur-
chase will eliminate the pitfalls of 
" f a d " e f fec t s . Excellent design and 
construct ion in furnishings, no mat-
ter wha t the " s t y l e " or "pe r iod" 
expressed, will give years of effec-
tive, attractive usefulness . 

Quality is also the wa tchword of 
wise maintenance practices. In dry-
cleaning, the use of harsh or stale 
fluids can ruin even the best of 
fabrics. It is clearly less costly to 
have any job of upkeep or repair 
done one time by a well-qualified 
firm than to have the same job done 
two or three times by an unknown 
" low-b idde r . " 

Of ten the alertness of club per-
sonnel is an important factor in the 
preventing of major repair output. 
If a dining chair leg becomes loose, 
or if a seam is slightly split, im-
mediate attention to the needed re-
pair will save a great deal of money 
in the long run. Food and beverage 
stains should be noted and cleaned 
at once, for even the most imper-
vious of our wonder fu l modern 
sur faces can be harmed by neglect. 

Many club managers have found 
that having duplicate (or alternate) 
sl ipcovers and draperies for each 
area is an end-economy, as these 

Continued on page 1 12 



Insurance 
Continued from preceding page 

cant or unoccupied. Therefore, it 
is important that country clubs 
which partially close have the sea-
sonal vacancy and unoccupancy 
permit attached to all fire insurance 
policies. 

There is no charge for the en-
d o r s e m e n t , and its a t t a c h m e n t 
avoids any argument concerning 
unoccupancy of certain buildings 
beyond the time specified in the 
policy. 

Frequent ly , the question arises 
whether golf course greens and key 
trees may be insured. The cost to 
insure trees is very high. Conse-
quently, many clubs equip valuable 
trees with lightning rods and take 
their chances against windstorm 
losses. 

However, it is interesting to note 
that golf course greens can be 
reasonably insured for a limited 
amount per green against the perils 
of explosion, riot, civil commotion, 
vandalism and malicious mischief. 

In most jurisdictions, the average 
18-hole country club can insure 
each putting green, plus its practice 
greens, for $1,000 each, subject to 
$100 deductible, for a little more 
than $100 a year. 

For country clubs that have been 
plagued with many destructive van-
dalism losses, consideration of this 
additional protection is worthwhile. 

The coverage on greens can be 
extended in certain areas to include 
the perils of aircraft and motor 
vehicle damage for an additional 
premium charge. 

This article has explained the 
basic insurable perils, contained 
some ideas to broaden the policies, 
outlined the importance of having 
a certified appraisal to support the 
values of the real and personal 
property that has been insured, and 
has pointed out the common error 
made by many clubs in insuring 
insignificant structures while over-
looking important ones. 

In my next article, other im-
portant aspects of the standard 
fire insurance policy will be brought 
into focus, including the possibility 

of an uninsured loss because of 
the nonconformity of the club-
house to comply with the building 
code regulations for a public assem-
bly occupancy building. 

Many older country clubs that 
have been fully insured have suf-
fered serious losses because of 
their failure to insure against this 
contingency. • 

Spring cleaning 
Continued from page 1 02 

items can go through periodic clean-
ing and repair at leisure, rather than 
being subjected to crash programs. 
And, the appearance of each area 
is unimpaired. This " ro ta t ion" pol-
icy is followed by many leading 
hotels in their public areas with 
very satisfactory results. 

Often a room will lend itself to 
the use of area rugs, or accent rugs, 
that can be turned around from 
time to time to equalize wear in 
heavily travelled spots. 

Whenever possible, preventive 
selections may effectively reduce 

Dialoam is the soil condit ioner/mulch/top 
dressing that ends green and fairway moisture 
problems. It is 99% stable — stays porous, 
won't compact or leach away. Absorbs 1 V2 
times its weight in water, releasing moisture 
gradually. Dialoam is processed from diatomite 
— it is not a clay. Won't "puddle or mud". Is 
lighter to handle than ordinary soil conditioners. 

And it's competitively priced. Want strong, 
healthy turf? Use Dialoam. Send today for com-
plete information and free sample. 

EACLE-PICHER 
INDUSTRIES, INC. 
Celatom Products, Dept. G-368 
Cincinnati, Ohio 45202 

SOIL CONDITIONS 

IACU - not!* MOU«T*t«% IMC CiaOMMATI. OHIO «S203 



maintenance and repair costs. An 
ash tray—no matter how beautiful— 
which permits a forgotten cigarette 
or cigar to fall out can expensively 
mutilate even the best melamine 
laminate top. A fireplace with-
out adequate damper control or 
fire-screening can, in a matter of 
minutes, reduce a room to a smoke-
filled disaster. Window or door 
drapery treatments which subject 
fabrics to weather exposure can 
be very costly to replace. A ser-
vice area subject to heavy cart 
traffic may prove less expensive 

M E SOD I 

GROWERS OF 

TORONTO C-15 

BENT 

SOD & STOLONS 

PLUS 

PENNCROSS BENT SOD 

All our bent is grown on 

sterilized soil to insure pur-

ity of strain and freedom 

from foreign grasses. 

H & E SOD NURSERY, INC. 

4301 West Flossmoor Road o 
Tinley Park, Illinois 

312-798-2210 
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to maintain if ceramic tile wall 
surfaces or sturdy paint on hard 
plaster are employed, instead of 
a vinyl wallcovering, which may 
be easily torn. 

Experience has broadly indicated 
that a careful consideration of all 
of these factors by club manage-
ment is well worth the time and 
effort involved, and results in a 
valuable " p a c k a g e " of continuous 
value and enjoyment at least up-
keep expense for almost every 
club membership. • 

be a pro 
Continued from page 76 

however, present a different prob-
lem of disposal. If not returnable 
for credit, as is most often the case, 
remaining soft goods can be offered 
to members on a quick sale and the 
balance liquidated with the pro and 
club sharing equally in the loss. 
Whatever conditions were agreed 
upon at the time of hiring should 
be shown under the " t e r m s of 
concluding employment ." • 

OVER 40 YEARS 
EXPERIENCE I N 

Automat ic Go l f Tees 
WRITE: Dept. GF 

PAR-TEE, INC. 
860 E. 75th Street, 

Chicago 19. 111. 
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R AC/ME 
GOLF BAG STORAGE RACKS 

Proven for best layout 
No tangle of clubs & bags 
Heavy duty construction 
Removable-expandable 
Neat, compact, space-saving 
Saves time—earns rental 
Nothing extra to buy 

Designed and Manufactured by 

ACME IRON WORKS, INC. 
4900 Fro l ich Lane, Ken i lwo r th Ind . Park 

T u x e d o , M d . 20781 
(301J-322-3900 

• Trade Mark Since 1933 
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seen such a selection of 
NEW RANGE BALLS 

from one source of supply 

U.S. WOUND BALL 
SUPER & SUPER V 
WHITE OR YELLOW 

WITTEK'S NEW 
IMPROVED 

"SOLID" BALL 
WHITE OR YELLOW 

'RAM" PAINTLESS 
WHITE ONLY 

Sold exclusively 
by WITTEK 

"RAM" WOUND BALL 
WHITE OR YELLOW 

WORTHINGTON 
WOUND BALL 

PAINT OR PAINTLESS 
WHITE OR YELLOW 

• LARGE SELECTION OF USED BALLS, 
SUITABLE FOR RANGE USE. 

• NEW HI-AND-MIXED COMPRESSION BALLS, 
IDEAL FOR COUNTRY CLUB RANGES. 

• RANGE "FLOATERS" AVAILABLE. 

WRITE IN FOR 1968 CATALOG 

W I T T E K GOLF RANGE 
SUPPLY CO., INC. 
3650 Avondale 
Chicago, III. 60618 




